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_ Clearly a Saving 
and a Better Product 


A glance to the right will 
tell you the whole story of 
the saving effected through 
the use of the Frank Bag as 
well as the improved product 
it produces. 


Frank Bags are especially 
made for the purpose. They 
neatly enclose a bunch of 
franks, preventing loss and 
contamination. 


They also cut handling time 
so that they not only save 
money but, at the same time, 
make money. 


A trial order will convince 
you. Send it in 


Now! 
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HOMO NMEA 


HE fame of this marvelous new “BUFFALO” 
Machine is spreading throughout the country. 


Already many of the largest packers and sau- 
sage makers are using it and swear by it. 


Equipped exclusively with the famous H. & S. 
Superior Piston—will not leak air, meat or water! 


Features of design found in no other stuffer are 
included in the “BUFFALO,” enabling you to turn 
out more work at less cost at almost unbelievable 
savings in time, labor and air pressure. 


It will pay you to investigate the new 
“BUFFALO” Stuffer 


JOHN E. SMITH’S SONS CO. 


Patentees and Manufacturers 


50 Broadway Buffalo, N. Y., U.S. A. 


PANORAMA 


BUFFALO’ 


SILENT CUTTERS ~ GRINDERS ~ MIXERS ~STUFFERS 
SCHONLAND CASING PULLER 
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“BUFFALO” Silent Cutter 





Produces the finest quality 
Sausage meat. 


“BUFFALO” Meat Grinder 





No more grinder troubles 
when you install a 
“BUFFALO.” 


“BUFFALO” Meat Mixer 





Mixes meat most thoroughly 
in least time. 


“BUFFALO” Self-Emptying 
Silent Cutter 





Cuts and empties a bow! of 
meat in 4 minutes. 


SCHONLAND Patented 
Casing Puller 
Nii 














Saves 50% to 65% in time and 
labor at the stuffing bench. 
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Modern Methods of Meat Merchandising 


Southern California Meat Packers Who 
Package and Trade Mark Quality Lambs 
and Merchandise Them with Advertising 


Students of meat merchandis- 
ing have noted the recent trend in 
the industry toward more ap- 
proved methods of preparing 
meats for the market and mer- 
chandising them — methods that 
have been tried out and found 
valuable by manufacturers of 
other food products. 

Housewives have been educated 
to the point where they are be- 
coming more and more particular, 
not only in their choice of foods, 
but in the manner in which they 
come to them. 

They have learned that when a 
manufacturer brands his product, 
and spends money to advertise it, 
he guarantees its quality. When 
he continues to advertise he guar- 
antees that quality will be main- 
tained. 

Food purchasers react favor- 
ably to advertising featuring new 
food products, or old products put 
up In a new way, and branded or 


ned for ready identifica- 
ion. 


Trade Marked Products Popular. 


The meat industry has identi- 
fied certain products by brand 
names for a long time. More re- 
cently packaging of one kind or 
another has increased. 

Even fresh meat—beef was the 
first—are being grade marked 
and trade marked, and wrapped 
In attractive dress for delivery. 

This trade marking, grade 
marking and packaging of fresh 
Meats is regarded as a step in the 


right direction, and is doing its 
share to increase per capita con- 
sumption of meats. But more ef- 
fort must be made to popularize 
meat by putting behind it the 
merchandising effort that will sell 
particular products to the public, 
and cause housewives to demand 
them by brand name from their 
dealers. 


Pacific Coast packers have been 


among the leaders in merchandis- 


ing quality meats by advertising. 
The Hauser Packing Co. of Los 
Angeles has for several years led 
in the popularizing of baby beef, 
and has carried an extensive and 
expensive advertising campaign 
on its own shoulders. 

Now comes another Los An- 
geles packer with an up-to-date 
advertising and merchandising 
campaign on lamb. 


Modern Way to Sel: Lamb. 


The Woodward-Bennett Pack- 
ing Co., Los Angeles, specializes 


all, from the 
methods used by manufacturers 
of other foodstuffs. What is in- 
teresting is that this company is 
using these methods for fresh 
meat, and is pointing the mer- 
chandising way to other packers 
who are not quite satisfied with 


on Southern California lamb. It 
carefully grades and regrades the 
carcasses, segregates those of top 
quality and trade marks these 
superior carcasses for ready iden- 
tification. 


Having produced a_ superior 


product and guaranteed the qual- 
ity with the firm’s brand, the 
company then packages the car- 
casses and creates a demand for 
them with advertising. 


Its methods differ little, if at 
merchandising 


the conditions under which they 
are often forced to dispose of 
their fresh meat output. 

In this particular case effort 
was directed toward merchandis- 


97% of Southern California 
Physicians recommend meat 


as essential to health UL 


THE NEWSPAPER ADS WERE SUPPLEMENTED WITH POSTERS SUCH AS THIS. 


Before the start of the lamb merchandising campaign a survey was made among 
the physicians of Southern California to learn their opinions on the value of meat 


in the diet. 


Out of 1,225 physicians interviewed 1,194, or 97 per cent, endorsed 


meat as a healthful and beneficial food. A statement of this fact appeared promi- 
nently in all of the advertisements. This poster, 6 by 18 in. in size, was furnished 


to retailers for display in the stores. 
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ing high quality lamb. But the 
plan, with slight modification, 
principally in advertising copy, 
might be used to merchandise any 
trade-marked meat, fresh or 
cured. 


Broad Gauge Meat 
Boosting 


In the meat merchandising campaign 
of the Woodward-Bennett Packing Co., 
Los Angeles, Calif., the company en- 
deavored—and successfully, it would 
seem—to accomplish three things: 

1. To increase the consumption of 
meat in general. 

2. To increase the consumption of 
lamb. 

3. To increase the consumption of 
carefully selected and graded lambs 
bearing the W-B Diamond Brand 
trademark. 

While the campaign was designed to 
be profitable to the Woodward-Bennett 
Packing Co., the method made it help- 
ful to all merchandisers of meat. 

The greater portion of each of the 
advertisements was given over to sound 
arguments for the greater consumption 
of meat, and lamb particularly, in the 
diet. While the superior qualities of 
W-B Diamond Brand lamb were em- 
phasized, but a small percentage of each 
ad was given over to this individual 
firm advertising. 
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ERE is good news and a direct 
answer to a food question that 
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There can be no doubt that the cam- 
paign will be of lasting benefit to the 
Woodward-Bennett company, but at the 
same time it should also be of great 
value to all of the meat packers and 
retailers serving the territory. 

And, in this connection, if the cam- 
paign has done nothing else but to con- 
vince the meat trade of the territory 
that something very definite to increase 
meat consumption can be done through 
advertising, it has been very much 
worth while. 

Advertising Based on Facts. 

If this advertising campaign is note- 
worthy for any one particular detail, 
it is that all of the arguments for meat 
and lamb consumption are based on 
scientific fact, and that meat or lamb 
is not advocated other than as part of 
a balanced diet. 

“The proper diet for the normal 
healthy person,” one ad says, “is one 
having a variety of foods. There are 
protein foods such as meat, milk, eggs, 
cheese; starchy foods such as wheat, 
corn, potatoes, bread and rice; and fatty 
foods such as butter, fat, meats, lard 
and salad oils. Such foods as spinach, 
lettuce, cabbage, beet tops and similar 
greens are especially valuable for 
minerals, vitamines and bulk. Fresh 
fruits and some raw foods are also of 
great value in the daily diet. Sugar 
is necessary, thus furnishing another 
good reason for desserts.” 

Continuing, this advertisement lists 


Fresh Meat- 
Graded for Quality 
and Marked for 





excellent, tender and of fine flavor. The pink 
texture of the meat is firm and finely grained. 


ANNOUNCING THE NEW PLAN OF MERCHANDISING QUALITY LAMB. 
In this advertisement, published early in the merchandising campaign, the plan 


of selecting, wrapping and trade marking lambs of superior quality is announced. 
The need for a quality standard in fresh meat that the public can indentify 
by a grade mark or a trade mark is outlined, and the manner in which W-B Diamond 


Brand Lambs are selected, graded, handled, wrapped and trade marked is told. 
Among other things the ad makes clear that only one lamb out of about every 


nine is good enough to bear the trademark of the Woodward-Bennett Co. 


To make it 


easy for the housewife to get this superior lamb, a list of dealers handling it, with 
their addresses, is given following the other matter. 





five lamb dishes, and specifies other 
foods to serve with each lamb cut to 
give a balanced meat. 

Thus the ads were made more than of 
passing interest. Practically each one 
of them contained information that 
was not only interesting, but also valy. 
able to the housewife who has the 
health of her family in mind, and who 
is glad to get information to aid her jn 
serving better and more tasty meals, 

The following paragraphs from one 
of the advertisements will serve to jj. 
lustrate how the subject of meat jp 
general was handled, and how the 
statements made were supported by 
scientific facts: 


Doctors Advise Eating Meat. 


“Suppose the medical profession had 
been content simply to cure illness after 
it occurred. Suppose the gigantic pre- 
scription of disease prevention which is 
saving lives by the hundreds of 
thousands had not been written. 

“The physicians ‘do’s’ and ‘don’t’s’ for 
healthy persons are part of this ex- 
tensive program of illness preven- 
tion, and as such deserves the hearty 
co-operation of those who value 
precious good health. 

“In-Southern California 1,194 prom- 
inent members of the medical profes- 
sion endorse meat. Almost unanimously 
they favor this healthful body-building 
food for normal people, including chil- 
dren. Moreover they point out the 
dangers of the meatless diet fad. If 
there is any doubt in your mind, ask 
your physician! 

“For persons in good health, science 
and the appetite agree on a balanced, 
complete diet. Natural and enjoyable— 
devoid of ‘duty’ foods and doleful fad 
preparations. Science doesn’t rob the 
daily menu of its old-time zest and 
relish.” 

Meat Necessary for Children. 

On this subject another ad said: 

“Little active bodies so careless of 
their energy—mother is extremely 
anxious to see them grow up strong, f0- 
bust and vigorous in mind and body. 

“Proper feeding is so important, with 
the air full of fads, fancies and food 
whims that mother may become a bit 
confused at times. 

“Her physician will reassure her of 
the necessity of a well-balanced family 
diet. The balanced diet contains meat. 
Meat such as lamb is necessary to build 
up, repair, maintain and regulate body 
and health.” 

All references to the value and need 
of meat in the diet are based on a sur 
vey among the physicians of Southern 
California to learn their views on this 
subject. : 

In all, the opinions of 1,225 physt 
cians were sought. Of this number 
1,194—or 97 per cent—endorsed meat 
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as a healthful and beneficial food sup- 
plying many of the elements needed by 
the body. 

Deliciousness of Lamb Featured. 
This survey, summed up in the fol- 
lowing words, occupied a prominent 
place in all of the advertisements 
printed: “1,194 out of 1,225 prominent 
physicians of Southern California, or 
97 per cent, advocate meat in the diet 
of the normal person. Ask your 
physician.” 

On the second phase of the campaign 
—the effort to increase the consump- 
tion of lamb—much space was devoted 
to featuring the different cuts of lamb, 
how to prepare them, and the palatabil- 
ity and food value of this meat. 

One advertisement was headed: “Let 
your palate be your guide—your own 
good sense will tell you.” Another: 
“Rat and enjoy this savory dish.” 

This latter advertisement featured 
roast leg of lamb and continued: “Roast 
leg of lamb for dinner—thev will all be 
there and on time. When this popular 
roast is browning, its savory aroma 
stealing through the house stirs im- 
patient appetites and plenty of helping 
hands appear to set the table. 

“Meat, especially lamb, is a natural 
appetizer. Its aroma whets the desire 
for food. Its flavor promotes the ready 
flow of digestive juices. This meat, 
which in itself is readily digestible, 
proves an aid in the assimilation of 
other foods. 

“How fortunate that meat is so 
palatable. For it is a necessity in the 
diet. Our bodies require the ‘complete’ 
proteins, also iron-phosphorus energy 
value which meat supplies. Children 
need meat to grow. Grown-ups require 
it to maintain the body in health and 
vigor.” 

Economical Cuts Featured. 

Another advertisement which fea- 
tured lamb roast said: “Shut your 
eyes right now and imagine the delicious 
flavor of a serving of nicely browned 
lamb roast or a juicy lamb chop. 
The very suggestion is tantalizing! And 
there are more than one hundred other 
ways of preparing lamb.” 

As an aid to the housewife one or 
more recipes for preparing lamb 
dishes were included in each ad. These 
gave the preparation of the more com- 
mon cuts, as well as the uncommon 
dishes—such as lamb en casserole, to- 
matoes stuffed with lamb salad, lamb 
= curried lamb with macaroni, 
ete, 

Several of the advertisements fea- 
tured the economy of purchasing cuts 
of lamb other than chops and legs, and 
contained recipes for preparing and 
serving these cheaper cuts in an attrac- 
tive and appetizing manner. 

Up to this point it will be seen that 
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Roasting the Rolled 
Shoulder of Lamb 
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Keep the Food B 


Keep the Family Happy__, 
Hearty and Healthy. 
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Low 


—_ with a species of lamb that is all chops and 


HELPING THE HOUSEWIFE TO KEEP FOOD COSTS LOW. 

This ad featured the economy and palatability of the cheaper cuts of lamb. 
“As yet no Burbank of animal husbandry,” the ad says, “has come forth with a 
species of lamb that is all chops and leg roasts. Until this occurs the American 
housewife will continue to have a lot of fun devising nutritious, savory dishes 
from the shoulder, neck, breast and shank.” The good qualities of rolled shoulder 
of lamb, such as is illustrated, are then told. 

The ad also gives recipes on how to prepare and cook rolled shoulder and rolled 
stuffed shoulder of lamb. Others of the cheaper cuts of lamb were featured from 
time to time during the campaign in other advertisements. 


the advertising matter, while it fea- 
tures lamb, might be used with a few 
changes for beef, pork or veal, or any 
meat fresh or cured. 


Only Choicest Lambs Are Trademarked. 


How the W-B Diamond Brand lamb 
feature of the campaign was handled is 
interesting. 

Having presented strong arguments 
for meat or lamb in general, and hav- 
ing aroused the desire for lamb, atten- 
tion was then called in each advertise- 
ment to the trade-marked lambs of the 
Woodward-Bennett Packing Co. 

The following, typical of this matter 
in most of the ads, illustrates how this 
was done: 

“Now, if you want a special treat— 
and of course you are particular about 
the meat you buy—ask for W-B Diamond 
Brand Lamb. It comes from the 
choicest of lambs, carefully selected 
and especially fed. Twice graded for 
quality. 

“Only one out of nine of the selected 
lambs is good enough for this fine 
brand. The meat is carefully handled 
under immaculate sanitary conditions 
and is rigidly inspected. It is cor- 
rectly ‘seasoned’ or aged just the proper 
length of time in the proper chilling 
temperatures. 

“Then, before going to market, it is 


completely covered with a_ sanitary 
fabric envelope. 

“Please don’t ask us to describe the 
juicy tenderness or delicate individual 
flavor of this choice W-B lamb. You’ll 
notice the difference when you try it. 
Your butcher has it, or can get it.” 


Ads Feature Retailers. 


In an advertisement featuring roast 
lamb, this was said about W-B lamb: 

“Now, there is some good news about 
lamb for hostesses. It’s about a special 
grade of lamb that is absolutely sure 
to be juicy, tender, delicious and of ex- 
ceedingly fine flavor. It is called W-B 
Diamond Brand. The pick of the lambs 
are especially milk and grain fed for 
market. The meat is carefully handled, 
seasoned and regraded. Only the very 
finest of meat can secure this mark. 

“Ask at your market for W-B Dia- 
mond Brand Lamb. Then you can be 
sure that your meat will come out just 
right.” 

Previous to the campaign the plan 
was announced to the trade through the 
use of broadsides and posters. 

The entire campaign was tied up with 
the retail shops by an advertisement 
which appeared once a month, in which 
the names of the retailers handling 
W-B Diamond Brand Lambs appeared. 

(Continued on page 47.) 
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Australia Boosts Pork 


Effort to Encourage Hog Industry 
in That Country 
(Staff Correspondence of The National Provisioner.) 
Brisbane, Queens., March 26. 

Efforts are being made to stimulate 
the consumption of pork products in 
Australia. This is part of a program 
to increase hog production, not only for 
domestic consumption but for the ex- 
port trade. 

Hog raising for export has met 
something of a setback because of the 
low price of pork in England, and the 
sharp competition met with on the 
British market. 

State committees, under the wing of 
the government, formed by the various 
interests associated with the hog in- 
dustry, together with government 
officials are endeavoring to secure 
greater local consumption of pig prod- 
ucts, by such slogans as “Eat More 
Pork,” “Eat More Bacon,” “Eat More 
Pig Products.” 

So far there has been no appreciable 
result from this campaign, though it 
must be admitted that it is not yet in 
full swing. Australians do not readily 
take to a pork diet; they have been 
so accustomed to beef and mutton, 
which have been reasonable in price, 
that it is hard to get them to eat pork, 
especially when they must pay rela- 
tively more for it. 

Until pork is much cheaper than 
either of the other meats, it will be 
hard for this meat to get a footing, 
or take something like the position that 
hog products occupy in America com- 
pared with products from other ani- 
mals. No doubt much will be done by 
publicity and education. 


Australian Pork Consumption. 

It must not be inferred that the Aus- 
tralians do not consume a fair amount 
of hog products; they do. They are 
large meat eaters and relatively the 
quantity of pork consumed is not large. 
People who live in flats or crowded 
tenements are perhaps greater con- 
sumers, because more hog products are 
put up as small goods than the prod- 
ucts of sheep and cattle. 

But in the average household, and 
there is more individual habitation in 
Australia even in the cities, mutton 
and beef are more popular. 

Not only on the marketing side is 
the committee occupying its attention, 
but in such matters as railway car- 
riage of pigs, experimental feeding, 
breeding, etc. At shows an endeavor 
will be made to bring hogs and hog 
products more directly under the notice 
of the public. 

In this connection, the most valuable 
part of the campaign is the establish- 
ment of school pig clubs in farming 
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districts. In this way prospective 
farmers are being interested in pig 
raising. Farmers in Australia, as else- 
where, are very conservative, and where 
some of them have tried pigs and met 
with cholera or other disease, they are 
hard to persuade to take up the in- 
dustry again. 

The youngsters are interested in pig 
raising, especially in the rural schools 
where they are receiving much useful 
information. In most cases they are 
raising a few hogs on their own ac- 
count on their parents’ farms. 

Educating the Consumer. 

The committee is invading the homes 
with suitable recipes for the use of hog 
products, so that mother is also be- 
coming interested. The campaign, 
naturally, will take time. 

The best chance for increased con- 
sumption is in the cities, especially the 
larger ones with crowded populations. 
Tasty by-products of the hog provide 
the best means of preparing hasty 
meals. Some of the companies have 
also been quick to cater for this trade, 
and for the growing army of motor- 
ists who go picknicking or camping. 

The bacon and ham interests have 
also approached the Minister for Trade 
and Customs for a higher duty on their 
products, equal to that on butter— 6d 
per lb. British preferential; 644d in- 
termediate and 7d general tariff. The 
present tariff is 3d, 4d and 4d respec- 
tively. It is claimed that the position 
is analagous to that of butter and 
cheese, and that bacon and hams should 
carry a similar duty. 

Under the best management, it is 
argued, pig raising. at present is not 
a paying proposition. On the other 
hand, the instructor in pig raising in 
Queensland claims that with 734d a lb. 
for prime quality pigs, dressed weights, 
a profitable price is now being paid. If 
it could be stabilized and made perma- 
nent the industry would be on sound 
lines. 

Stabilize Hog Prices. 

A packer in the far north of Queens- 
land, where there are no great centers 
of population, has for eight months 
been paying 7d a lb. for all prime qual- 
ity bacon pigs of correct type and 
weight. This is part of a guarantee 
for twelve months offered by the fac- 
tory. 

This is important, as the plan is being 
carried out in the tropical part of the 
state, the elevated sections of which 
provide an ideal climate for pig rais- 
ing and general agriculture. 

This is said to be the first time in 
Australia that a stabilized price has 
been offered. 

An improvement in the type of pig 
raised is generally reported, together 
with increased numbers. Exporters 
claim, however, that so far they are 
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not able to get suitable porkers in 
sufficient numbers continuously or g 
low enough rates to warrant the estab. 
lishment of a permanent and increasing 
trade. 

The exports from the Common. 
wealth of hog products are valued at 
over a quarter of million pounds ster. 
ling a year. But as Queensland State 
alone raises pigs valued at a million 
and a quarter, it must be plain that aij 
the States find a ready market at home 
for most of their products. 

While there is talk of an export 
trade the information to hand from the 
Commonwealth veterinary officer is not 
encouraging, for it speaks of prices 
for pork being lower than usual jp 
Great Britain, notwithstanding the em. 
bargo on imports of fresh pork from 
Europe. This official points out that 
it would not pay to send either frozen 
pork or bacon to England while such 
prices rule. 

In New Zealand an endeavor is being 
made to stimulate the export trade by 
a bonus, and similar assistance is sug- 
gested in Australia. The raising of 
pigs in New Zealand is increasing and 
a better type of pig is aimed at. 

In Australia the trade is seeking to 
get a standard of type and weight. The 
weight approved for prime pigs is from 
90 Ibs. to 135 lbs. 

—~— 
HUNGARY EXPORTS LESS MEATS. 

A marked decline in the export of 
meat products from Hungary in 1927 
was shown from the exports of 1926. 
Exports of cattle decreased by 15 per 
cent, hogs by 40 per cent, and bacon 
and lard by 50 per cent. This remark- 
able falling off in exports of these 
products in 1927 is reported by trade 
commissioners of the U. S. Department 
of Commerce to be due to the fact that 
the heavy 1926 export business was con- 
ducted practically at a loss. 

ete 
FAT BACKS IN AUSTRIA. 

The market for fat backs in Austria 
was good during March, with prices 
the same as those of the previous 
month. Quite a large forward busi- 
ness in this line is being done, accord- 
ing to the American trade commissioner 
in that country, since buyers do not 
believe that any appreciable amount of 
European fat backs will become avail- 
able before autumn. 

a 

BUSINESS PULLS TOGETHER. 

“Teamwork for Prosperity” will be 
the keynote of the sixteenth annual 
meeting of the Chamber of Commerce 
of the United States, to be held i 
Washington, D. C., May 7-11, 1928. The 
“new competition,” business traffic 
rules for the future, and a broader out 
look on business at home and ab 
will be given special attention. 
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Packers Begin Semi-Annual Meetings 
With Practical Programs 


Twice a year, at least, meat packers 
who are members of the Institute of 
American Meat Packers get together 
for exchange of ideas and information 
—once in the fall annual convention of 
the Institute, and again in semi-annual 


" spring meetings in various divisions of 


packer territory. 

The first of the spring divisional 
meetings was held on April 20 at 
Nashville, Tenn., embracing states in 
the territory south of the Ohio river to 
the Gulf. Packers from Kentucky, 
Tennessee, Alabama, Georgia and other 
states participated in this gathering, 
and got a lot of good out of it. 

Market and merchandising problems 
were discussed at a morning session. 
In the afternoon operating matters 
were taken up, and at the evening 
dinner the great major problems of the 
industry were reviewed by authorities. 
Those who attended found it very much 
worth while. 

Sales Problems Are Discussed. 


In the morning at the rooms of the 
Nashville Chamber of Commerce 
Divisional Chairman Henry Neuhoff of 
Nashville called the meeting to order 
and introduced Director H. R. Davison 
of the Institute’s Department of Waste 
Elimination and Live Stock. 

Mr. Davison reviewed some of the 
work being done toward eliminating 
waste in the industry, all the way from 
handling the live animal to the distri- 
bution end. Mr. Davison is constantly 
in the field, working on these problems, 
and it is evident that he is getting 
somewhere. 

“Profitable Selling” was the topic of 
Sales Manager T. J. Yarbrough of the 
Neuhoff Packing Co., Nashville. Mr. 
Yarbrough is a student of sales prob- 
lems and the handling of packer sales- 
men, and he reviewed a very wide sub- 
ject in a way that showed he had given 
much thought to each of its phases. 
His appeal for concerted action in the 
elimination of sales evils met with very 
general approval. 

A related subject was that of 
“Trends in Retail Merchandising,” 
which was discussed by Howard W. 
McCall, of J. H. Allison & Co., Chat- 
tanooga, Tenn. Mr. McCall is a veteran 
in the sales field, and has the benefit of 
much experience and observation in 
drawing his conclusions. Most of his 
talk was devoted to the chain store 
situation as it affects meat merchan- 
dising, and he gave some very interest- 
ing statistics in this connection. His 
discussion will appear in full in a later 
issue of THE NATIONAL PROVISIONER. 


The morning program concluded with 
a talk on the market situation by Paul 
I. Aldrich, editor of THE NATIONAL 
PROVISIONER, followed by a_ general 
discussion on problems of the industry, 
participated in by the preceding speak- 
ers, Vice-President Woods of the Insti- 
tute, Messrs. Vissmann and Fischer of 
Louisville, Bruce of Birmingham, 
Madden of Knoxville, Lorenz Neuhoff 
of Atlanta and others. 


How Packer Can Make Money. 


The point made by Mr. Aldrich—that 
the packer can make some money this 
year if he will merchandise his product 
—was concurred in by all those who 
participated. It was agreed that noth- 
ing could be accomplished, however, 
without a spirit of confidence and co- 
operation between competitors and 
their employees. 

After an enjoyable luncheon at the 
Chamber of Commerce the afternoon 
session began under the direction of 
Vice Chairman Lorenz Neuhoff. 

Dr. W. Lee Lewis, director of the 
Institute’s Department of Scientific 
Research, revealed the results of tests 
made on salt in curing, and told of 
some valuable work done in the deter- 
mination of rancidity in lard. His 
application of science to the every-day 
problems of the meat packer impressed 
his hearers with its practical trends, 
and showed them that science can be 
used in every-day operations to make 
and save money. 

Pointing Out the Plant Leaks. 


“Coal Saving Possibilities” was the 
topic of Director H. D. Tefft of the 
Department of Packinghouse Practice 
and Research. Mr. Tefft had done a lot 








Packers’ Convention 
at New York 


The 1928 annual conven- 
tion of the Institute of 
American Meat Packers will 
be held at Briarcliff Manor, 
near New York City, on 
October 22, 23 and 24, 1928. 

This is the first time the 
packers’ convention has been 
held in the East since 1923, 
when the meeting was held 
at Atlantic City. 

The decision was announced 
at a meeting of the executive 
committee of the Institute, 
held at Chicago on April 26. 
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of investigating in the packer’s power 
house and coal pile, and the charts he 
showed indicated that many packers do 
not know as much about their fuel 
costs and their steam wastes as they 
should. 

Concluding the afternoon program, 
the subject of “Elimination of Wastes 
in Plant Operations” was reviewed by 
H. J. Koenig of Armour and Company, 
who is chairman of the sub-committee 
on experimentation and engineering of 
the Institute. Mr. Koenig had every 
detail of plant operation at his finger’s 
ends, and he reviewed a wide range of 
possible savings in the plant which 
packers need to attend to. The work 
of his committee in the waste elimina- 
tion program will be watched with 
interest. 


The meeting ended with a dinner at 
the Andrew Jackson hotel at which 
Executive Vice-President W. W. Woods 
of the Institute, speaking to the theme 
“The Business of Meat Packing,” re- 
vealed for the first time the trend of 
the special investigation he is making 
into the problems of the industry. Mr. 
Woods had a lot of new and startling 
charts, and he made his hearers use 
pencil and paper to help him develop 
his subject. 

A Study of Industry Conditions. 

Conditions in the industry caused 
him to try to find out why it was that 
the most efficient packers are making 
only a modest profit, while others are 
the victims of recurrent periods of un- 
certainty. Average profits are so 
modest as to raise the question whether 
they are adequate for the service per- 
formed. 

Mr. Woods is making a preliminary 
survey of the whole field, and later 
hopes to make an intensive study of 
some one aspect of the business with a 
view to the development of construc- 
tive recommendations. 

The other speaker of the evening 
was Prof. Gus Dyer of Vanderbilt Uni- 
versity, editor of the “Southern Agri- 
culturist.” Prof. Dyer disclaimed any 
knowledge of the packing industry or 
its problems, but he soon developed 
an uncanny ability to place his finger 
on the sore spots. 

He frankly told the packers that 
theirs was a much misunderstood busi- 
ness, and that it was up to them to 
tell both the farmer and the consumer 
all the facts about it. His talk was 
thought-provoking as well as enter- 
taining. 

Among those present at the Nash- 
ville meetine were: E. G. Bruce, Bir- 
mingham Packing Co., Birmingham, 
Ala.; A. B. Catignani, Armour and 
Company, Nashville, Tenn.; H. R. Davi- 
son, Institute of American Meat Pack- 
ers, Chicago; Gus Dyer, editor “South- 
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ern Agriculturist,” Nashville, Tenn.; 
Henry Fischer, Henry Fischer Packing 
Co., Louisville, Ky.; J. A. Hawkinson, 
Allied Packers, Inc., Chicago; E. J. 
Koehm, Jacobs Packing Co., Nashville, 
Tenn.; H. J. Koenig, Armour and Com- 
pany, Chicago. 

Ira V. Lay, T. L. Lay Packing Co., 
Knoxville, Tenn.; Dr. W. Lee Lewis, 
Institute of American Meat Packers, 
Chicago;, David G. Madden and A. C. 
Bruner, East Tennessee Packing Co., 
Knoxville, Tenn.; H. W. McCall, J. H. 
Allison & Co., Chattanooga, Tenn.; 
Henry Neuhoff, Henry Neuhoff, Jr., and 
Joseph Neuhoff, Neuhoff Packing Co., 
Nashville, Tenn.; Lorenz Neuhoff, 
White Provision Co., Atlanta, Ga.; C. J. 
Power, R. E. Power and H. J. Ten- 
brunsel, Power Packing Plant, Nash- 
ville, Tenn.; R. R. Smith, Swift & Com- 
pany, Nashville, Tenn.; H. D. Tefft, 
Institute of American Meat Packers, 
Chicago; George W. Vissman and J. R. 
Humphrey, Jr., C. F. Vissman Co., 
Louisville, Ky.; W. W. Woods, Institute 
of American Meat Packers, Chicago; 
T. J. Yarbrough, Neuhoff Packing Co., 
Nashville, Tenn.; Paul I. Aldrich, editor 
THE NATIONAL PROVISIONER, Chicago. 

en 
MORE MEETINGS TO COME. 

Important divisional meetings of the 
Institute of American Meat Packers 
are to be held in Cleveland, O., on May 
3, and in New York City on May 4. 

At the meeting in Cleveland, which 
will be held at the Hotel Statler, topics 
of keen interest to sales and operating 
executives will predominate. At the 
morning session Howard C. Greer, di- 
rector of the Department of Organiza- 
tion and Accounting of the Institute 
of American Meat Packers, will discuss 
“What Does it Cost to Sell and Deliv- 
er your Product?” Mr. Greer, who for- 
merly was head of the Department of 
Accounting at Ohio State University, 
has had previous experience in the 
packing industry. 

At the morning session also W. W. 
Woods, executive vice president of the 
Institute, will talk on “The Business 
of Meat Packing,” and C. G. Newcomb, 
vice president and general manager of 
the Lake Erie Provision Company, 
Cleveland, will discuss “Retail Mer- 
chandising Developments.” 

A talk on wastes in plant operations 
by G. L. Talley, vice president of the 
Jacob Dold Packing Company, Buffalo, 
N. Y., and a discussion on quick chill- 
ing of carcasses, by S. C. Bloom, of 
S. C. Bloom & Company, engineers, 
Chicago, will be features of the after- 
noon session. Dr. W. Lee Lewis, direct- 
or of the Department of Scientific Re- 
search, will discuss recent research de- 
velopments of practical significance, 
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and H. D. Tefft, director of the Insti- 
tute’s Department of Packinghouse 
Practice and Research, will talk on 
“Coal Saving Possibilities.” 

At the dinner session President Os- 
car G. Mayer will discuss the work of 
the Institute. 

The New York meeting will be held 
on May 4 at the Pennsylvania Hotel. 
Frank M. Firor, president of Adolph 
Gobel, Inc., and George A. Schmidt, 
general manager of Otto Stahl, Inc., 
will talk on merchandising topics at 
the morning session. Pendleton Dud- 
ley, Director of the Institute’s Eastern 
office, and Howard C. Greer, director 
of the Institute’s Department of Or- 
ganization and Accounting, also will 
speak at the morning session. 

At the afternoon session W. W. 
Woods, executive vice president of the 
Institute, will be one of the speakers. 
Norman Draper, the Institute’s Wash- 
ington representative, and Dr. W. Lee 
Lewis also will speak at the afternoon 
session. 

At the dinner session F. Edson 
White, president of Armour and Com- 
pany, and chairman of the Commission 
on Elimination of Waste, will outline 
the important waste elimination pro- 
gram recently undertaken by the In- 
stitute. This will be followed by an 
address by President Mayer. 

Additional regional meetings will be 
held on Wednesday, May 9, in Cedar 
Rapids, Iowa, for packers in Minneso- 
ta, lowa, North and South Dakota and 
Nebraska, and in St. Louis on Friday, 
May 11, for packers in Illinois, Indiana, 
Missouri, and Wisconsin. 

The programs for these meetings 
follow: 

CEDAR RAPIDS MEETING. 


Wednesday, May 9, k. S. Waterbury, 
presiding chairman. Divisional Com- 
mittee: Jay C. Hormel, chairman; John 
W. Rath, William Diesing. 

Morning Session, 10 A. M., Montrose 
Hotel. Report on recommendations 
made at last meeting, J. W. Rath, Pres- 
ident Rath Packing Company. “Fi- 
nancial and Operating Ratios as Guides 
to Management,” G. M. Pelton, Swift 
& Company. “Factors in Successful 
Selling,” A. C. Sinclair, T. M. Sinclair 
& Company, Ltd. 

Luncheon Session, 12 noon, Montrose 
Hotel. 

Afternoon Session, 2 P. M. “The In- 
stitute’s Program for the Elimination 
of Waste,” H. R. Davison, Institute of 
American Meat Packers. “The Elimina- 
tion of Wastes in Distribution,” I. M. 
Hoagland, Chairman Committee on 
Distribution Problems. 

Dinner Session, 6 P. M., Roosevelt 
Hotel. “The Hog and Pork Outlook,” 
Henry A. Wallace, editor “Wallace’s 
Farmer.” : 


April 28, 19; 4 


St. Louis MEETING. . 
Friday, May 11, Missouri Athletic 
Club. Divisional Committee: C.J, Roh. 
erts, chairman; F, A. Hunter, K, 
Clarke. 


Morning Session, 10 A. M. “The Jp. 
stitute’s Waste Elimination Program” 
E. C. Merritt, St. Louis Independent 
Packing Company, and H. R. Davison, 
Director, Department of Waste Elim. 
ination and Live Stock, Institute of 
American Meat Packers. “Financial 
and Operating Ratios as Guides to 
Management,” G. M. Pelton, Swift ¢ 
Company. 

Afternoon Session. “Ham Curing ang 
Meat Conservation Studies,” W. Lee 
Lewis, Director, Department of Scien. 
tific Research, Institute of American 
Meat Packers. “Elimination of Wastes 
in Plant Operations,” H. J. Koenig, 
Armour and Company, Chicage. “Pos. 
sibilities of Reducing Coal Costs,” . 
D. Tefft, Director, Department of 
Packinghouse Practice and Research, 

Dinner Session, 6 P. M., Missouri 
Athletic Club. Speakers to be an. 
nounced. 

a 

PACKERS MEET AT CHICAGO, 

Packers from various parts of the 
United States met at Institute head. 
quarters at Chicago on April 26 for 
a meeting of the regional chairmen of 
the Institute. 

The afternoon’s program included a 
very illuminating discussion of the cat- 
tle and beef situation by Col. E. N, 
Wentworth of Armour and Company, 
and a review and analysis of the hog 
and pork product situation by C. L. 
Harlan, livestock statistician of the 
U. §S. Bureau of Agricultural Eeo- 
nomics, Washington, D. C. A general 
discussion of the trade situation fol- 
lowed. 

Packers in attendance from out of 
town included Frederic S. Snyder, 
Batchelder & Snyder Co., Boston, 
Mass.; George L. Franklin, Dunlevy- 
Franklin Co., Pittsburgh, Pa.; W. Rich- 
ard Sinclair, Kingan & Co., Indianapo- 
lis, Ind.; Frank A. Hunter, East Side 
Packing Co., East St. Louis, Ill.; James 
G. Cownie, Jacob Dold Packing Co. 
Buffalo, N. Y.; Otto Finkbeiner, Little 
Rock Packing Co., Little Rock, Ark; 
R. T. Keefe, Keefe-Le Stourgeon Co, 
Arkansas City, Kan.; A. C. Sinclair, T. 
M. Sinclair & Co., Cedar Rapids, Iowa; 
Jay E. Decker, J. E. Decker & Sons 
Co., Mason City, Iowa; John W. Rath, 
Rath Packing Co., Waterloo, Iowa; 
Chester Newcomb, Lake Erie Provision 
Co., Cleveland, O. 

a as 


How much hair does the average hog 
carcass yield?» Ask “The Packer's 
cyclopedia,” the “blue book” of tht 
meat packing industry. 
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The Key to Packer Profits 


The feeling still prevails in some 
quarters that packers like excessive 
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ers’ profits. Orderly marketing of live- 
stock will enable orderly sale of prod- 
uct. 

Just as long as there remains no pos- 
sibility of control in the way the raw 
product is fed to the market, just that 
long will the packer be forced to op- 
erate on the more or less speculative 
basis on which his business is now built. 

To be sure, there are packers who 
can come on the markets and buy what 
they want, and leave the rest. On the 
other hand, the packing industry is ex- 
pected to absorb every head of live- 
stock marketed. 

In doing this it has had to develop 
its business the best way it could in 
the hope of making it profitable. Re- 
turns of many companies during the 
past few years have demonstrated the 
difficulty of doing this. 

se Se 


Business Is Getting Better 

Generally better business conditions 
during April, May and June through- 
out the country are indicated by reports 
to the 
boards. 


various shippers’ advisory 

The greatest improvement is shown 
in the midwest. Business in this terri- 
tory is expected to show an increase of 
12.7 per cent over that of the same 
months of 1927, while for the country 
as a whole an increase of 3.7 per cent 
in business activity is indicated. The 
next highest figure amounts to 10.7 per 
cent increase, this being reported for 
the Allegheny region 
Pittsburgh. 

Among the increases listed by the 
Mid-West Shippers’ Advisory Board, 
which covers Illinois, Iowa, Wisconsin, 


centering at 


northern Michigan and western Indi- 
ana, is one of 5 per cent in shipments 
of livestock. 

These are cheering indications, 
founded as they are on the basic 
barometer of business, the movement 
of goods in commerce. Backed by the 
actual figures of increased building 
construction as compared to a year 
ago, they verify the opinion of sound 
authorities, like Herbert Hoover, that 
no business recession is in prospect, 
and that 1928 will be a prosperous 
year. 

The business is there, but business 
methods must be used to get it! 
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THE NATIONAL PROVISIONER 


April 28, 1993 


- Practical Points for the Trade 


(Contents of THE NATIONAL PROVISIONER are copyrighted and may not be reprinted except by permission) 


To Make and Sell Sausage 


An Eastern sausage maker is think- 
ing of starting a small plant and retail 
store and wants to get an idea of costs. 
He says: 

Editor The National Provisioner: 

As a subscriber of yours I would like to get 
information and suggestions on how to establish 
& small sausage manufacturing concern, including 
a retail store. 

What would be the cost of machinery, requis- 
ites and store equipment? How much capital is 
necessary to start with for an output of between 
2,000 and 3,000 lbs. a week? 

How many men are necessary to produce this 
amount of product by working 8 hours? Also, 
about what is the average weekly cost to run 
such a business? 

The inquiry made by this subscriber 
is rather indefinite and only a blanket 
reply can be made. 

The amount of money necessary for 
the establishment of a sausage-making 
plant, and a retail store in connection, 
depends entirely upon the amount of 
money it is desired to spend. 

There are certain machinery, equip- 
ment and supplies absolutely necessary, 
such as refrigeration, cooler, silent 
cutter, mixer, stuffer, smokehouse, 
smoke sticks, casings, spices and vari- 
ous other supplies. 

Equipment.—The modern tendency is 
towards direct-connected, individual- 
driven machinery. In other words, the 
initial investment on a_ direct-con- 
nected grinder, mixer and silent cutter 
will be somewhat higher than if they 
were belt-driven, but the economy and 
operation will offset the additional cost 
in a short while. 

Cooler.—In estimating that the cooler 
would be built by the inquirer, the rear 
part to be for wholesale purposes and 
the front part to be for the retail de- 
partment, it can be roughly figured that 
the equipment, without refrigerating 
plant, would cost between $2,200 and 
$3,000, depending entirely on the re- 
frigeration used. 

Retail Store——As to the equipment 
of the retail store, that again depends 
upon the size of the store, kind of 
counters used, etc. 

The initial investment suggested 
does not include supplies such as meats, 
spices, casings, etc., necessary to start 
operation. 

Capital—The amount of capital 
necessary for conducting the business 
depends upon various important factors 
—primarily whether a cash or credit 
business, which would be a controlling 
factor in deciding this. 

Labor.—The number of men neces- 
sary to produce 3,000 Ibs. of sausage 
weekly would depend upon the amount 
of work the owner himself and his 


workmen do. It would require one good 
sausage maker and a helper to produce 
3,000 Ibs. of sausage weekly. With the 
proper equipment the output could be 
increased considerably. 

The actual labor cost in the sausage 
department of the modern packinghouse 
would not be a proper guide to costs 
in a plant such as this inquirer has in 
mind. 

Costs in packing plant sausage de- 
partments are incurred under condi- 
tions different to those prevailing in a 
small, individual plant, as the packer 
usually operates on a large scale pro- 
duction basis, where labor costs can 
easily be determined. In a small plant 
such as that under discussion, the 
sausage maker would attend to most 
all duties. 

To make sausage successfully, a re- 
frigeration plant is very desirable. 

If the inquirer will submit specific 
questions, it will be much easier to give 
him information. 

ee 


Buying Pork Trimmings 

A Southern sausage maker complains 
of lack of uniformity in his sausage. 

He buys trimmings that run around 
50 per cent fat, but finds they some- 
times contain either too much lean or 
too much fat. He says: 


Editor The National Provisioner: 

For the past four or five years we have been 
making pure pork sausage from fresh pork trim- 
mings that run around 50 per cent fat and 50 per 
cent lean. We have been bringing these in from 
the various packers in their cars three or four 
times each week. 








Buying and Testing 
Sausage Casings 


Do you know how to buy 
casings ? 

How many pounds of sau- 
sage meat do you lose a week 
through defective casings? 


And when they arrive, do 
you know how to test them”? 


Full directions and practical 
hints on buying and testing 
sheep, hog and beef casings may 
be obtained by filling out and 
sending in the following coupon: 
The National Provisioner, 

Old Colony Bldg., Chicago, Ill. 


Please send me reprint on ‘“‘Buying and 
Testing Sausage Casings.’’ I am a sub- 
scriber to THE NATIONAL PROVI- 
SIONER. 


BD <connawsdopenesss shu suhonnantdubence 
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Enclosed find 2-cent stamp. 




















We have been doing a nice business on this 
sausage, but at times these trimming do not Tun 
uniform. Sometimes they are a little lean and at 
other times a little fat. Naturally this causes 
our finished product to vary in appearance, 

When trimmings run extra heavy in fat they 
cause the sausage to shrink heavily when cooked, 
and when unusually heavy in lean the housewife 
thinks beef trimmings have been mixed ip, 

We are not in the sausage game in a large 
way, but are always trying to improve on what 
we make. Can you give us a formula to better 
our quality? 

The inquirer says the pork trimmings 
he buys for sausage vary in fat con. 
tent. When they are overfat they are 
undesirable because the finished prod. 
uct fries out too much, and when too 
lean the sausage looks like beef has 
been added. 

In buying trimmings he should 
specify the fat content. For example: 

Regular trimmings should not ex. 
ceed 45 per cent fat. 

85 per cent lean trimmings should 
not exceed 15 per cent fat. 

95 per cent lean trimmings should 
have no more than 5 per cent fat. 

The 95 per cent lean is a high grade 
trimming. These trimmings may be 
produced from face and cushion hams, 
blade bones or green picnics, and great 
care should be used in their selection. 
Small particles of lean meat should not 
be included in the 95 per cent lean trim- 
mings, as they should be composed of 
large, lean pieces. 

The 85 per cent lean pork trim- 
mings may include neck bone trin- 
mings, providing these trimmings are 
closely inspected for blood clots and 
bones. 

If frozen trimmings are _ bought, 
make sure that they were frozen ina 
strictly fresh condition, rather than 
after they have been held in the cooler 
for a couple of days. Only frozen trin- 
mings that have been handled promptly 
and put in the freezer in strictly fresh 
condition can be used if high grade 
sausage is to be produced from them. 

When pork cuts are cheap some 
manufacturers of high grade sausage 
use the whole hog. Others bone out 
all heavy picnics for sausage reom use, 
Where loins are plentiful and the price 
permits, they are sometimes boned out 
and used. 

This inquirer’s difficulty is evidently 
due to the fact that he does not specify 
the kind of trimmings he wants to buy. 
He should purchase these from houses 
that grade carefully, and always indi- 
cate the kind he wants. This would 
insure much greater uniformity in his 
finished product. 

Formula and) directions for making & 
fancy all pork sausage have appeared in 
THE NATIONAL PROVISIONER. 
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April 28, 1928. 


Lard Yield on Small Kill 


A Western packer with a kill of 100 
hogs per day asks the best system of 
rendering lard for his output. He 
says: 

Editor The National Provisioner: 

We are contemplating the installation of lard 
refinery equipment and would appreciate informa- 
tion relative to which method of rendering is the 
most profitable—open kettle or prime steam. 

Which method gives the best yield and quality? 

Our hog kill averages about 100 head per day. 

For handling the lard from a small 
kill of 100 hogs per day perhaps the 
most satisfactory arrangement would 
be an open kettle and a small curb 
press. This sort of equipment would 
give good lard and good cracklings. 
The cracklings from such a process find 
ready sale. 

The Jard yield from a kill of 100 hogs 
per day would average roughly 35 to 40 
Ibs. per hog, depending upon the degree 
of fatness. To find out the exact yield, 
the proportion of each kind of fat 
yielding material going to the lard tank 
would have to be known and the yields 
worked out on that basis. 

Following are various yields: 


HOG CUTTING YIELDS. 


Per 

cent. 
Fat from shoulders............ 75 
MIE ts cians a We 'aiesale' sie wip Sah 80 
BG oS aces care alesis idcots aint 65 
PERO sos 004 eB ae are eee ee 10 
IIIS Ns 5 a. oe Bats Rostaitele oer 60 
ae eRG (AKIN O81)’. 5 :0%56-0600:0s 0:00 90 
PN 55 7410.6 Cicayendseaew acter 65 
PEREGO 5 6.0! 652. eiereiais ie 719 
SPANOS 5 6:5.6- 0-0 4:0 a)0:4)40 0 oie 80 
Clear plates (dry salt)......... 15 
ER 0 oro co rans Ses celn ele eark Bose 75 
Roser a:0r4. ayers ein 13 
RMN os ace, sare svehuace'Dise Bias 14 
SEG es i555 6:s ee oe sisibae PE 90 
PMCRININY DAG 4 15\5.2' sheep einveisters'o 80 
Bones, neck, untrimmed......... 15 
MERRIE oa sciak iolcia lative eet ia 15 
BURMA Go 2c Seo ardlinte: bra iatete 20 
NC? 46220 xtavers oa: cielo Wate 14 
cal sip an a Sara eienaned< 15 
Bones, shoulder ................ 14 
Oe a re 15 

KILLING FATS. 

SIE 5. «nu ha Btadvemorew uae 13 
a 9 b's soos a ORE NS ees 80 
RS ss Sa Faineuy he eeet 50 
Oo ee reer 15 
NG ids ia 2s Se eukcak ee 90 
Leaf lard scraps............... 90 
Fat trimmings from pork cheeks 35 
Es is 545 sa 0 eyadeunee 55 
OE rer ee 67 
I en ere 19 
RS. og axiewaltans Sunes 11 
ia cena eae ale’ 32 
icin fa ca ia 6 
Se: oe a 6 
MINE ooo. sc cvcerseaeies 23 
Bung fat 
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CURED PRODUCT. 


ES a ONS Nee 75 
Bobs HAM BONGS. .6 oes. cs eS 15 
el lg | re 45 
S. P. ham skins and fat......... 55 
Se Be tenis fabs vc. anes iin cc's 40 
Ae A tc: a 60 
She re MER Sy inal s sae Xe anew w'sis 52 
D. S. fat trimmings............ 50 
DD, S; showlder fat...66. 0 ccccss 65 
Dy. 5) SPORE 6k. eee sw eciw eles 70 


These yields are the results of many 
tests, and where maximum production 
is required an investigation is imme- 
diately made if yields fall below the 
figures here given. 


Cracklings in Tankage 


Does it pay to use cracklings in tank- 
age to increase the protein content? 

A Western packer wants to increase 
the protein content and wonders if the 
cracklings would do it. He says: 
Editor The National Provisioner: 

Our tankage has been running about 40 to 45 
per cent protein. We would like to know if we 
put our cracklings into the tankage, would this 
bring our protein to a higher percentage? 

Also, would it pay us to do this, as we are 
now selling our cracklings at 3c per pound? 

It would be desirable for this inquirer 
to have both his cracklings and tank- 
age analyzed, then determine how much 
of the cracklings would have to be 
added to raise the tankage to the neces- 
sary protein content. 

He can then compute his loss or gain. 

Without full knowledge of the situa- 
tion, it would seem better to reverse 
the process and add tankage to the 
cracklings as long as the final analysis 
stayed above 60 per cent protein. 

It is difficult to give a satisfactory 
answer to this inquiry without know- 
ing the prices that could be obtained for 
the cracklings and for the tankage, and 
the analysis that is required for such 
product in the state where it is manu- 
factured and sold. 
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Brands & Trade Marks 











Why Not Get Value? 


Are part or all of your 
beef fats handled as in- 
edible? 

Compare market prices of 
edible tallow and inedible, 


and see what you lose! 
Normally, there is from %c to 1c 
per lb. difference in price. 


Beef fats are necessary in- 
gredients of the best butter 
substitutes or compound lard. 
New methods of rendering 
make it possible to save more 
of these fats to the edible 
side. 

It is time for every packer 
to pay more attention to his 
rendering operations. 
































In this column from week to week will 
be published trade-mark applications of 
interest to readers of THE NATIONAL 
PROVISIONER which are pending in the 
United States Patent Office. 

Those under the head of “Trade Mark 
Applications” have been published for op- 
position, and will be registered at an 
early date unless opposition is filed 
promptly by parties interested in pre- 
venting such registration. 

Those under the head of “Trade Marks 
Granted” have been registered, and are 
now the property of the applicants. 








TRADE MARK APPLICATIONS. 

Jacob E. Decker & Sons, Mason City, 
Ia. For hams and bacon. TRADE 
MARK: Town Club. Claims use since 
February 1, 1928. Application serial 
No. 262,155. 


own ZLUB 


Albany Packing Co., Inc., West Al- 
bany, Y. For fresh, cured and 
smoked pork and sausage. TRADE 
MARK: Pippins. Claims use since 
December 27, 1924. Application serial 
No. 241,508. 


Albany Packing Co., Inec., West Al- 
bany, N. Y. For sausage, fresh, cured 
and smoked pork and beef, lard; but- 
ter, eggs and cheese. TRADE MARK: 
A seal bearing the words “First Prize.” 
Claims use since December 27, 1924. 
Application serial No. 242,646. 








TALK WASTE ELIMINATION. 

‘ Packer members of the Institute of 
American Packers at Detroit, Mich., 
had one of their regular meetings on 
April 25 to discuss methods of saving 
waste. H. L. Davison, director of the 
Institute’s department of waste elim- 
ination, was present to advise with 
them. Thomas E. Tower, vice president 
of the Sullivan Packing Co., is chair- 
man of this local committee. 
ee 
CONFER ON SOFT PORK. 

Dr. C. R. Moulton, director of the 
Department of Nutrition of the Insti- 
tute of American Meat Packers, during 
the past week has been attending the 
Soft Pork Conference held at Ashe- 
ville, North Carolina, April 23, 24, 25. 
The conference was sponsored by the 
U. S. Department of Agriculture, in 
cooperation with the various state 
agricultural experiment stations and 
other agencies. 

8 

GRADUATE 4TH PACKER CLASS. 

The employees of the Hull & Dillon 
Packing Co., Pittsburgh, Kan., have 
been conducting packer educational 
classes for several years, and have just 
graduated their fourth annual class. 
The graduation ceremonies and annual 
dinner took place on April 24 at the 
Pittsburgh Country Club and was the 
usual big success. 
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Parkston Meat Market 
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Mohr’s Meat Market, 
Baltimore, Ma. 
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amsre A. F. Stearn, 
Chevy Chase, D. C. 








* * * Have ned my York 
ine about four years now. 
nak path satisfied in every 
way. Would not try to run a 
market without one seme 
Sanitary Meat arket, 
Herman, Minn. 
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Sprague Fish Co., 


inneapolis, Minn 


* * * After carefully investi- 
gating several of the leading 
makes of refrigerating machines 
we decided to purchase the York. 
We are now confident that we 
made the best investment of our 
business career. * * * 

Westham Grocery Co., 
Richmond, Virginia 


* * * This plant has given us 
unqualified satisfaction since the 
day it was installed, almost two 
years ago. 

With this equipment we have 
eliminated all of the worry and 
trouble incident to most refrig- 
— plants. * * * 

incoln Meat Market, 
1855V an Ness Ave., Fresno, Calif. 
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A Page for the Packer Salesman 


Sales Depend on Calls 


More Time Spent on Right Selling 
Might Increase Tonnage. 


A retail meat salesman who has 
been somewhat more successful 
than the average was asked re- 
cently to what he attributed his 
ability to move a larger tonnage 
than is usual for meat salesmen to 
dispose of each week. 


His reply is interesting, and 
should be of some value to others 
in the game. He solved his prob- 
lems by applying common-sense 
methods to them, making the 
most of his opportunities—and, 
above all, by exposing himself to 
as many sales possibilities as pos- 
sible each day. 

He says: 

Editor THE NATIONAL PROVISIONER: 

Why am I able to sell a large ton- 
nage of meat each week? 

The answer is easy. 

When I started out on the road I 
had one thing fixed firmly in my mind. 
This was that I was working for the 
best company and had the best line of 
products in the world. I was sure re- 
tailers would buy them if I gave them 
the opportunity to do so. 

And this leads up to the factor that, 
more than anything else, I believe, has 
contributed to any success I may have 
had made. It is that the more calls 
made—other things being equal—the 
more meat will be sold. 

I try to work on the following basis: 
My time and my efforts are the only 
things I have to sell to my firm. On 
the manner in which I invest my time 
depends the dividends I draw. 


Keeps Books on His Time. 


This has become rather an obsession 
with me. I keep books on my time in 
the same manner an investor keeps 
books on his money. 

My aim at all times is to save time 
on efforts not directly connected with 
selling—getting from one place to an- 
other, making collections, making ad- 
justments, etc. The less time I have 
to spend on these matters the more 
time I have to sell. And the more time 
I have to sell the more tonnage I am 
able to dispose of. 

This matter of conserving time, of 
making more calls each day, or ar- 
ranging one’s time so that the least 
amount will be spent on matters not 
connected directly with selling, de- 
Serves the attention of all sales man- 
agers and meat salesmen, I believe. 


Twenty-five per cent more calls each 
week should mean at least 10 or 15 per 
cent more meat sold, or a correspond- 
ing decrease in the number of sales- 
men covering a given territory. In 
either case the saving made would be 
very much worth while. 

And many salesmen could put their 
time to better advantage if they would 
but make the effort to do so. Off-hand 
scrutiny does not always reveal where 
a saving in time may be made, but 
when a record is kept of the manner 
in which the hours of each day are 
used, a different story is revealed. 

More Calls Mean More Sales. 

A few minutes saved here and a few 
there make possible another call or two 
a day. Two calls a day are 600 calls 
a year. And 600 calls should yield a 
respectable volume of business. 

This does not mean that an additional 
two calls a day is the limit of possi- 
bilities in many cases. Many salesmen 
will find, if they make a serious effort 
to do so, and will check their time care- 
fully, that they can save enough time 
to make more calls than this. 

And if they do, they will find the 
effort very much worth while in the 
increased tonnage they will be able to 
dispose of. 

Yours truly, 
PACKER SALESMAN. 
fe 
QUALITY WINS FOR 25 YEARS. 

Packer salesmen like to work for a 
firm which has a money-making policy 
and sticks to it. A record of 25 years 
without a single year showing a loss 
is enough to make any organization 
happy. 

Perhaps that was why the sales 
force of the Keefe-LeStourgeon Co., 
Arkansas City, Kansas, grew so enthu- 
siastic over the silver anniversary of 
that company that they ordered an 
immense cake, decorated it with 25 
candles in red and green—the firm’s 
colors—and presented it to their boss, 
“Dick” Keefe, through the veteran 


salesman of the staff, W. C. Buck of 
Wichita. 

In responding, President R. T. Keefe 
told them how it had been done— 
through a consistent policy of quality 





PACKER SALESMEN BAKE A CAKE. 


and service, and by strict merchandis- 
ing methods. 

“How well and faithfully we have 
performed this task,” said Mr. Keefe, 
“we will leave to the judgment of our 


“many friends, both producers and mer- 


chants, who, for the past twenty-five 
years have consistently favored us 
with their confidence and their busi- 
ness. We are celebrating our silver 
anniversary this year, and feel very 
proud of the names of old customers 
and new ones on our ledgers. 

“Our program of uniform quality 
and exceptional store-door service has 
won the favor of the merchants who 
know us best. Our refrigerated truck 
delivery equipment is a long step 
ahead. During our twenty-five years 
in business we have never had a year 
without a profit. 

“The first year we handled 9,000 
hogs and a few cattle. The next year, 
1904, we grew to 13,000 hogs and a 
few more cattle. From this we have 
grown to more than 25,000 hogs and 
5,000 cattle last year. We emphasize 
this, not in a boasting way but as an 
appreciation of the loyal support of 
these people. 

“Our employees are drilled daily, 
weekly and monthly in the idea of uni- 
form quality and perfect service to our 
trade. We are not so engrossed in 
far-away trade as to lose the touch 
necessary to understand the particular 
wants of our customers. The weekly 
contact of our salesmen and _ truck- 
drivers is a wonderful help in under- 
standing these needs. 

“We believe it is to the best interest 
of our customers to always have for 
them the best food products obtainable. 
Cheap goods and cheap prices will 
attract trade once, but quality will win 
for them, as it has for us.” 











Tips for Your Trade 











HELPING CUSTOMERS TO PRICE. 


Not a few retail meat dealers fail 
to make the profit they should because 
they do not have the ability to figure 
mark-up correctly. 

Some do not figure accurately, and 
others do not have that knowledge of 
overhead and operating costs to en- 
able them to put the proper prices on 
their products. Many of these latter 
may be selling at no profit, or even 
at a loss, and not know it. 

Others may be fixing their prices too 
high, and thereby reducing their vol- 
ume. 

The packer salesman is in a position 
to do a service to many of his custo- 
mers by becoming familiar with meth- 
ods of figuring costs, and passing this 
information on to retailers with whom 
he comes in contact. 

By aiding his customers to become 
better, business men he helps them and 
himself. 
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Seasonal Trend in Receipts and Prices of Live-Stock at Representative Markets 
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The National Provisioner Chart Service - copyeicnt 1928 BY THE NATIONAL PROVISIONER INC. 


This chart in THE NATIONAL PRO- 
VISIONER MARKET SERVICE series 
shows the trends of prices and receipts 
of cattle, hogs and lambs for the first 
three months of 1928 compared with 
those of the four years previous. 


Cattle. 


Average prices of native beef 
steers have tended downward, 
especially during the latter part 
of the period. Due to scarcity, 
the price of fancy cattle had 
reached the highest point in 
years, carrying all other grades 
with them. A consumer reaction 
to the high prices soon developed 
and although there was consider- 
able shortage in supplies this was 
not sufficient to support prices, 
especially in view of the plentiful 
supply and cheapness of pork 
products. 

Cattle receipts at the seven 
principal markets of the country 
showed a_ seasonal downward 
trend for the first two months 
of the year continuing the lower 
supplies characteristic of the 
winter months. However, instead 
of moving upward during March, 
as was true in the four years 


previous, the trend in receipts 
continued downward with little 
prospect of heavier runs for some 
time to come. 

In the clean-up of the surplus 
cattle in the country and in face 
of the unsatisfactory prices 
which prevailed for several years 
past, many producers disposed of 
their breeding stock. The tend- 
ency now is to hold she stock for 
breeding purposes, and this has 
further curtailed market receipts 
of slaughter cattle. - 

Hogs. 

The average of prices for all 
grades of hogs at Chicago held 
fairly steady during the first 
three months of the year, in 
spite of the heavy runs. With a 
lowering in supplies in recent 
weeks, price trends are upward. 

Hog receipts showed no season- 
al declines with the closing 
months of the winter packing 
season. Instead they increased 
sharply, due in a measure to un- 
satisfactory market prices and in 
part to scarcity of corn in some 


sections and to high prices of 
corn in others. 

Average receipts of hogs for 
the next few months will goa 
long way toward easing up the 
price situation. of which the 
farmer has complained, and-will 
enable the packer to market his 
heavy accumulation of hog prod- 
ucts in a more satisfactory man- 
ner than in many months. 

Lambs. 


Prices of native lambs at Chi- 
cago have been on the upward 
trend since the first of the year. 
While lambs were in fair supply 
the quality was good and westem 
feeders made a determined effort 
to market their lambs in orderly 
fashion, avoiding past gluts. — 

This was quickly reflected in 
live price. High beef prices and 
the active-campaign carried 
among packers and retailers 
improve the marketing of lamb 
and lamb cuts have done much 
to move this meat at more satis 
factory prices to the producer 
to the meat industry. 
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Provision and Lard Markets 


Trade Better—Prices Firmer—Hog 
Movement Moderate — Buying In- 
fluenced by Strength in Grain—Ex- 
ports Moderate. 


A better tone prevails in the products 
market, and there has been a slow and 
fairly steady advance in the market. 
The rise in the lard market from the 
low point has been about 1%c, and 
there has been a fairly and steady im- 
provement in the market for meats. 

The gain from the low point has not 
been so much in product as it has in 
hogs. This is due in part to the fact 
that there is a very steady and good 
demand for fresh meats of all kinds. 
This is resulting in persistent buying 
of hogs by packers, while the large 
stocks of products on hand tend to keep 
the future market in products in a 
rather heavy position. 

There has been evidence of more 
speculative interest in the market re- 
cently, possibly encouraged by the pro- 
nounced interest in the grain market. 
The sensational rise in wheat and rye 
and the sensational gains in oats, with 
the pronounced strength in corn, have 
all been considerable factors in the ad- 
vancing tendency of the product mar- 
ket. In addition, the strength in hogs 
has had considerable influence. 

Hog Receipts Lower. 

The hog movement has been com- 
paratively moderate for some time. 
The receipts at the leading points for 
the past week were again less than the 
corresponding period last year. The 
live hog market has been very firm. 
The advance from the low point of the 
season has been more rapid than the 
advance in products. With prices above 
the 10c level the movement from the 
country has not been stimulated as 
much as was anticipated. The situa- 
tion is somewhat of an uncertain one. 

The weather conditions have not 
been particularly favorable for young 
stock. The cold rainy weather has 
been difficult to contend with, and it 
is apprehended that the deaths from 
exposure will be relatively large in all 
live stock, and this may be enough to 
be a factor later in the season. 

The general feeding situation is 
commanding a great deal of interest. 
The season is late, and the amount of 
work done this spring has been rather 
disappointing. In the Central West the 
huge amount of wheat acreage 
abandoned has meant double work in 
replowing for oats and corn in addi- 
tion to the normal acreage of the 
feed grains, while some of the early 
oats have been reported frozen back 
making reseeding necessary. 

These conditions tend to make for a 
rather unsatisfactory corn-hog ratio, 
ut the recent advance in hogs to 
around 10c, or slightly above, has 
brought the ratio much nearer a satis- 


WEEKLY REVIEW 


factory basis than it has been for many 
months. 


Hog Slaughter Greater. 


The March report of live stock 
slaughtered under federal inspection 
showed a big increase in hogs, but a 
decrease of nearly 100,000 in the num- 
ber of cattle inspected. The compara- 
tive details of the March inspection and 
of the slaughter since July 1st are of 
distinct interest. The increase in hogs 
in 9 months has been 5,636,000 with a 
small increase in sheep, but a decrease 
of nearly 800,000 cattle. 

The increase in the slaughter of hogs 
for the nine months has accounted for 
a very important part of the increased 
live stock in the country, and some are 
rather disposed to believe that this ex- 
cess is rapidly disappearing. 

The export statement for the past 
week showed a further falling off in 
the shipments of both lard and meats. 
The official report of lard for March 
showed an increase over March last year 
of nearly 27,000,000 lbs., and the ex- 
ports for three months had increased 
68,000,000 lbs. over the 8 months last 
year. 

This has meant the product of prac- 
tically 2,000,000 hogs and has been a 
tremendous factor in disposing of pro- 
duction from the large kill, although 
total stocks in the country have in- 
creased largely during the same period. 
The exports of meats show a little gain 
in hog products but a decrease in beef. 

PORK—Trade was quiet with the 
market firm at New York, with mess 
quoted at $31.50; family, $32.50@34.50; 
fat backs, $25.00@27.00. At Chicago, 
mess was quotable at $28.00. 

LARD—Cash domestic trade was fair 
and the outward movement continues 
liberal, while prices were firmer with 
raw materials. At New York, prime 
western was quoted at $12.70@12.80; 
middle western, $12.50@12.60; city, 
12c; refined continent, 138c; South 
America, 14%4c; Brazil kegs, 15%c; 
compound, car lots, 12%c; less than 
cars, 12%4¢. 

At Chicago, demand was reported 
good, with regular lard in round lots 
quoted at 10c¢ under May; loose lard, 
100 under May; and leaf lard, 142% 


under May. 


BEEF—The market was quiet but 
steady at New York, with mess quot- 
ed at $23.00@24.00; packet, $25.00@ 
27.00; family, $29.00@31.00; extra 
India mess, $44.00@45.00; No. 1 canned 
corned beef, $3.40; No. 2, $6.00; South 
America, $16.75; pickled tongues, 
$55.00@60.00 per barrel. 








See page 40 for later markets. 








CANADIAN MEAT STOCKS. 


Cold storage holdings of meat in 
Canada on April 1, 1928, with compari- 
sons, are reported by the Dominion Live 
Stock Branch, as follows: 

“> Apr. 1, 5-Year Avg. 


. 1927. pr. 1. 
18,670,527 14,216,305 
lamb, Ibs. 


.... 8,474,320 38,473,375 3,481,148 


EUROPEAN LARD TRADE. 


Austria and Czecho-Slovakia are the 
only Continental European countries in 
which the sales of lard during March 
were brisk. In France, Germany and 
Belgium the sales were below the gen- 
eral standard for this time of the year. 

Reporting on the lard market in Con- 
tinental Europe for the month and the 
current outlook, the U. S. Department 
of Commerce says that in Germany 
business in American lard has not been 
up to the general level for this time of 
the year. This is said to be mainly 
due to the increased hog production in 
Germany and nearby European coun- 
tries and the resultant heavy slaughter- 
ings and low prices of hogs. 

The competition of margarine is also 
being felt, particularly as margarine 
is being extensively advertised. The 
trade, however, reports that business 
has been fair and is improving slight- 
ly, although the majority of this seems 
to have been done by the smaller pack- 
ers. 

As stocks on hand at Hamburg and 
in the interior continue to remain small, 
there is every prospect of an improve- 
ment. The arrivals of lard at Ham- 
burg for the first two weeks of March, 
1928, were the largest for any separate 
week since the commencement of the 
year and have brought up the weekly 
average for the first eleven weeks of 
the current year to roughly 1,688 met- 
ric tons. 

In France, owing to the abundance 
of domestic supplies, sales of imported 
lard are still difficult. In view of the 
duty increases recently placed in force, 
the local business of American packers 
is expected to remain small, even 
though a recent French decree barred 
Dutch lard by means of a certificate 
requirement. 

There has been a marked drop in the 
price of American pure lard in Belgium, 
the product selling at $29.00 per 100 
kilos, at the present time compared 
with $39.00 cif. Antwerp last year. 
In spite of this, domestic and Dutch lard 
are selling on the market at approxi- 
mately $2.00 cheaper than the Ameri- 
can product. Consequently sales of 
American lard are made at these prices 
merely to supply the demand which is 
not filled by the sale of the Dutch and 
domestic product. 

The sale of American lard in Aus- 
tria during March continued brisk with 
prices for American steamed and re- 
fined lard ranging around $28.00 and 
$28.75, respectively, per hundred kilos 
c.if. Hamburg. The shortage of lard 
in Austria continues and the efforts of 
the American distributors are practi- 
cally confined to getting in enough lard 
to meet the demand. 

Brisk demand for American lard in 
Czecho-Slovakia developed heavy sales” 
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which reached a peak at the end of 
February, and were followed by a lull 
with the beginning of March, but by 
the end of the period under review the 
demand had again set in with renewed 
force. Stocks held by local importers 
of American lard are running low, some 
of them being forced to sell merchan- 
dise in shipment. Negligible stocks and 
imports of Hungarian and Jugoslavian 
lards and the prevailing unwillingness 
of the public to buy Dutch lard also 
contribute to the satisfactory turnover 
in the American product. 

Jugoslavia has barely enough local 
lard to meet its requirements and prices 
are high—practically on a level with 
prices for American lard plus Jugo- 
slav duty. In case the shortage of lard 
in Jugoslavia becomes more severe it is 
believed that the opportunity will pre- 
sent itself for selling American lard in 
that country even over the tariff 
barrier. 

No American lard is at present being 
sold in Hungary, but no Hungarian lard 
is at present available for export. Re- 
cent reports from Hungary indicate 
that the hog products brought on the 
market this year are poorer in quality 
than has been the case for many years. 


GEO. H. JACKLE 


Broker 


Tankage, Blood, Bones, 
Cracklings, Bonemeal, 
Hoof and Horn Meal 


40 Rector Street 
New York City 


























TEMPERATURE 
CHART 


are accurate and dependable. 
every process in the packing industry. 


CHICAGO HOG PURCHASES. 

Purchases of hogs by Chicago pack- 
ers for the week ending Thursday, 
Apr. 26, 1928, with comparisons: 


Week 
ended 


Cor. 

Prev. week, 
week. y 

Armour & Co, 
Anglo-American Proy. 
Swift & Co. 
G. H. Hammond Co. .... 
Morris & Co. 
Wilson & Co. 
Boyd-Lunham " 
Western Pkg. & Prov. Co. 
Roberts & Oake 
Miller & Hart 
Independent Pkg. 
Brennan Pkg. Co. 
Agar Pkg. Co. 


Co. 


59,090 73,996 


a 

BUTTER AT FOUR MARKETS. 

Wholesale prices of 92 score butter 
at Chicago, New York, Boston and 
Philadelphia, week ended April 19, 
1928: 

April 2. 68 Oe Oe 
Chicago 43 43% 44 44 43% 
New York .... 45. 45% 45% 451% 
Boston 45 45% 46 46 Holiday 
Philadelphia ..45%4 46 46% 46% 46% 

Wholesale prices of carlots—fresh 
centralized butter—90 score at Chicago: 

43% 43% 438% 48% 43% 43% 

Receipts of butter by cities (tubs): 
This Last Last —Since Jan. 1— 
week. week. year. 1928. 1927. 
2,258 31,670 37,198 887,724 823,146 
47,423 46,271 49,757 962,351 959,248 
. 14,601 17,144 17,553 308,326 295,189 
17,877 15,251 303,608 


112,159 110,561 119,759 2,428,439 2,381,191 


Cold storage movement (lbs.): 

Same 
week-day 
last year. 

91,052 
681,130 
107,649 

84,547 


964,378 


4 
4414 
45 


4514 


Chicago. 
a 


Boston 
Phila. .. 


On hand 
Apr. 20. 
438,058 
991,548 
242,033 
279,704 


In Out 
Apr. 19. Apr. 19. 
465 1,204 
6,000 56,854 
11,856 
3,825 


73,739 


Chicago ... 
New York.. 





1,951,343 


Powers Thermostatic Regulators 


—_* ae es ——— 
OH (7h ole) ha -2e) & 
lg 4 ce . 


There is one for 


Write 


us about any temperature problem troubling you 
and we will send bulletin describing the type of regulator 
that will give you the best results. 


37 Years of Specialization in Temperature Control 
2725 Greenview Ave., Chicago. Also 35 other cities. (RO 3594A) 


OWERS REGULATOR Co. 


® 


: 
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MEAT AND FATS EXPORTS, 
Exports of meats and fats during 


March, 1928, and for three 


months 


ended with March, 1928, with com. 
parisons, are given by the U. S, De 
partment of Commerce as follows: 


MARCH. 
1928. 


43,027,515 
$ 6,802,984 


Total meat and meat prod- 
products, Ibs. 
Value 
Total 
lbs 


alue 
f, pickled, 


Value 
Wiltshire sides, lbs... 
Value 


$ 1,983,562 
15,105,647 
Value ... 
Pickled pork, 
J. 
Oleo oil, 
Value 
Lard, lbs. 
Value 


fats, lbs. 
Value 
Margarine of 
vegetable fats, 
Value 
Cottonseed oil, 
Value 
Lard compounds. 
aan, lbs. 


Es 


oo BBE 
S2RE2E58 


BES8R eh 
BEesseeee2 


Bee 


ras _ 


o8 28 2352 


#8 S2ea Be @seee8 


23 


THREE MONTHS ENDED MARCH. 


Total meats and meat prod- 
ucts, lbs. 112,369,064 
Value $17,988,088 
Total animal oils and fats, 
MOM, oon o00 vesibeneuenen 258,439,987 
Value $33,664,775 
Beef and veal, fresh, lbs... 585,824 
Value 135,859 
Beef pickled, etc., Ibs 1,875,328 
Value 48 
Pork, fresh, 
Value 
Wiltshire sides, lbs......... 
Value 
Cumberland sides, 
Value 
Hams and shoulders, We... 
$ 
37,667,803 
$ 4,956,080 
7,389,324 
$ 976,334 
15,034,627 


Ee onc ds esebesn.enae 230,460. 786 
Value $29,835,269 
Moutral tard, Whe........00 8,199,961 
Value $ 1,108,583 
Lard compounds, 
fats, lt 
Value 
Margarine of animal 
vegetable fats, lbs 
Value 28,612 
Cottonseed oil, Ibs 27,164,697 
WOUND. odiccdeQencosdsccve $ 2,342,817 
Lard compounds, vegetable 
fats, 1,411,716 
Value 


166,361 


1927. 


94,716,306 
18,394,676 


201,849,164 
26,316,749 
585,683 
110,420 
4,304,004 
479,542 


38 
222 


2228822 
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Tallow and Grease Markets 






TALLOW—A moderate trade and a 
steady tone featured tallow at New 
York the past week. At most times the 
market was looked upon as 8%éc f.o.b. 
for extra here, with some reporting 
that figure bid, and others indicating 
that supplies were available at that 


ure. 
ae entiment amongst the trade was a 
little mixed, but with competing soap- 
ers’ materials firm, particularly as far 
as spot supplies were concerned, the 
impression prevailed that tallow 
around these prices was tight. 

At New York special was quoted at 
8%c; extra, 844c; edible, 9% @10c. At 
Chicago, a very limited trade in tallow 
was reported, with offerings light and 
inquiry fair. Buyers and sellers were 
apart in their ideas. At Chicago, edi- 
ble was quoted at 914%4.@9%c; fancy, 
8% @9c; prime packer, 8%c; No. 1, 
8% @814c; No. 2, Te. 

Later—Three hundred thousand lbs. 
of tallow was sold here on April 27 at 
8i6c lb. F. O. B. 

There was no London auction this 
week. The Liverpool market for Aus- 
tralian tallow showed no change, with 
fine quoted at 41s 9d and good mixed 
at 39s 9d. 

STEARINE—The market was dull 
and steady throughout the week. De- 
mand appeared flat, but sellers were 
not pressing offerings although there 
were intimations that on firm bids 
quoted levels might be shaded at New 
York. Oleo here was quoted at 11%@ 
11%c. At Chicago, demand for stear- 
ine was quiet and the market barely 
steady and quoted at 11c. 

OLEO OIL—A little more buying in- 
terest was in evidence, and with offer- 
ings lighter the market showed a firm- 
er tone at New York. Extra was 
quoted at 14%c; medium, 14c; lower 
grades, 12°%.@13%c according to qual- 
ity. At Chicago, demand was also 
quiet, but the market was steady with 
extra quoted at 144%@14%c. 








See page 40 for later markets. 


LARD OIL—The market was very 
steady with demand fair. At New 
York, edible was quoted at 16c; extra 
winter, 13c; extra, 12%c; extra No. 1, 
12c; No. 1, 11% c; No. 2, 11%ce. 

NEATSFOOT OIL—Demand was 
limited to immediate requirements, but 
the market was very steady, with pure 
at New York quoted at 15%c; extra, 
12%c; No. 1, 12c; cold test, 18%c. 

GREASES—A moderate demand but 
a steady tone featured the market the 
past week. Buyers in some cases were 
still unwilling to meet prices, but offer- 
igs were not pressing and some busi- 
hess passed in superior quality hog 
grease at 7%4c f.o.b. plant. Sentiment 
was mixed, but with the other greases 
steady, producers were inclined to look 
on pending developments. The situa- 
tion was reported purely nominal. 

At New York, choice yellow and 
choice house was quoted at 6%@T7c; A 
White, 8c; B white, 75%@7%c; choice 
white, 9%c bid. 

At Chicago, the market showed a 








WEEKLY REVIEW 


firm undertone, with last sales of 
choice white at 8%c loose f.o.b. Chi- 
cago, and 8%c loose c.a.f. New York. 
Good inquiries for medium and low 
grades were reported. At Chicago, 
brown was quoted at 7c; yellow, 7% 
@7%c; A white, 84c; B white, 8c; 
choice white, 8%4c. 

ea 


By-Products Markets 
Chicago, April 26, 1928. 
Blood. 
Demand is good and offerings are 
light. 

‘ Unit Ammonia. 
Ground and unground................ $4.60@4.75n 

Digester Hog Tankage Materials. 


Feeding tankage material scarce and 
in good demand. Market in a strong 
position and producers of good ma- 
terials asking higher prices. 

Unit Ammonia. 


Ground, 114%@12% ammonia......$4.50@4.75 & 10 
Ground, 6 to 8% ammonia........ 4.00@4.25 


Unground, 11% to 12% ammonia. 3:75004.00 
Unground, 6 to 8% ammonia..... 3 15 
Liquid stick, 7 to 11% ammonia.. 3.75@4.00 


Fertilizer Materials. 


Ten per cent ground fertilizer tank- 
age held at $4.25@4.35 & 10c, f.o.b. 
Chicago. Hoof meal very scarce. 

Unit Ammonia. 
High grd., ground, 10% am......$4.25@4.35 & 10 
Lower grade, ground & unground, 

6-9% ammonia 3.75@4.00 
| er rere ree 
Bone tankage, low grade, per ton.23.00@25.00n 


Bone Meals. 
Little trading in this market, most 
of the product being deliverable on 
contract. 


Per Ton 
ze ee” rrr ee ee $55.00@60.00 


ROG, UE. othe ev camevievncvacias 28.00@30.00 
Steam, unground ...........ceeeeee+ 28-00@25.00 


Cracklings. 

Cracklings are in a strong position 
and most producers are asking $5.00 a 
ton more for the better grades. Un- 
ground expeller and cake cracklings, 
$1.20 delivered middle west points. 


Per Ton. 

Hard pressed and exp. unground, per 
unit protein $ @ 1.20n 
Soft prsd. pork, ac. grease & quality 75.00@80.00 
Soft prsd. beef, ac. grease & quality 45.00@50.00 


Gelatine and Glue Stocks. 
Buyers offering $40.00 for jaws, 
skulls and knuckles delivered Chicago, 
with no acceptances. Sinews, pizzles 
and hide trimmings at $35.00 delivered 
Middle West for any time this year. 


Per Ton. 
Kip amd: ont stock... ...ciccevcccces $ @40.00 
Rejected manufacturing bones....... 52.50@55.00 
PE PU | ions thorn vinns csagunie cane 45.00@46.00 
Cattle jaws, skulls and knuckles.... @40.00 
Sinews, pizzles and hide trimmings.. @35.00 
Pig skin scraps and trim., per lb.. @ 4cn 


Horns, Bones and Hoofs. 
Hoofs and grinding horns in demand 





for prompt and contract. Big packer 
hoofs sold this week for $45.00 Chicago. 


Per Ton. 
Horns, according to grade........ $40.00@150. 
BN TE OD sca caccdgscscnccas 55.00@ 65.00 
oe ee ere 55.00@ 60.00 
I ns we. 6.0’ wine's. ovitiemiateeears 40.00@ 45.00 
PE I Ss Led ee honda ced canes vce 28.00@ 30.00n 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials, indicated above.) 


Animal Hair. 
Some demand for summer hair, 


either coil or field dried. Little interest 
shown in winter processed hair. 


Cov me: Meld GHB. ois ok ksedicceckas 14%@ 2c 
Processed grey, per Ib...........ee00% 3 @ 
Cattle switches, each*................ 4 @ 5%e 





*According to count. 
a 
EASTERN FERTILIZER MARKET. 
(Special Report to The National Provisioner). 
New York, April 25, 1928. 

Tankage is lower in price. Sales of 
ground were made at $4.50 & 10c and 
unground at $4.15 & 10c basis f.o.b. 
New York, prompt shipment. 

South American Ground Tankage 
sold at $4.40 & 10c c.i.f. for May ship- 
ment. Offerings of this material are 
rather limited. 

Producers are holding ground dried 
blood at $5.00 f.o.b. New York, with 
no buying interest at present. Stocks 
are accumulating. South American 
for May shipment sold at $4.40 c.i-f. 

Sulphate of ammonia, as far as re- 
sale lots are concerned, is some lower 
in price, with sales at $55.00 per ton 
delivered at Northern points. The im- 
porters are holding nitrate of soda at 
$2.32% ex vessel, but resales are to 
be had at some Northern ports at from 
$2.2712@2.30. There is quite a de- 
mand now for raw materials for quick 
shipment in carload lots. 

wa Be 
CASINGS MARKETS ABROAD. 

The market for sausage casings in 
Germany during March was good for 
the North American product, according 
to the U. S. Bureau of Foreign and Do- 
mestic Commerce. Export and domes- 
tic rounds were negotiated at unheard 
of prices; in fact, it is reported that 
prices have never been so high before. 
Stocks are fairly light and North Amer- 
ican shippers are contracting for 
August shipment, whereas South Amer- 
ica is not following as much as could 
be expected. 

South American goods are steady in 
price and La Plata export rounds are 
being quoted at from 48 to 50c, whereas 
the price for domestic rounds is about 
34 to 38&c. 

The market for middles is unsettled. 
South American middles are fetching 




















THE KENTUCKY CHEMICAL MFG. CO., Inc. 


COVINGTON, KY. Opposite Cincinnati, Ohio 


Buyers of Beef and Pork Cracklings 
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oo word to er nee < eens EXTRACTION RESULTS POOR COTTONSEED RATE HEARINGs, 
and quality. Stocks are sald to be fair Wear on Equipment is Reflected in Low __ Hearings in the Interstate Comm 
ly cleaned up, but very few important Oil Milling Efficiency. Commission’s investigation of the rated 


orders have been placed for shipment. (Special Report from the Ft. Worth Laboratories.) On cottonseed and cottonseed produets 


Other articles, such as beef bladders ° : 
. ‘ ’ : __ and related articles, embraced in P 
fat ends, and sheep bungs are said to Fort Worth, Tex., April, 21, 1928. 8 of Docket No. 17600, the rate st ew, 


be meeting with a fairly brisk demand. Qj] mills crushing many thousands of ture investigation, and related canal 


Sheep casings are scarce and find a ; : * E 
4 ons of cottonseed during a season of have been assigned for June 4, at F 
ort 
ready market in central Europe at good practically continuous 24-hour running, Worth, Tex., and June 14, at ‘Chi 


prices. before examiners Money , 
. : and E 
In France there was a fair demand Sundays excepted, are bound to have a The 1 seca 1 >. 


for hog rounds, which were quoted at wear in their machinery which will be : 
and June 11, respectively, h 
around $45 per 100 packets. The de- reflected in milling efficiency. etneiiea. sp y ave been 


mons pine This natural wear is the probable Announcement by the Commission 
; April 24, states: ‘ 


to be active in markets to the east of cause of the poorer average extraction ai Gen Bast Weeds beentes Oe 
France. : results shown on this month’s report. pected that the periae Mecreeti it is &- 
In Czecho-Slovakia the market roe The fact that separation results have will outline their proposals or ‘dete 
beef middles was said to be firm 9 improved is probably due to the condi- both as to rates and to transit and me 
advancing prices. Several carloads of tion that not all mills send in samples sent such evidence in support thengas 
beef middles of Russian origin, selling o¢ hylls, the more efficient mills doing as they can prepare and ha va 
at lower than current prices, appeared pg mantel a Shakeatt full to wel such 
on the se without affecting — The outstanding feature of this parties of the Scat of their by 
price development ra any ny seg 28 season’s operation is the comparatively fense and justification. 3 
eee it is not believed that ile high color and refining loss that is At a future hearing the southwest. 
wi —— to — 1 _ being obtained on late oils with low ern carriers will be given an op pt 
oe ar s sige sa tt alk nye or free fatty acids. This condition should tunity to amplify their defense or Po mi 
eer rounds was spotty witn no pros~ be investigated because avasteconomic posals. Evidence will also be tae 


— the marketing of large ship- loss, actual not speculative, is brought at the Fort Worth hearing in the cases 
; about by this condition. recently consolidated with this investi- 


Trade in hog casings was dull but 2 1 t 
sheep casings found a ready market. SEED ANALYSIS. gation, .and shippers having further 
Yield100 evidence to offer as to the rates in the 


The imports of sausage casings into : Ir 
Italy for aaah of the no ~ ease tbs. waste southwest on the commodities covered 
with the quantities coming from the PI will be given opportunity to be heard. 
United States are reported by the de- At the Chicago hearing the carriers 
partment as follows: will be expected to present their eyi- 

1927. 1926. 1925. dence with respect to the rates on the 

Ibs. Ibs. ina Avg. all samples ... a ee the investiga- 

U. S. 605,841 513,642 91, 317 Best sample avg.... tion rom, to, an etween points in 

Total .......seeeees 3,073,532 3,520,648 2,302,662 peg ace ge al Western Trunk Line Territory, and 

° year between points in Western Trunk Ter- 

COTTON OIL EXPORTS. on ee. ritory on the one hand and points in 

Exports of cottonseed oil from New pinay! OIL. a se = hs Sena Territory 

: > “19 9 efining olor Acid on the other hand. : 

neem gta iis sli elaine Avg. all samples a ae er At the Fort ‘Worth and Chicago 
s Avg. samples ...... i 3.7 1.3 . ° 

E Best sample avg f 5.4 hearings the carriers should also pre- 

% yee a0 a 9 8. sent their evidence on transcontinental 

HULL OIL MARKET. Auneal avg. tact year... 93 7 and import and export rates through 

Hull, England, April 25, 1928.—(By CAKE AND MBAL. the Pacific Coast ports. Such evidence 
Cable.)—Refined cottonseed oil, 37s 6d; respecting the export and import rates 

aia : : from or to the southwest should be 
crude cottonseed oil, 33s 9d. presented at Fort Worth. 


+e 


TO STANDARDIZE CONTAINERS. 
Manufacturers, distributors and 
users of containers for vegetable 
shortening will meet at the Department 
of Commerce, Washington, D. C., on 
May 9, 1928, for the purpose of con- 
sidering a proposed simplified practice 
recommendation of their package sizes. 
For some time past, it has been the 
belief of a number of producers of 
vegetable shortening that  simplifica- 
tion of varieties and sizes of containers 
used in packing their product would 
benefit all concerned. A committee of 
the Refiners’ Division of the Interstate 
Cotton Seed Crushers’ Association, 
Vegetable Oils, Oil Cakes and Meal, Linters, Cotton Waste, Fish 5 peeling oes ee ae Le 
Naval Stores, Packinghouse and Allied Products posal to the officials of the Division of 
Simplified Practice of the Department 
of Commerce, requesting a general con- 


Are You Open for Trade Extension to ference of all interests to consider 4 


tentative simplification. 

an ? This committee has expressed its 
Central d Northern Europe : opinion that the following list of sizes 
and varieties would adequately fill all 
Owner of an old established and prominent Hamburg Broker Firm of the oilmill and normal requirements of the domestic 
allied trades will be in the U. S. A. toward end of April and during May, 1928. Please market: 
address inquiries under H. H. 9190 to Iron drums, 110 lbs.; wooden tubs, 

RUDOLF MOSSE, INC., 2626 Graybar Building, NEW YORK r 60 lbs.; butter tubs, 50 Ibs.; me 

. paitmsiiatiaas, ania ena packages, 45, 16, 8, 4, and 2 lIbs.; paper 
cartons, 1 lb 
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Avg. all mills....7.2 

Best avg. result...6.94 
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Vegetable Oil Markets 


Trade Moderately Active — Market 
Strong—Cash Trade Better—Crude 
Tight — Heavy Rains South — Lard 
Stronger—Shorts Cover—Light Ten- 
ders Expected. 

A combination of constructive factors 
again developed in the cotton oil situa- 
tion the past week. As a result, activ- 
ity broadened considerably and: the 
market advanced to new highs for the 
move, September and October making 
new season’s highs. Buying of a gen- 
eral character, with short covering run- 
ning into stop loss orders, served to 
bring about the upturn. 

Improvement in cash trade was a 
prominent feature, but the outstanding 
factors were the strength in lard and 
continued unsatisfactory weather in the 
south for the new crop. Heavy rains 
over the belt served to bring about 
flood conditions in some of the eastern 
cotton states. This excited the trade 
for a time, for fear of a repetition of 
last year’s disaster. 

Profit taking on a large scale was in 
evidence on the swells, but with com- 
mission house shorts and refiners com- 
peting for the May offerings and mak- 
ing for relative strength in the nearby 
position, the upturn was easily at- 
tained. There was considerable selling 
of the futures against purchases of the 
nearbys and undoing of spreads, while 
on the other hand, there was no parti- 
cular volume of fresh hedging sales. 

The strength in outside commodities 
such as cotton and grains, served to 
increase bullish sentiment which pre- 
dominated around the oil ring, but the 
rapidity of the advance served to make 
for professional realizing and some sell- 
ing in the belief that the technical 
position had been weakened and that 
somewhat of a natural setback was in 
order. 


Refiners Raise Prices. 


The open interest in the May deliv- 
ery was materially cut down. This sit- 
uation followed reports indicating that 
the prospects were for light, if any, 
tenders. Some in the trade felt that 
refiners would not deliver oil on May 
contracts at the small spread between 
crude and May, but there were others 
who did look for deliveries of 2,000 to 





WEEKLY REVIEW 


5,000 bbls. At any rate, reports in- 
dicated that whatever the volume of 
deliveries might be the tenders would 
be taken care of readily. 

Reports had it that at the close of 
the previous week, refiners had again 
pretty well booked up the trade on oil 
and compound and had raised their 
prices %c a pound. This business 













SOUTHERN MARKETS. 
New Orleans. 
(Special Wire to The National Provisioner.) 


New Orleans, La., April 26, 1928. 

New Orleans cotton oil futures have 
advanced each day this week with 
heavy buying of May, now the current 
month, which automatically lifted fu- 
tures. Many traders are friendly to 
September and October due to expecta- 
tions of further bullish cotton news 
and the already poor and late start of 
the new crop. There were large sales 
of crude oil at 9c all directions, with 
944c asked today for both Valley and 
Texas. Most mills are now holding for 
10c. Should we have rainy weather in 
May, oil could quickly advance another 
cent per pound, whereas with hot cot- 
ton weather a reaction of %c to 4c per 
lb. could be expected. Some now pre- 
dicting that New Orleans July and 
September contracts will sell very 
much higher, based on expectation of 
25@30c for July cotton. 


Dallas. 
(Special Wire to The National Provisioner.) 
Dallas, Tex., April 26, 1928. 
Prime cottonseed oil, delivered Dal- 
las, nominal; prime crude oil, 9%c; 
forty-three per cent cake and meal, 
f.o.b. Dallas, $56.00; hulls, $13.00; mill 
run linters, 4%@6c. The market is 
steady and quiet. The weather is cool 
with considerable rain. 


Memphis. 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., April 26, 1928. 
Most of crude oil in this section was 
sold this week at 9c; very few lots left 
for sale under 10c. Forty-one per cent 
cottonseed meal, $58.00; loose cotton- 
seed hulls, $11.50 Memphis. Weather 
very unfavorable for new crop. 





brought about some lifting of hedges, 
and thereby helped the advance. 

Another bullish factor was the buy- 
ing of 200 tanks or more of crude oil 
at 9c by several of the leading factors 
in the southeast Valley, Texas and 
Oklahoma, with that figure still bid. 
The mills, however, are holding for 
higher levels as quite a load had been 
lifted off the mill hands which placed 
the latter in a much stronger position. 

The seed situation continued strong 
and there were indications that some 
replanting would be necessary in the 
eastern belt as a result of wet weather 
and floods. 


Lard Prices Higher. 


The advance in lard was due to 
strength in hogs and comparatively 
light hog arrivals. This phase of the 
situation continues to be watched 
closely and was immediately reflected 
in lard, although the strength in the 
latter was again partly attributed to 
the higher grain markets. 

The stocks of lard are large, but 
the bulls in edible fats are not worried 
over this situation, as they feel that 
the packer, therefore, has something 
for which to support values. 

The large visible stocks of oil are 
causing no pressure in any quarter of 
the market, and were commented upon, 
but notwithstanding the advance in oil, 
sentiment continues mixed while some 
were looking for much higher levels. 
Others could see no change in the sit- 
uation, and some of the shrewd ob- 
servers were advising sales on any 
further upturn. 

The impression, however, has spread 
around the ring that there will be little 
or no pressure from refiners for the 
next two months. May hedges have 
been pretty closely covered. This is 
looked upon as reflecting light deliv- 
eries and the disposition on the part 
of the refiner to maintain present val- 
ues, or possibly enhance them further 
until possibly July or August. 


Trade Discusses Contracts. 

The May discount narrowed to 11 
points under July and 30 points under 
September. Some would not be sur- 
prised to see a further narrowing after 
tender day. 

At a meeting of the New York trade 
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The large dealer, the small 
dealer, EVERY dealer, must 
have the best to compete 
successfully in the trade of 


today 


The Crusher—The Refiner— 
The Investor — The 
Manufacturer— 


Every element of the cottonseed oil trade 
can and does use the NEW ORLEANS 
COTTON OIL MARKET to advantage. 
The contract is as nearly perfect as it 
is possible to make it; it is protected 
by the Clearing House of the New Or- 
leans Cotton Exchange, deliveries are 
guaranteed as to weight, grade and 
quality at time of delivery by an in- 
demnity bond, and storage facilities and 
transit privileges make New Orleans the 
ideal center for a cotton oil market. 


Always Use YOUR Cotton Oil 
Market! 





The New Orleans Refined Cottonseed 
Oil Contract was established at the 
request of the cotton oil trade. 


New Orleans Cotton Exchange 
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The Procter & Gamble Co. 


Refiners of all Grades of 


COTTONSEED 
OIL 


PURITAN, Winter Pressed Salad Oil 
BOREAS, Prime Winter Yellow 
VENUS, Prime Summer White 
STERLING, Prime Summer Yellow 
WHITE CLOVER Cooking Oil 
MARIGOLD Cooking Oil 

JERSEY Butter Oil 

MOONSTAR Cocoanut Oil 

P &G SPECIAL (hardened) Cocoanut Oil 


General Offices: 
CINCINNATI * OHIO 
Cable Address: “Procter” 


ome: eee 














The Edward Flash Co. 


29 Broadway 
NEW YORK CITY 


Brokers Exclusively 
ALL VEGETABLE OILS 


In Barrels or Tanks 


COTTON OIL FUTURES 
On the New York Produce Exchange 
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this week, prior to a committee going 
to a hearing at Washington, consid- 
erable discussion arose relative to the 
contract basis, and various views were 
expressed. 

In the main, ideas appeared to lean 
to the loose contract. However, it is 
generally felt that this matter will be 
left in the hands of Secretary Hoover 
to arbitrate and that it will be satis- 
factorily settled to all concerned. 

Reports reaching: here from Texas 
indicated that the trade there was di- 
vided in their ideas also regarding the 
barrel or loose oil contract. 


COTTONSEED OIL—Market trans- 
actions: 
Friday, April 20, 1928. 
—Range— —Closing— 
Sales. High. Low. Bid. Asked. 
RE ER ARE Ee 
mee 1000 a 
. 8800 1012 1007 1010 
June ee 
July .... 8000 1045 1038 1041 
Aug. .... 1200 1059 1057 1058 
Sept. ....12500 1073 1067 1070 a .... 
Oct. Sess oeep cata See ane 
Nov. sro. . 1061 a 1080 
Total Sales, including switches, 30,- 
500 bbls. P. Crude 8%4 at 9c. 
Saturday, April 21, 1928. 
Range— —Closing— 
Sales. High. Low. Bid. Asked. 
cee. ose s. SOR: 
1050 @: .% <> 
1010 a 1012 
1020 a 1085 
1039 a 1038 
1058 a 1061 
1069 a 1070 


ON ee 
Apr. oe 
May 1009 
1035 
1042 


1060 


a 
a 
a 
a 
a 
a 


May . 3900 1013 1010 
eee os 5 ee se tite tee aie 
July . 4100 1040 1038 
Aug. 100 1061 1061 
Sept. .... 4400 1073 1069 
LS eee 100 1082 1082 1078 a 1082 
oT et a 1070 a 1090 
Total Sales, including switches, 12,- 
600 bbls. P. Crude 8% at 9c. 
Monday, April 23, 1928. 
—Range— —Closing— 
. Sales. High. Low. Bid. Asked. 
‘eee 1010 a 1050 
eins 60s” boo be Oe ae eee 
....16900 1022 1010 1021 a 1022 
ee 1034 a 1042 
July . 5100 1050 1044 1049 a .... 
Aug. 1400 1065 1062 1064 a 1070 
Sept. ....12200 1080 1074 1080 a .... 
EE. 5 « 5:0 400 1089 1080 1089 a 1090 
Nov. owtece eet pienso ae ABO 
Total Sales, including switches, 37,- 
500 bbls. P. Crude S. E. 9 Sales & Bid. 
Tuesday, April 24, 1928. 
—Range— —Closing—- 
Asked. 


CO ee 
Apr. 
May 


Sales. High. Low. Bid. 
te 1025 
1025 
1038 1022 1038 
ene Gare 
July . 7400 1058 1047 1058 
Aug. .... 400 1078 1069 1078 
Sept. ....12100 1087 1077 1086 
ORs ak ase 1400 1091 1089 1090 Fee 
WY. coh Sh elcSt or sconces Sew ace 
Total Sales, including switches, 35,- 
300 bbls. P. Crude S. E. 9 Bid. 
Wednesday, April 25, 1928. 
—Range— —Closing— 
Sales. High. Low. Bid. Asked. 
ee ee 
1050 
1058 
1063 
1072 
1085 
1093 


US 
A . 


© QOte « 
on 


1087 


Serre oe S & 


Oe ae 
Apr. 
May 
OS Pee ae ee) eee 
July ....18100 1077 1064 
Aug. .... 1100 1086 1085 
Sept. ....17400 1098 1092 
eG hors 4900 1105 1097 1102 a 1104 
Nov. 200 1090 1090 1094 a 1097 

Total Sales, including switches, 49,- 
500 bbls. P. Crude S. E. 9 Bid. 


“es 
a 1059 
a 1073 
a 1073 
a 1087 
a 1094 


April 28, 1 ; 


“Thursday, April 26, 1928. 
—Range— —Closing— 
Sales. High. Low. Bid. Asked, 
1050 
1050 
1061 
1063 
1074 
1085 
1095 
1101 
1093 


Si 


1073 
1073 
1085 
1093 
1101 
1100 


: B: 


Serene & & 


3: 








See page 40 for later markets, 





— 
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COCOANUT OIL—The market was 
a dull and featureless affair with the 
tone about steady. Copra was firm 
but buyers showed no urgent interest 
for suppl!’es and sellers no disposition 
to raise ideas. At New York, tanks 
were quoted at 8%@8%c. Pacific 
Coast tanks were quoted at 8%%4e, 

CORN O!lL—The market was firm 
with a fair demand with prices quoted 
at 84% @8%4c f.o.b. mills. 

SOYA BEAN OIL—Demand was 
quiet but offerings light and limited, 
The Pacific Coast situation continued 
nominal. At New York, tanks were 
quoted at 10'%c and barrels at 12Me. 

PALM OIL—A scarcity of spot sup- 
plies and light offerings of nearby oil 
made for a continued tight position in 
this market at New York. Strength 
on the other side continues a fea’ 
while firmness in the spot position of 
competing commodities was a factor, 
At New York, spot Nigre was quoted 
at 73%@7%c; shipment Nigre, Tie; 
9 Lagos, 7%@8c; shipment, 7%@ 
T%c. 

PALM KERNEL OIL—Trade was 
small, but the market was steady with 
offerings well held. At New York, 
tanks were quoted at 84%@8%c, and 
casks 9@9 ke. 

OLIVE OIL FOOTS—The market 
was strong owing to light offerings 
and with a belief that consumers are 
short of supplies and must come in 
shortly. At New York, spot was quoted 
at 10%c; April, 10@10'2c; May-June, 
10c. 

PEANUT OIL—Market nominal. 

SESAME OIL—Market nominal. 

COTTONSEED OIL—While demand 
was better, reports indicated very little 
improvement in interest in store oil. 
The latter can probably be bought at 
14@%c over May. Crude oil was 
strong at 9c bid everywhere, with mills 
holding for higher prices. 





——$o—_—_ 
CHEMICALS AND SOAP SUPPLIES. 

(Special Report to The National Provisioner). 

New York, April 25, 1928.—Latest 
quotations on chemicals and soap mak- 
ers’ supplies: 

Extra tallow, f.o.b. seller’s plant, 8%¢ 
lb.; Manila cocoanut oil, tanks, New 
York, 8%c lb.; Manila cocoanut oil, 
tanks, coast, 8%c lb.; Cochin cocoa 
nut oil, barrels, New York, 11c Ib. 

P. S. Y. cottonseed oil, barrels, New 
York, 12%@1254c Ib.; crude corn oil 
barrels, New York, 11%c lb.; olive 0 
foots, barrels, New York, 10%@10% 
lb.; 5 per cent yellow olive oil, barrels 
New York, $1.25@1.30 gal. 

Crude soya bean oil, barrels, New 
York, 11% @12%c lb.; palm kernel oil, 
barrels, New York, 9%c lb.; red oil, 
barrels, New York, 9%@9%e Ibs; 
Nigre palm oil, casks, New York, 7.50 
lb.; Lagos palm oil, casks, New Y 
7.60c Ib.: glycerine (soaplye) 7%#¢ Ib. 
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Read 
These Advantages 


(1) Constant rate, forced feed. 

(2) Ammeter registers power. 

(8) One-fourth easier accessi- 

bility. 

Special G. E. High Torque 

Motor. 

Magnetic removal of metal. 

Timken roller bearings run- 

ning in oil. 

Push button control. 

Three times as strong yet 

weighs the same, 

(9) Choke arrangement replaces 
old cone point, 


(4) 


(5) 
(6) 


(7) 
(8) 











The New Anderson R. 
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B. Crackling Expeller 











Develops 6 Tons Pressure 
to One Square Inch 


Pars the tremendous pressure the new Expeller exerts on material to be 
pressed. This is one of the reasons why owners get a greater percentage of 
cracklings. 
substances. 

To accomplish this terrific pressure, steels made under special formula and 
heat treated in our factory, making that steel stronger than the Expeller itself, 
are used. In comparison with the old type Expeller this new model is three 
times as strong and yet weighs the same. Even with its huge strength this new 
model is so constructed as to make any part accessible in one-fourth the time 
required for the old type machines. 

Strength, accessibility, speed, simplicity and greater production all go hand 
in hand to enable owners of the new Anderson Expeller to meet modern com- 
petition and make greater profit. It will pay you to investigate this machine 
most thoroughly—and now. 


The V. D. Anderson Co. 


1946 WEST 96th STREET CLEVELAND, OHIO 


Representatives: THE WESTERN ENGINEERING CO., Dallas, Texas and San Francisco, Calif. 





Such pressure takes care of hard bones and other non-metallic 
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The Week’s Closing Markets 


FRIDAY’S CLOSINGS. 


Provisions. 

Hog products were irregular the lat- 
ter part of the week, but the under- 
tone was firm. Profit taking-and hedge 
pressure caused reaction from the high 
in lard, but spectulative buying and 
grain strength checked down turns. 
Cash trade is good. 


Cottonseed Oil. 

Cotton oil is active and very steady 
on no May tenders, strong crude and 
further unfavorable rains in the south. 
Cash trade is moderate, but cash oil is 
firm. Southeast Texas crude, 9c bid; 
Valley, 9%c bid. 

Quotations on cottonseed oil at Fri- 
day noon were: May, $10.56@10.58; 
June, $10.60@10.70; July, $10.71; 
August, $10.80@10.86; September, 
$10.92@10.93; October, $11.00; Novem- 
ber, $10.92@10.95; December, $10.85@ 
10.95. 

Tallow. 

Tallow, extra, 8%ec. 

Stearine. 

Stearine, 11%4c. 

a 


FRIDAY’S GENERAL MARKETS. 

New York, April 21, 1928.—Spot lard 
at New York: Prime western, $12.65@ 
12.75; middle western, $12.45@12.55; 
city, 12c; refined continent, 13.25c; 
South American, $14.75; Brazil kegs, 
$15.75; compound, $12.25. 


ae 
BRITISH PROVISION CABLE. 


(Special Cable to The National Provisioner.) 

Liverpool, April 27, 1928.—General 
provision market quiet; trading very 
limited. A trifle more activity. on pic- 
nics and hams. Square shoulders firm. 
Lard trade fair. 

Today’s prices are as follows: Liver- 
pool shoulders, square, 63s; hams, 
American cut, 78s; hams, long cut, 83s; 
Cumberland cut, 72s; short backs, 76s; 
picnics, 61s; bellies, clear, 73s; Ca- 
nadian, 80s; spot lard, 61s 3d; Wilt- 
shire, none. 


fe a 


EUROPEAN PROVISION CABLES. 


The market at Hamburg was rather 
quiet, says James T. Scott, American 
Trade Commissioner, Hamburg Ger- 
many, in his weekly cable to the United 
States Department of Commerce. Re- 
ceipts of lard for the week were 567 
metric tons. Arrivals of hogs at 20 of 
Germany’s most important markets 
were 118,000 at a top Berlin price of 
12.338 cents a pound, compared with 
74,000 at 14.06 cents a pound, for the 
same week last year. 

The Rotterdam market showed im- 
provement with the exception of re- 
fined lard. 

The market at Liverpool was slightly 
firmer; the amount of business was 
small and offerings few. 

The total of pigs bought in Ireland 
for bacon curing was 17,000 for the 
week. 

The estimated slaughter of Danish 
hogs for the week ending April 20, 
1928, was 107,400. 


PORK PRODUCTS EXPORTS. 
Exports of pork products from the 
principal ports of the United States 
during the week ending April 21: 
HAMS AND SHOULDERS, INCLUDING 
WILTSHIRES. 
‘Week ending——————_ 
Jan. 1,’28, 
Apr.21, Apr.23, Apr.14, sant. 
1928. 1928. 1928. 1928. 
Mibs. Mlbs. Mibs. M lbs. 
515 991 85,760 


To Belgium oreo bane 
426 894 28,771 
24 695 


United Kingdom 552 
Other Europe.... .... ones 
Cuba 51 6 2,742 
Other countries... 38 67 83,434 
BACON, INCLUDING CUMBERLAND. 
3,126 2,088 2,838 
38 


255 
1,973 1,794 2 
70 665 


52 


Te GHOUUNORT coccce sens 
United Kingdom 2,796 
Other Europe.... 199 
Cuba cose 
Other countries.. 124 

11,917 

4,026 
342 
8,057 

1,551 

1,514 

1,427 


To Germany 
Netherlands .... 
United Kingdom. 4,985 
Other Europe.... 64 
201 
617 
PICKLED PORK. 
219 
9 
27 


395 
To United Kingd.. 97 
Other Europe.... 5 
Canada 86 = 


Other countries.. 105 97 

TOTAL EXPORTS BY PORTS. 
Week ending April 21, 1928. 

Hams and 

shoulders, Bacon, Lard, 

Ibs. M ibs. M< lbs. 

3,126 8,261 

jmee 57 

377 =: 11,069 

120 361 

b b 

11 697 

2,612 6,077 
6 Hele 


New Orleans 

New York 

Philadelphia 

EE, EDs cannee oven 2268 sae 
DESTINATION OF EXPORTS. 

Hams and 
shoulders, Bacon, 
Mibs. M Ibs. 
552 2,796 

1,603 
850 
"128 
215 


Exported to: 
United Kingdom (total) 
Liverpool 
London 
Manchester 
Glasgow 
Other United Kingdom 


Exported to: 


Germany (total) 
Hamburg 


MEAT IMPORTS AT NEW YORK. 


Imports of meats and meat products 
received at the port of New York for 


the week ending April 21, 1928: 


Point of 
origin. Commodity. 


Canada—Quarters of beef 
Canada—Calf carcasses 
Canada—Hams 
Canada—Smoked pork 
Canada—Beef cuts 
Canada—Meat products 
Italy—Sausage 
Italy—Bacon 

Italy—Hams 
Germany—Smoked hams 
Germany—Sausage 
France—Dry sausage 
France—Canned meats 
Czecho-Slovakia—Cooked hams 
Brazil—Canned corned beef 
Holland—Smoked hams 
Holland—Sausage 
Ireland—Hams 
Ireland—Bacon 


Amount. 


LARD AND GREASE EXPORTS. 


Exports of lard from New York, 
April 1, 1928, to April 25, 1928, 27,- 
406,907 lbs.; tallow, 20,800 Ibs.; grease, 
1,622,200 Ibs.; stearine, 86,000. 


April 28, 1928, | 


TRADE GLEANINGS. 


The Max Hahn Packing Co., Dallas, 
Tex., is planning an addition to its 
plant to cost about $350,000. 

A large feed mixing plant is bej 
built by the East Texas Cotton one 
Terrell, Tex., in connection with its nill 
at that point. 

F. J. Tomalka, F. C. Tomalka ang 
E. D. Niesen, La Crosse, Wis., have 
formed the Tomalka Sausage Co. with 
a capital stock of $30,000. 

The Oil Mill & Gin Co., Newellton 
La., has been incorporated with a 
capital stock of $30,000. H. V. and 
L. B. Cooks are the incorporators, 

A group of farmers headed by W. J, 
Stahmann, C. A. Mebers and L, N 
Shafer are building a cottonseed oil mili 
at Tornilla, Tex. The cost will be 
about $30,000. 

The Southwestern Irrigated Cotton 
Growers’ Association, El Paso, Tex., is 
having preliminary plans prepared for 
a cottonseed oil mill. The cost is esti. 
mated at about $150,000. 

Plans have been made by the Conti- 
nental Can Company to take over the 
Southern Can Company of Baltimore, 
Stockholders of the latter corporation 
will vote on the proposition on May 2. 

Plans are under way by the W. & §. 
Sausage Co., La Crosse, Wis., for the 
erection of a new building to house the 
business. Nine lots were purchased 
recently on which the structure will be 
built. © 

The Sullivan Packing Company, De- 
troit, Mich., has declared its usual 
quarterly dividend of 2 per cent on the 
preferred stock of the company, pay- 
able May 1, 1928, to the stockholders 
of record April 20, 1928. 

The M. B. Henderson Co., brokers in 
packinghouse products, Wilkes Barre, 
Pa., has changed its name to the J. §, 
Bittenbender Co., effective April 20, 
and has moved its offices to 35 West 
Market St., Wilkes Barre. 

Work was completed recently on the 
new addition to the plant of the Heine 
Packing Co., Logan, O. The building 
houses a storage room, hide house and 
cattle and hog killing rooms. A new 
dehairing machine has also been 
installed. 

The American Hide and Leather Co. 
for the quarter ended March 31 reports 
a net loss of $153,709 after deprecia- 
tion, interest and reserves for taxes, 
against a profit of $75,123 in the first 
quarter of 1927. After deducting re- 
serves for adjustment of machinery 
supply inventory and for bills and ac- 
counts receivable and for losses in- 
curred in the sale of real estate, net 
loss for the first quarter of this year 
was $531,625. For the fifteen months 
ended March 31, loss after depreciation, 
interest and reserve for taxes was 
$10,455. After deductions for adjust- 
ment of machinery supply inventory, 
etc., total net loss was $388,361. 

a 
ARGENTINE BEEF EXPORTS. 

Cable reports of Argentine exports 
of beef this week up to April 27, 1928, 
show exports from that country were 
as follows: To England, 87,137 quat- 
ters; to the Continent, 9,599; others, 
none. 

Exports for the previous week were 
as follows: To England, 102,368 quat- 
ters; to the Continent, 9,599; others, 
none. 
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Hide and Skin Markets 


Chicago. 

PACKER HID&S—Despite the good 

statistical position of the packer hide 
market and the better quality hides in 
sight in the near future, the market 
sold off during the week. The weaken- 
ing factor was news of European buy- 
¢-s withdrawing from the South Amer- 
jean market and sales in that market 
during the mid-week at 2%@2%c de- 
cline. Following this, one packer here 
moved a combination car of branded 
steers at ec decline and offered a gen- 
eral line of hides on this basis. Other 
packers are slow to admit any weak- 
ness in the market and are quoting at 
last sales prices, although generally 
thought willing to trade on the new 
asis. 
; Buyers are holding off and talking 
of the large accumulations in the hands 
of packers, but the fact remains that 
hides moved very freely up until this 
week and some houses are sold right 
into kill. 

Aside from a car or two early at last 
week’s prices, only one combination car 
moved openly at the decline; however, 
it is thought that some further trading 
on this basis was done quietly. 

Buyers talk still lower prices before 
any sizeable movement can take place, 
but in the absence of any definite trad- 
ing, the market is quoted on basis of 
lowest asking prices, or %c down gen- 
erally from last week. 

Spready native steers are nominally 
around 2742c. Heavy native steers are 
available at 254¢c; extreme native 
steers are quoted 2544c, and one car re- 
ported early at old price of 26c. 

As indicated above, one packer 
moved a combination car of butt brands 
at 25¢ and Colorados at 24%c, and is 
asking these prices. Heavy Texas 
steers offered in one direction at 25c, 
light and extreme light Texas steers 
at 2446c. 

Heavy native cows available at 25c; 
light native cows 25%c asked. One 
packer moved a car of branded cows 
early, and another packer reported 
moving some also at 24%4c, steady with 
last week. Native bulls, 21c last paid; 
branded bulls, nominally around 19%%c. 

SMALL PACKER HIDES.—Small 
packer hides are quiet locally. One 
local killer still has April slaughter; 
all others sold previously, with last 
confirmed trading at 25%4c flat for na- 
tive and branded hides. Market easier, 
ina nominal way, based on action of 
packer market. Offerings of May hides 
expected shortly, and some trading 
will be necessary to definitely establish 
the market. 

COUNTRY HIDES.—Country hides 
are slow. With more offerings appear- 
Ing the market and sellers’ ideas are 
easier. Good all-weights are priced at 
22@22%c, selected, delivered. Heavy 
cows priced 21@21%c; heavy steers 
alone, nominally 22@22%c. Buff 
Weights are offered at 22%4c at outside 
points, with large dealers asking 238c. 
ood extremes available at 25¢ for 
25/45-lb. weights. Bulls, slow, around 
17@17%c asked, with sales reported 
early at 1744c, selected. All-weight 
branded stocks priced 20@20%c, Chi- 
cago freight. 

CALFSKINS.—Packer calfskins gen- 


erally considered slightly stronger than 
hides. Last trading was at 34c for 
March calf, but now quoted in one di- 
rection at 33c, nominally. 

Last confirmed trading on first salted 
Chicago city calf was at 30c; some 
offered at 3lc, although dealers had 
been trying for 32c earlier. Outside 
cities quoted around 30c. Mixed cities 
and countries priced around 2742@28c. 

KIPSKINS.—Packer kips quiet, thus 
far; still offered at 30c for natives, 30c 
for over-weights and 28c for branded, 
although some ask 3l1c for natives. 
Buyers showing little interest. 

First salted Chicago city kips last 
sold at 27c, with a car of small packer 
kips earlier at 28c. Outside cities 
quoted nominally around 27c. Mixed 
cities and countries 25% @26'4c. 

Packer regular slunks last sold at 
$1.60 in a fair way. Hairless slunks 
quoted nominally around 75c. 

HORSEHIDES.—Market rather slow. 
Good renderers, with full heads and 
shanks quoted around $8.25@8.50, with 
slightly higher asked for choice lots. 
Sales of good countries reported early 
at $8.00 and priced $7.50@8.00 for or- 
dinary lots. 

SHEEPSKINS.—Dry pelts quoted 30 
@82c per lb., according to section. One 
packer moved couple cars, totalling 
11,000 shearlings, at $1.15, these run- 
ning around 65 per cent No. 1’s. Pickled 
skins about unchanged and sold ahead 
in some directions; quoted around 
$9.00 per doz. for straight run of pack- 
er lamb; ribby lambs last sold at 
$8.87%4 @9.00, with blind ribbies $10.00 
last paid. Pickled sheepskins quoted 
$10.25@10.50 per doz. straight run of 
packer sheep; last trading in ribby 
sheep at $9.75 and blind ribbies at 
$11.25; some houses still sold ahead. 
Packer wool lambs a shade easier and 
$4.15 per cwt. live lamb paid at Chi- 
cago; quoted on piece basis around 
$3.50@4.00. Packer sheepskins quoted 
on piece basis around $3.25@8.75. 
Small packer lambs priced $3.50@3.90. 

PIGSKINS.—No. 1 pigskin strips 
quoted 9@9%2c; gelatine stocks quiet 
and nominally 4c, last trading price. 

New York. 

PACKER HIDES.—Market more or 
less unsettled and in a waiting posi- 
tion, pending some definite action in 
the western market. Last trading in 


April hides last week was at 26c for 
native steers, 25%c for butt brands 
and 25c for Colorados, with bulls quoted 
around 21c. Some April hides still to 
be sold and market quoted nominally 
around %c easier, in sympathy with 
the western market. 

COUNTRY HIDES.—Country hides 
are easier and offerings more plentiful. 
Asking 22@22%4c, selected, for good 
all-weights. Extremes priced around 
25c for 25/45 lb. weights, with buyers 
ideas lower. Buff weights offered at 
22%4c, with lower prices talked at out- 
side points. 

CALFSKINS.—Market was practi- 
cally cleaned up last week, at which 
time 5-7’s sold at $2.55, 7-9’s at $3.25@ 
8.30 and 9-12’s at $4.25@4.30; small lot 
of 12-17 lb. kips moved at same time at 
$4.65 for veal kips and $4.20 for but- 
termilks. Offerings are now light at an 
advance of 15@25c. 
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CHICAGO HIDE MOVEMENT. 


Receipts of hides at Chicago for the 
week ending April 21, 1928, 3,344,000 
lbs.; previous week, 4,873,000 lbs.; same 
week, 1927, 4,550,000 Ibs.; from Jan. 1 
to April 21, 79,869,000 Ibs.; same period 
1927, 78,742,000 lbs. 

Shipments of hides from Chicago 
for the week ending April 21, 1928, 
4,631,000 lbs.; previous week, 5,886,000 
Ibs.; same week, 1927, 4,507,000 lbs.; 
from Jan. 1 to April 21, 79,128,000 lbs.; 
same period, 1927, 88,901,000 Ibs. 

atte 


LIVESTOCK AT ST. JOSEPH. 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 
St. Joseph, April 26, 1928. 

CATTLE—Beef steers and yearlings 
ruled steady to strong as compared 
with week ago. Better grade she 
stock, steady to 25c higher; other kill- 
ers unchanged. Beef steers and year- 
lings topped at $13.50, while choice 
heifers reached $12.75 and _ vealers 
reached $12.50. 

HOGS—Butchers advanced 70@85c, 
with heavy weights up most. Packing 
sows ruled 50@75c higher. Choice 200- 
215 lb. weights topped late at $10.30; 
180-240 lb. averages, largely $10.15@ 
10.25; 350 Ibs., down to $9.50; smooth 
lightweight packing sows, up to $9.00. 

SHEEP—Fat lambs gained 50@75c 
and reached the highest levels for a 
year. Choice mature woolskins topped 
at $17.60. Best clippers brought $15.60 
and Colorado springers sold up to 
$19.10. Aged stock ruled fully 25c 
higher, and choice lightweight fat 
ewes scored $10.50. 

a 

CHICAGO HIDE QUOTATIONS. 

Quotations on hides at Chicago for 
the week ending April 27, 1928, with 


comparisons, are reported as follows: 
PACKER HIDES. 


Week ending Previous 
Apr. 27, ’28. week, 

@2744n 28 @28% 
@25%ax @26 

Hvy. Tex.strs. @25 @25% 

Hvy. butt 

brnd’d strs. @25 @25% 
Hvy. Col.strs. @24% @25 
@24% 25 


Ex-light Tex. 
strs. 
@24% @24%4 
@25ax @25% 
Lt. nat. cows @25%ax @26 
Nat. bulls....20%4@2In 21 @21% 
Brnd’d bulls.. @20n 
Calfskins ....33 @34 
Kips, nat. .. @30ax 
Kips, ov-wt.. 30ax 
Kips, 


Cor. week, 
1927. 
Spr. nat. strs. @18'4n 

Hy. nat. strs. @16 
@15% 
@15%4 
@15 


Hvy. nat. cows 


brnd’d. 
Slunks,  reg.. 2 
Slunks, hris.. @7in 
Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 
CITY AND SMALL PACKERS. 
all-wts. .25 @26n 
@2 


@28ax 
1.60@1.65 
@80n 


Nat. 
Branded .... 5 
Nat. bulls ... 

Brnd’d bulls. 

Calfskins .... 1 
Kips 7 @27% 2 
Slunks, reg...1.40@1.50n 1 
Slunks, hris.. @70n 70 


Hvy. steers...22 @22% 
Hvy. cows ..21 @21% 
Buffs 22% @23ax 23 @23 

Extremes ‘ @25ax 25 26 15 @16 


7 @1iiax 18 @18% 91%4@10ax 
@27 27 er —_— 
% @26  eF 
: -15@1.90 1.00@1.10 


13 @13%ax 
12% @138ax 
13% @14 


Deacons 

Slunks, reg... 
Slunks, hris.. 
Horsehides ..7. 
Hogskins ....75 


Pkr. lambs...3.50@4.00 3.50@4.00 
Sml. packer 
50@8.90 3.50@3.90 . 


lambs . @3. 
Pkr. sh’rlings.1.15@1.25 1.10@1.25 A2wB{A@NT, 
Dry pelts ....80 @82 80 @82 20 @22 
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Live Stock Markets 


CHICAGO. 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


Chicago, Ill., April 26, 1928. 

CATTLE—Compared with week ago, 
weighty fed steers steady to 25c high- 
er; yearlings and better grade fat cows 
and heavy heifers, strong to 25c up; 
lower grade fat cows and cutters, weak 
to 25c lower; bulls, 10 to 15¢ higher; 
vealers, steady; receipts larger than 
week ago; largely steer run; weighty 
kinds relatively scarce, lights and 
medium weights predominating; very 
satisfactory market, receipts consid- 
ered; increased demand for heavy 
steers suggests recent price parity of 
yearlings and heavies may be changed. 
Extreme top weighty steers, $14.90; 
best long yearlings, $14.60; heifer 
yearlings, up to $13.90; bulk fed steers, 
$12.25@14.00; most low cutters, $6.25 
@6.50; cutters, up to $7.75; heavy sau- 
sage bulls, $8.75@9.10; odd lots, up to 
$9.25; light vealers closed at $10.50@ 
11.50. 

HOGS—Monday’s unusually heavy 
run locally enabled buying interest to 
stop the recent advance and force hog 
prices lower slightly. With lighter re- 
ceipts later in the week the advance 
was resumed, today’s prices ruling 
mostly 25@50c higher than a week ago. 
Packing sows, mostly steady; pigs, 25¢ 
higher; today’s top, $10.60 in compari- 
son with $10.15 a week ago; bulk bet- 
ter grade hogs scaling from 150 to 300 


Ibs., $10.00@10.50; packing sows, most- 
ly $8.40@8.75; few $9.00; pigs, largely 
$8.50@9.25. 

SHEEP—New tops for the year on 
both wooled and clipped lambs were 
uncovered on another 50@75c advance 
in fat lamb values. Less desirable 
quality of wooled offerings was partly 
responsible for the fact that clipped 
lambs climbed closer to woolskins and 
showed the lion’s share of the week’s 
upturn. At the close the spread be- 
tween choice clipped lambs and the best 
wooled lambs available was $1.50 
which was the narrowest for the sea- 
son. The top on clipped lambs at 
$16.75 stands as a new high since early 
in June, 1926, the $18.25 top on wooled 
lambs standing as the new high since 
1925 when Colorado lambs reached 
$19.00. A feature of the week’s trade 
was the arrival of the initial consign- 
ment of 66 to 73 lb. California spring- 
ers which graded medium and were 
sorted 35 to 65 per cent at $16.50. 
Throwouts went to killers and feeders 
at $14.00. A few native springers sold 
unevenly from $17.00@19.00. Sheep, 
which were scarce, ruled strong with 
spots higher. 

— 
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KANSAS CITY. 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


Kansas City, Mo., April 26, 1928. 
CATTLE—Choice grades of fed 
steers of all weights held steady with 


April 28, 1998, 


the demand limited for weight 
ings. Other classes of fed steal pee 
yearlings closed at steady to 25¢ hi 
levels. Slaughter cows, steady to 
higher; bulls and vealers, fully steg 
Best medium and heavyweight steers 
topped the week at $13.60. The late 
top on vealers was $13.00. 
HOGS—Buyers were unable to check 
the upturn in hog values and additiona} 
advances of 60@70c were scored on al] 
grades scaling above 160 lbs. Light 
lights sold irregular and closed with 
40@50c gains. The closing top regteg 
at $10.30 on choice 210-230 lb. weights, 
Shippers have been the backbone of 
the market during the periods unde 
review. Packing grades shared in the 
recent advance in prices. 
SHEEP—Demand for fat lambs con. 
tinues broad and both mature and 
spring lambs closed the week at 50@ 
65c higher levels. Best  woolskins 
reached $17.65, with the bulk going at 
$15.25@17.50. Choice Arizona spring. 
ers made $19.25 to shippers, while 
others cleared from $18.00@19.10, 
Clipped lambs ranged from $15.35@ 


15.65. Mature classes are steady to 
25e higher. Fat wooled ewes sold up 
to $10.00. 

———fo 

OMAHA. 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


> Omaha, Neb., April 26, 1928, 
CATTLE—The market on all killing 
classes had an improved tone this week 
and prices ruled stronger. Fed steers 
and yearlings closed the week strong 
to 25c higher, yearlings showing the 
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most upturn. She stock and bulls ad- 
vanced fully 25c and veals regained the 
early decline, closing mostly steady. 
Choice weighty steers reached $14.00; 
yearlings, $13.75; light heifers, $12.85. 

HOGS—Steady rising prices fea- 
tured the hog trade, traceable to cur- 
tailed receipts, increased shipping de- 
mand and spectacular advances — on 
dressed pork products. Comparison 
Thursday with Thursday shows prices 
1%c@$1.00 higher on butchers and 
lights, with packing sows around 50c 
higher. Thursday top reached $10.40. 

SHEEP—Fat lamb prices continued 
their upward trend, reaching new high 
levels for the year. In a general way, 
fed wool lambs, clippers and spring 
lambs showed net advances of close to 
15sec for the period, while sheep are 
around 50c higher. Week’s top, $18.00. 
Fed clipped lambs bulked from $15.40@ 
15.50, although the week’s top reached 
$15.90. Native spring lambs from 
$18.50@19.25 and California springers, 
$18.65@18.80, found dependable outlet 
as did wooled ewes and shorn ewes 
from $10.00@11.00 and $8.50@9.50 re- 


spectively. 
SIOUX CITY. 


(Special Letter to The National Provisioner.) 
Sioux City, Ia., April 25, 1928. 

CATTLE—Cattle receipts ran normal 
for the week, about 10,000 head being 
received for the three days. Little 
change was noted in the butcher stock 
divisions. Beef steers and yearlings 
are quoted weak to 25c lower. Best 
steers received this week sold for 
$13.40, with the bulk of both yearlings 
and steers selling at $11.75@13.00. 
Choice light heifers reached $12.75, 
with the bulk at $11.00@12.00. Cows 
were steady, the best bringing $11.25. 
Canners and cutters ruled strong at 
$5.25@6.75; bulls, 25c higher; heavy 
butcher bulls, $9.75; nothing but com- 
mon kinds below $8.00; veals, steady 
at $7.50@12.00. 

HOGS—Receipts for the first half 
week, 25,000. Market is 75c@$1.00 
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higher than a week ago. Top today, 
$10.15, with the bulk of light butchers 
at $9.90 and over; good strong weight 
butchers, $9.75@10.05; heavies, $9.40@ 
9.85, with common and underweight 
kinds down to $9.00. Sows sold between 
$8.25 and $8.75. 

SHEEP—Top lambs, $17.85, with all 
wooled lambs at $17.25 and up. Shorn 
lambs, $15.00@15.75 according — to 
weight and quality. Ewes, strong; best 
wooled, up to $11.00. 

ene ee 


ST. LOUIS. 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 


East St. Louis, Ill., April 26, 1928. 

CATTLE—Supply and demand were 
well balanced this week, as the general 
market ruled steady with week ago 
with the exception of better kinds of 
mixed yearlings, heifers and vealers 
which advanced 25c. Tops for week: 
1,238 lb. matured steers, $13.75; 1,015 
lb. yearlings, $18.65; 829 lb. mixed 
yearlings, $13.40; 695 lb. heifers, 
$13.35. 

HOGS—wWith about the same re- 
ceipts as last week the market con- 
tinued its upward journey, advancing 
fully 50c over last Thursday, with ex- 
tremes 60@65c higher. The top today 
at $10.65 sets a new high mark for re- 
cent months. 


SHEEP — Receipts mostly clipped 
lambs and market fully $1.00 higher 
for week; best offerings, $16.00. 

| afe - 


ST. PAUL. 


(Reported by U. S. Bureau of Agricultural 
Economics and Minnesota Dept. of Agriculture.) 


South St. Paul, Minn., Apr. 25, 1928. 

CATTLE—Better grades of medium 
and heavyweight slaughter steers are 
15@25c lower for the week, with light 
steers and yearlings about steady. 
Bulk of the latter classes $11.25@12.25; 
some better grades $12.50@13.00. Trade 
in she stock has been on a healthy 
footing. Bulk cows $7.25@9.00; heif- 
ers, $8.50@10.50; some better heifers, 
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$10.50@12.00; best cows, $10.25@10.50. 
Bulk of the cutter cows sold at $5.75@ 
7.00; bulk medium grade bulls, $8.00@ 
8.50; best heavies, $8.75; bulk vealers, 
today, $11.50. 

HOGS—Hogs have again advanced 
sharply, the bulk of lights and butch- 
ers selling today at $9.75@10.00; un- 
derweights, $8.75@9.50; most sows, 
$8.25; bulk pigs, $8.50. 

SHEEP—Healthy conditions  con- 
tinued in the sheep division. Best 
wooled lambs, $17.25@17.50; best clip- 
pers, $15.75; choice fat wooled ewes, 
$11.00; best shorn ewes, $8.75. 

——_Y~— 


RECEIPTS AT CHIEF CENTERS. 


Combined receipts of cattle, hogs and 
sheep at the principal markets of the 
country for the week ending Apr. 21, 
and comparative periods follow: 

At 20 markets: 





Cattle. Hogs. Sheep. 

Week ending Apr. 558,000 260,000 
bs oe! Ree ee 184,000 531,000 258,000 
RE ae 5, 595,000 241,000 
| a er & 570,000 226,000 
EE Wiews'c tase emacs 3,000 619,000 258,000 
1924 .........-22---.-200,000 785,000 239,000 

At 11 markets: 
Hogs 
Week, Gudime AWE Fhe onic dsc ccccsseccse 475,000 
I SPU 055 cas duns svsn a cadcd acne wen 438,000 
BE: SADDER es tNeneeecdrdaxeney cawaeaee 514,000 
ira cA nats Sinrelalace's- Silk Win’ 4:0 Sane’ GR Rea 492,000 
DE Kaghae ca dvhenbiceecatiedssoekedenae 549,000 
WE Rip handade cuekewasadeegeen Gann akhe 696,000 
At 7 markets: 

*Cattle. Hogs. Sheep. 

Week ending Apr. 21..149,000 409,000 185,000 
Previous week ........ 133,000 363,000 176,000 
}  , CRP re or 164,000 441,000 166,000 
i ER REE Rr 186,000 419,000 155,000 
SD 6 eb et csuetecacebe 167,000 465,000 187,000 
EN A Wika vccscessseue¥ 177,000 572,000 161,000 
*Calves at Omaha, St. Louis and St. Joseph 


counted as cattle previous to 1927. 


ey ae 
CANADIAN KILL IN MARCH. 
Canadian inspected slaughters of cat- 
tle, calves, hogs and sheep for March, 
1928, with comparisons, are reported 
by the Dominion Live Stock Branch, as 
follows: 


—Marech——  —Jan.-March— 

1928. 1927. 1928. 1927. 
Co Sa 46,919 48,805 141,263 149,612 
Calves ......... 33,691 33,085 66,456 61,832 
Hogs -.+,.-246,597 233,925 765,719 709,146 
eee 16,543 20,396 61,115 71,110 








Reference: 


Order Buyers of Live Stock 


Potts — Watkins — Walker 


National Stock Yards, IIl. 


National Stock Yards National Bank 











Strictly Hog Order Buyers on 
Commission Only 


GOOGINS & WILLIAMS 


Long Distance Telephone Boulevard 9465 
Union Stock Yards, Chicago 

















Order Buyers 
HOGS ONLY 


Union Stock Yards 


J. W. MURPHY CO. 


Utility and Cross Cyphers 
Reference any Omaha Bank 


So. Omaha 
Omaha, Nebr. 


E. K. Corrigan 


Exclusive Hog Order Buyer 
Operating on Two Markets 


E. K. Corrigan 


So. St. Joseph 
R. G. Symon 

















Write or wire us 





BANGS & TERRY 


Buyers of Livestock 
Hogs, Killing and Feeding Pigs 


Union Stock Yards, South St. Paul, Minn. 
Reference: Stock Yards National Bank. Any Bank in Twin Cities. 

















The Commission is the Same—Why not Get the Best? 
Three A-1 Hog Buyers to Serve You 


Write—’ Phone—Wire 


Murphy Bros. & Company 


Exclusively Hog Order Buyers 
Telephone Yards 0184 


Union Stock Yards, CHICAGO 
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TUESDAY, APRIL 24, 1928. 








SATURDAY, APRIL 21, 1928. Getta, Mage. Get. 
Cattle. Hogs Sheep Chicago eee cee sccenes 8,500 20,000 10,000 
, . a | eas: 9,500 §,000 17,000 
ee Ee ree re 400 5,000 Se Nn cg winless as oo Se 7,000 9,000 9,000 
Kansas City 250 1,000 ey Sarr 3,700 13,500 1,200 
PE “cbse ens conabsas ns 150 3,500 2,200 §8t. Joseph .............. ,000 5,000 5,600 
SPT 500 cs cc cncesess 250 3,500 Ol OS rere 2,500 000 1,000 
a 300 1,500 J 4 >Re eee i 7,500 200 
Sioux City ............. 300 = 5,000 100 Oklahoma City ......... 7 1,2 Bee 
DE Gases cen cts<snss 200 1,200 Fort Worth 1,800 800 
Oklahoma City ......... 100 600 +--+. Milwaukee 3,000 200 
ae 2,000 500 EE 2,000 9,100 
| ee DEST 100 300 7,900 Louisville 900 oes 
Pe cow ncceceeres sa 100 500 Te. area 1,000 800 
Cn incest eck ahs < 100 1,300 400 Indianapolis 7,500 300 
Indianapolis 100 2,500 100 =Ppittsburgh 800 800 
DR acsccessensee 100 600 +--+ Cincinnati 4,000 200 
Cincinnati 100 1,200 100 Buffalo 1,400 200 
Buffalo . 100 1,000 500 Cleveland 3,300 1,000 
Cleveland 100 900 300 Nashville, Tenn. ........ 100 600 Seo 
Nashville, Tenn. ....... 100 300 pee “BRED oh naN av ncencsass 400 500 100 
DEED Sccesucssnveheos 100 300 
MONDAY, APRIL 23, 1928. WEDNESDAY, APRIL 25, 1928. 
Cattle. Hogs. Sheep. Cattle. Hogs. Sheep 
ER err res 21,000 59,000 12,000 Chicago ................ 10,000 15,000 15,000 
es 12,500 »D 7,000 Kansas City ............ 6,000 7,000 11,000 
Ee cateann (5 sieeey is 6,000 8,500 DN oo eons halee swear 7,000 11,500 5,500 
SE Then as wcs ge Sosy 2,000 12,000 600 St. Louis ,000 13,500 1,000 
Se nn ae 5055050 05 2,500 3,500 5,500 St. Joseph 1,900 5,000 4,500 
ae 5,000 7, 700 Sioux City 2,500 10,000 500 
SO aes 9,000 200 St. Paul 2,600 12,000 500 
Oklahoma City eee Tr 600 1,000 ecee Oklahoma City ......... 600 2,200 see 
ME << swcoecnecns 7,500 2,700 CPO Wert Werth 2... ccccsceee 3,000 1,800 3,500 
Milwaukee scnakee 200 600 ee SS ee 400 1,200 200 
ote casks seasan ee 2,000 1,400 ae 2,000 1,400 10,800 
SS Prep re 1,100 2,400 Se ER Pe 300 1,100 ss 
PE <icc ihe bens oes 4,000 2,500 ll” Se 400 2,400 400 
TN ree 500 3,000 100 Indianapolis ............ 1,400 7,000 100 
Pittsburgh ............. 800 3,500 eer 100 1,000 600 
DE Goccctuvalsnes 300 2,600 ee OE eae 200 2,700 100 
NC cwasked seinen aac 2,000 9,200 ee ae cao ad 100 1,500 800 
PE cuspesseosu 0 600 5,300 ne, are 300 2,500 2,100 
Nashville, Tenn. ........ 700 1,200 +--+. Nashville, Tenn 200 700 sienaie 
0 a 3,700 3,600 300 I oe eee cue nS 1,000 500 400 








LIVESTOCK PRICES AT LEADING MARKETS. 


Following are livestock prices at five leading Western markets on Thurs- 
day, April 26, 1928, as reported to THE NATIONAL PROVISIONER by leased wire 
ef the Bureau of Agricultural Economics, U. S. Department of Agriculture: 


Hogs (Soft or oily hogs and roast- 
ing pigs excluded): 


Hvy wt. (250-350 Ibs.) med-ch.. 
Med. wt. (200-250 lbs.) med-ch.. 
Lt. wt. (160-200 lbs.) com-ch.... 
Lt. It. (130-160 Ibs.) com-ch.... 
Packing sows, smooth and rough. 8.25@ 9.00 
Sltr. pigs (130 lbs down), med-ch. 8.25@ 9.50 
Av. cost and wt., Wed. (pigs excl.) 10.03-236 lb. 


Slaughter Cattle and Calves: 
STEERS (1,500 LBS. UP): 


CHICAGO. 


$9.70@10.45 
10.00@10.60 
9.75@10.60 
8.75@10.40 





DR, scbeuxcnsskheboss bewes 13.25@14.75 
—— (1,300-1,500 LBS.) : 

ERGEED n0cccccsnesesnsccesceess 14.00@14.75 

posecbesstesednenstsseess 13.25@13.90 

STEERS (1,100-1,300 LBS.) : 

DEED cibbposseeSauensesss sees 14.10@14.75 

DE cease seadsinsbesscascecn 13.25@14.10 
STEERS — 1, neal a. ): 

Choice .. 14. 10@14.7 75 

Good 13.25@14. 10 
= (800 LBS UP): 

Medium ..cccscccccccccccseces 11.40@13.25 

Semen WeeMe eh enene pe see sees 9.25@11.40 
STEPRS (FED CALVES AND 


YEARLINGS 750-950 LBS.) : 


Choice 3.75@14.50 
Good 2.75@13.75 
HEIFERS (850 LBS. DOWN): 


3.40@14.00 
2.50@13.40 
-75@12.50 


Choi ce 








DT <ivi cs ssscensbasevasenan 11.50@13.50 

Ree 10.50@13.00 

BOR, on n0'sb006s0nnses0s5s00 9.25@12.00 
COWS: . 

ENED cos cccnccesdsesceteonncss 10.75@11.75 

ea arr 8.75@10.75 

Common-med. ......eeeees --. 7.50@ 8.75 

Low cutter and cutter......... 6.00@ 7.50 
BULLS peAnsanes EXC.): 

BOE GROMER, cocceccnvccnesss 9.00@10.50 

PSIG... wdcvcccescccescccs 7.50@ 9.15 
CALVES (500 LBS. DOWN): 

Medium-ch. 9.00@11.00 

Cull-common 7.00@ 9.00 
VEALERS (MILK-FED): 

PE, opesansesdbéetncsecses 10.00@14.00 


Oe re 6e0enses -- 9.50@10.00 
sn vsuknicehsheean ow 7.00@ 9.50 


Blaughter Sheep and Lambs: 
Lambs (84 lbs. down) good-ch... 15.85@16.75 
Lambs (92 Ibs. down) medium... 14.75@15.85 
Lambs (all weights) cull- -common 11. 75@14.75 
Yearling wethers (110 lbs. down) 


medium-choice ......... sasndeu 11.75@14.75 
(120 Ibs. ge med-ch.... 8.00@ 9.75 
Ewes —f 150 Ibs.) medium-eh. ea 25@ 9.75 
Ewes (all weights) cull-common 2.50@ 8.00 


E, ST. LOUIS. 


$9.85@10.45 
10.25@10.50 
10.15@10.50 
8.75@10.35 
8.15@ 8.90 
7.50@ 9.50 


10.41-207 Ib. 


14.00@14.50 
13.00@14.00 


14.00@14.50 
12.75@14.00 


13.75@14.25 
12.50@13.75 


10.75@13.00 
9.00@10.75 


13.25@14.00 
12.25@13.25 


13.00@13.75 
12.00@13.00 
9.00@12.00 


11.25@12.75 
11.00@12.00 
10.00@11.00 


10.50@11.25 
9.75@10.50 
8.00@ 9.75 
5.25@ 8.00 


8.00@11.50 
5.50@ 8.00 


13.75@14.00 
10.25@13.75 
5.50@10.25 


15.00@16.25 
14.25@15.00 
11.00@14.25 


11.50@14. 
7.00@ 


OMAHA. KANS. CITY. 


$9. 40@10.10 
9.85@10.40 





12.75@14.00 


1 
1 


.25@14.00 
.50@13.25 


nooo 


13.25@14.00 
12.50@13.25 


13.15@14.00 
12.25@13.15 


10.50@12.50 
8.25@10.50 


13.00@14.00 
11.75@13.00 


12.00@13.00 
11.00@12.00 
8.00@11.00 


11.00@12.50 
10.00@11.7 
8.00@10.5 


ou 


10.25@11. 
9.00@10. 
7.50@ 9. 


toto 


3s 


5.75@ 7.50 
8.75@ 9.75 
7.25@ 8.75 
9.00@11.50 
6.50@ 9.00 


10.50@12.00 
8.50@10.50 
6.00@ 8.50 


15.00@15.75 
14.00@15.00 
11.50@14.00 


11.00@13.7 
7.75@ 9.% 
7.25@ 
2.00@ 


5 
0 
5 
15 


dé 


ao 
sivas 


$9.30@10.20 
9.60@10.30 
9.70@10.30 
8.70@ 9.90 
7.60@ 8.90 
7.60@ 8.75 


9.88-238 Ib. 


12.75@14.00 


13.25@14.00 
12.50@13.25 


13.25@14.00 
12.50@13.25 


13.00@14.00 
12.50@13.25 


10. 
8. 


5@12.75 


5@11.25 





11.00@12.50 
10.25@11.75 
8.25@10.50 


10.00@11.00 
8.75@10.00 
7.25@ 8.75 
5.00@ 7.25 


8.75@ 9.50 
6.50@ 8.75 


8.00@12.00 
6.00@ 8.00 


9.00@13.00 
7.00@ 9.00 
6.00@ 7.00 


16.75@17.65 
15.75@16.75 
12.25@15.75 


12.00@15.50 
7.75@10.25 
7.50@10.00 
3.50@ 7.50 


ST. PAUL. 


$9.75@10.00 
9.85@10.10 
10.50@10.10 
8.50@ 9.85 
8.00@ 8.50 
8.25@ 8.75 
9.73-231 Ib. 


12.75@13.50 
11.75@12.75 


12.85@13.50 
11.75@12.85 


12.75@13.50 
11.65@12.85 


10.15@11.85 
8.00@10.15 


12.50@13.35 
11.40@12.50 


11.5 
10.5 a 
7.75@10.50 





10.25@12.25 
9.40@11.25 
8.50@10.40 


9.50@10.50 
8.50@ 9.50 
7.00@ 8.50 
5.50@ 7.00 


8.50@10.00 
6.75@ 8.75 


8.00@10.50 
6.00@ 8.00 


10.50@13.00 
8.50@10.50 
6.50@ 8.50 


15.00@16.00 
13.75@15.00 
10.50@13.75 


7.25@ 9.00 
7.00@ 8.75 
2.00@ 7.25 





April 28, 1928, 


THURSDAY, APRIL 26, 1928, 





Cattle. Hogs. Sheep, 
CID ancnticscceunswese 26,000 12,000 
ae re 6,000 000 
err ier 12,000 7,000 
SO Se 13,500 500 
oo 4,500 3,000 
2 11,500 2,000 
Sie oS eee 7,500 "599 
Oklahoma City 700 an 
Fort Worth ... 1,500 500 
Milwaukee 2,500 200 
Denver ......0-.seeeeees 1,000 6,300 
MOINES oa vc oe ose ss se 900 an 
SE acucs an tac bakes 2,200 200 
Indianapolis ............ 6,000 600 
Pittsburgh ...........-. 1,400 700 
Cincinnati ............+. 3,200 100 
Buffalo .....-..eeeeeeeee 700 300 
Cleveland ...c..cceceees 1,900 1,600 
Nashville, Tenn. ........ 100 600 aes 
GND onc teas ves oseeeee 900 1,400 500 

FRIDAY, APRIL 27, 1928. 

Cattle. Hogs. Sheep. 
SIR, © ns akin aad hap 2,000 21,000 9,000 
Kansas Olty .......0..0% 600 2,000 2,000 
EE aia aks 205 pense 1,800 13,000 10,000 
kg Eee 700 11,000 1,000 
eS er 600 5,000 6,500 
a: ery 1,000 4,000 200 
Se =o. 1,600 7,000 200 
Oklahoma City .......... 1,100 1,500 owed 
| ee 2,100 9,000 2,000 
PEUWREEGG  o.ccicnseccescs 100 300 100 
PE Gee scnescccete ness 2,300 700 2,900 
WMD noice cet eniccisasc's 300 1,900 200 
Indianapolis ............ 700 6,500 100 
Pittsburgh cate 1,600 800 
Cincinati 3,100 200 
ED, ei wsvened 4eav'es 3,200 2,400 
Cleveland 1,200 1,100 





SLAUGHTER REPORTS. 


Special reports to The National Provisioner show 
the number of livestock slaughtered at the follow- 
ing centers for the week ended April 21, 1928, 































CATTLE. 
Week r. 
ending Prev. week, 
Apr. 21. week. 1927. 
Chicago ........ r 21, 974 21, 581 25,359 
Oe eee 3 23,747 
Ferrer re 19,561 
es RHE hse wiss wee Sees 10,583 
ee er 8,461 
ae: er eee 8,486 
SPE. nob ced eos. een see Sate 
Se See 8,135 
Philadelphia ............ 1,586 
Indianapolis 4,619 
BOSTON we ee ee ee ween ees 1,211 
N. Y. and Jersey 8,525 
Oklahoma City .........- 4,733 
Cincinnati ..... osee 
DONVWET 2... ceccees 
BOMRL. cadewidesecaseVes 125,996 
HOGS. 
TRS co cccsnveceeranes 73,600 80,300 122,200 
eT Rt erererrrr 9,631 20,950 813 
SNM 6 concicandtss enone 33,971 44,833 
St. Louis 26,6387 41,148 
St. Joseph 16,409 19,739 
Sioux City 22,016 30,436 
Wichita ....- 13,854 rr 
Fort Worth 10,048 8,245 
Philadelphia 17,972 15,544 
Indianapolis 3,444 25,427 
ee Ree eee 10,468 9,258 
N. Y. and Jersey City.. 52,436 42, 
Oklahoma City ......... 10,696 9,930 
Cincinnati ....cccesccece 19: 621 20,586 eeee 
Se Ae Pe eet a 10,067 8,545 aan 
WOON ks siavcseasecese 336,0 $58,332 421,972 
CRINNNO |. bev ctsiacieceess 35,400 36,328 
Kansas City 23,223 25,240 
ee EE ere B, 28,782 27,709 
Rast St. Louis ........ 5,448 4,400 5,978 
Wi TEED. scan covaxcont 24,251 21,814 21,838 
ine ANE. os6.sse05ssss 2,442 4,500 6,067 
Wichita ...ccccscscccess 1,137 1,022 + 0s 
Pant WOR ssscceccasss 3,703 2,119 9,258 
Philadelphia ............ 4,217 38,767 a 
Indianapolis .........0:. 345 346 
ee eer eo 3,624 3,617 5,490 
N. Y. and Jersey City.. 44,730 39,782 ane 
Oklahoma City 58 
Cincinnati ...... 324 sone 
oe eer ETO 4,781 eens 
Total ..pocccccsccccoes 91,804 173,985 173,171 
—@—— 


How hot should the water be in the 
hog scalding vat? Ask “The Packer's 
Encyclopedia,” the “blue book” of the 
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April 28, 1928. 


PACKERS’ PURCHASES. 


Purchases of livestock by packers at principal 
centers for the week ended Saturday, ro 21 
with comparisons, are reported to e Na- 
tional Provisioner as follows: 


CHICAGO. 
Cattle. Calves. Hogs. Sheep. 
Me C0. .cccvec 90 7,124 3,900 15,660 
See & 00...ccccce 5,201 6115 4,600 12,635 
Morris & CO...-.-+- 2,0 1,303 6,200 2,006 
Wilson & CO.......- 5,069 2,820 6,900 7,912 
Ane eam Proy.Co. 1,001 eoce 100 eee 
H. Hammond Co. 1,655 2,600 
Lior, McNeill & 
Libby «---+++eeees 895 one 
Brennan Packing Co., 6,200 hogs: Miller & Hart, 
9,900 hogs; Independent Packing Co., 900 hogs: 


1,500 hogs; Western Pack- 


Lunham & Co., 
Boyd, 9,700 hogs; Roberts & Oake 


ing & Provision Co., 





















































9,700 hogs; Agar Pkg. Co., 3,200; others, 22,200 
hogs. 
Totals: Cattle, 21,974; calves, 17,362; hogs, 
73,600; sheep, 38,303. 
KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 
& Co... ce 1,808 952 2,444 4,536 
Army Pkg. Co.... 2,258 624 1,877 6,994 
Pkg. Co..... 542 esse eeee ooee 
is & Oo....0:s- 1,534 “827 2,033 3,159 
swift & CO.......+- 2,279 592 8,910 6,215 
Wilson & (Co....... 3,290 590 2,587 5,342 
— Pkg. C0... eos ece0e aaa ae 
= oa 558 “112 1,790 i4 
Potal....cccccceses 12,269 3,497 19,631 26,260 
OMAHA, 
Cattle and 
Calves. Hogs. Sheep. 
wr & C0. ....000% 4,824 9,232 9,007 
Gutahy Pkg. Co «++ 4,623 8,836 7,076 
Dold Pkg. C0......eeeeee 2,023 6,764 apres 
Morris & C0......-eeeeeee 1,802 3,412 2,943 
Swift & CO......ceeeeeees 4,697 7,170 8,744 
Eagle Pkg. Co......++-00- 17 cee 
Hoffman Bros. .......... 55 
Mayerowich & Vail....... 16 
Omaha Pkg. Co.......... 67 
J. Rife Pkg. Co......ce0% 25 
J. Roth & Sons.......... 35 
So. Omaha Pkg. Co...... 105 
Tincoln Pkg. Co........0. 122 
John Morrell & Co........ <i 
Nagle Pkg. Co...........- 118 
T. M. Sinclair B OO. .0se% 276 ame 
Wilson & Co.......eeceeee 383 aye 
Other Buyers .........00- aioe 31,571 
DR scan isisncews Beat 19,178 66,986 27,770 
ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 
Armour & Co....... 758 1,487 1,513 783 
Sete Ge CO.ccccccee 1,783 2,331 3,873 1,176 
Meme & Co... 2.00. 1,043 251 1,059 383 
Fast Side P. Co..... Li 22 2,092 tai 
AW Others ......00. 2,677 1,848 11,514 3,106 
| Saeeeee 7,440 5,889 19,551 5,448 
ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
Swift & Co......... 2, 816 7,017 16,489 
Armour & Co. ‘ 506 46,041 4,859 
Morris & Co. 227 «1,131 2,638 
Bas <6 01015:600:65 2,63 ll 7,555 5,363 
ee 1,560 21,744 29,349 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co..... 2,942 171 =: 8, 686 521 
Armour & Co. onncee meena 174 6,632 811 
Swift & Co........ 1,977 146 5,456 933 
Smith Bros. ........ 5 2 PE wise 
Iocal Butchers ..... 101 34 gale 
Order Buyers ...... 1,968 183 29,552 
See 9,811 728 50,326 2,265 
OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 
Morris & Co. ...... 1,528 594 3,459 26 
Wilson & Co. ...... 1,521 516 «63,466 29 
RS sc cince ce 90 wane 616 cous 
a 3,189 1,110 7,541 55 
WICHITA. 
Cattle. Calves. Hogs. Sheep 
Delt aes, Co.... 948 464 8,697 1,131 
eee 373 5 5 
Wichita Dr. Beef 5 ° - — ° bie 


Dunn- el 

















Ms Secs cece «es 1,551 499 14,066 1,137 
DENVER. 

} Cattle. Calves. Hogs. Sheep. 
Swift & Co........, 1,127 123 1,622 6,725 
eal m Oo....... 1,208 177 1,565 10,290 
wey Murphy 406 128 1,756 pies 

iscellaneous ©... ||” 446 236 41,050 1,267 
ae 3,187 664 5,993 18,282 


ST. PAUL. 
Cattle. Calves. 





Hogs. 





Armour & Co. ...... ,683 4,580 13,306 
Cudahy Pkg. Co. 348 2,128 cen 
Hertz Bros. ... 226 30 78 
Swift & Co 4,157 7,164 21,023 
United Pkg. Co. - 1,914 208 
a . - 0 ee 14,457 
We sasee-s cr xen r "10,008 008 14,18 48,864 
INDIANAPOLIS. 
Cattle. Calves. Hogs. 
Eastern Buyers .... 835 3,233 16,610 
Bingen & Co... ....0< 2 10,413 
Indianapolis Abt. Co. 1,402 251 272 
Armour & Co. ...... 29 61 293 
Bell Pkg. Co. ...... «nae ° 702 
Brown Bros. ...... 72 28 cows 
Hilgemeier Bros. ... .... 1,180 
Schussler Pkg. Co... 16 394 


Riverview Pkg. Co. 8 


999 


“se 


Meier Pkg. Co. .... 93 919 271 














Indiana Prov. Co... 28 24 385 
Art Wabnits ...... 9 66 wwe 
Maas-Hartman & Co. 27 5 
Hoosier Abt. Co.... 30 at Sinaia 
Miscellaneous ...... 252 93 555 

WHOM. ic ciecvcvesves 4,025 4,622 31,297 

CINCINNATI. 
Cattle. Calves. Hogs 

©. A. Freund ...... 119 58 175 
8. W. Gall ..cccece ee 28 “ee 
de DE Susweceee ar 6 < 
Gus. Juengling .... 188 144 a 
E. Kahn’s Sons Co... 1,022 531 76 


Kroger Groc. & B. Co 
Lohrey Pkg. Co. .... 
H. H. Meyer P. Co. 
W. G. Rehn & Son.. 
A. Sander Pkg. Co.. 
J. Fa yg end & Son 














Schroth Co. 

Vv "ogel Osc cewess 

WORE ccccevsveeves 2,132 1,306 19,343 
MILWAUKEE. 
Cattle. Calves. Hogs. 
Plankinton Pkg. Co.. 1,109 7,999 17,763 
U. D. B. Oo., N. ¥ 69 teen eee 
The ns Sage 4 ee 371 
R. Gumz & Co. ... 130 soni 157 
Armour & Co. ...... 499 4,112 dives 
a Pd Co., Chi. 69 wake ie 
N.Y.B iOe., N.¥. 17 a 
FE ag — Co... 47 rev oe 
Butchers 288 256 
Traders 119 + 
re 2,415 12,518 8,551 
RECAPITULATION. 
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Recapitulation of packers’ purchases by markets 


for the week ended April 21, 1928, 


sons: 
CATTLE. 
Week 
ended 
Apr. 21 
PIO 805s 6 eeveseraww nde 21,974 
SN OIE 0 hc diewosies 12,269 
MUI ed o'er s/cwtsiesioieciene ae 19,178 
i, SEE v 6a seeneweaxons 7,440 
te WOME Soioidsdeccs secs 8,777 
PO ON gos ot cctitiesas 9,811 
Oklahoma City ......... 3,139 
EUGIRUMAPONS oo ccsscccevs 4,025 
RNMIINEE css ccicwcawas 2,132 
MEWEORCS 6 ccc ctcecces 2,415 
oer ere 1,551 
De eer err 10,008 
ee MAN co's baa oN sw'eineceg 3,187 
OR iks ack cv tquetenesen 105,906 
HOGS. 
Oe eee 3,600 
po eer eerree 19,631 
NEU Ce Seat sin 4 o cicicomiiie 66,985 
TR, CAME ccs ccctedveves 19,551 
Pie SEEN ea aicly a aseee:pinice 21,744 
le a: ae 50,326 
Oklahoma City ......... 7,541 
pO eee 31,297 
0 es 19,343 
BETIWOAMEGO occ ces vcecens 8,551 
WRTOMIEING b.a. 50 Nivea s serene 14,066 
Seer eee eer 5,99: 
Bes. BE. a vntexsccqeoses 48,864 
Rt eeacetciccdlabaes 887,492 
SHEEP. 
bee eee 38,303 
p ES ae re 26,260 
eRe ere 27,770 
0 INN oa se wera law vieseld 5,448 
ees a 29,349 
ees 2,265 
Oklahoma City ........ 55 
Indianapolis ............ 366 
A 828 
Ree 198 
Lo. ere ee 1,137 
PE 6S ccevcawacuee cae 18,282 
We BO soa seuvacacsene 2,199 
WOM aksa@etoarsuceas 52,460 


Prev. 

week. 
21,581 
13,353 
17,169 





35,400 
23,223 
31,866 





157,188 


with compari- 


Cor. 
week 
1927. 
25,359 
19,527 
19,513 








136,156 








45 





CHICAGO LIVESTOCK. 


Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative periods 
are reported as follows: 























RECEIPTS. 
Cattle. Calves. Hogs. Sheep. 
Mon., Apr. 16...17,980 2,569 31,090 20,734 
Tues., Apr. 17... 7,666 5,834 22,565 10,040 
Wed., Apr. 18...10,662 4,635 21,759 9,314 
Thur., Apr. 19... 7,705 6,968 25,947 7,323 
Fri., Apr. 20.... 1,668 1,429 20,899 7,274 
Sat., Apr. 21.... 400 1 5,000 4,000 
Totals this wk. “ = 21,535 127,260 58,685 
Prev. week ...... 567 18,143 109,336 49,925 
Year ago ....... 5 rete 17,352 138,817 48,198 
Two years ago...63,551 14,207 117,487 59,157 
Years receipts to April 21, with comparative 
totals: r 
1928. 1927. 
CN ta pccwianingan Keveensenas 712,204 70,651 
RR ni censueans cd aeaecudeace 264,175 232,493 
MEY dveeccerd<cngesouensdacd 3,420,765 2,475,467 
EE ini an a sdncvenccdecwexwoes 1,071,512 1,171,653 
SHIPMENTS. 
Cattle. Calves. Hogs. Sheep. 
Mon., Apr. 16... 4,217 15,325 022 
Tues., Apr. 17... 2,304 “28 11,350 721 
Wed., Apr. 18... 3,389 1 9,748 1,969 
Thur., Apr. 19... 2,390 t 9,252 3,161 
Fri., Apr. 20.... 806 11,496 1,485 
Sat., Apr. 21.... 200 3,000 1,000 
Totals this wk.13,306 33 60,171 16,358 
Previous week ..11,413 24 34,289 14,761 
i 2 ee 16,188 873 25,577 10,566 
Two years ago ..19,651 685 41,824 20,096 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 














Cattle. Hogs. Sheep. Lambs. 

Week end. Apr. 21..$12.85 $ > 65 $ 9.75 $16.85 
Previous week ..... 13.20 80 9.20 16.65 
1927 10:65 8.75 15.40 
12.35 9.00 14.50 

12.20 7.00 13.60 

7.35 9.40 16.10 

7.75 7.65 13.40 

Avg. 1923-1927 ...$ 9.80 $10.05 $ 8.35 $14.60 


SUPPLIES FOR CHICAGO PACKERS. 


Net supply of cattle, hogs and sheep for pack- 
ers at the Chicago Stock Yards. 


Cattle. Hogs. Sheep. 

*Week ending April 21...32,800 67,100 42,300 
Prev ee 29,154 75,047 35,164 
113,240 37,632 

75,613 39,061 

99,470 58,247 

128,405 36,635 


21, eatimated. 


*Saturday , Apr. 


HOG RECEIPTS, WEIGHTS, PRICES. 


Receipts, average weight and top and average 
prices of hogs, with comparisons: 

















Average 
No. Wet. ——Prices—— 
received. lbs. Top. Avg. 

*Week ending Apr. 21.127,300 231 $10.45 $ 9.65 
Previous week ....... 109,336 231 9.40 8.80 
DE. kscvexenes .. 188,817 243 11.50 10.65 
1926 117,487 249 14.25 12.35 
1925 136,080 234 12.50 12.20 
Ea 3 aw veeoeewede ade 169,257 235 7.60 7.35 
BE ic oS bu caws cnwccews 155,106 238 8.30 7.75 
Avg. 1923-1927 . 143,300 240 $10.90 $10.05 


*Receipts and average weight for week ending 
Apr. 21, estimated. 


HOG SLAUGHTERINGS. 
Chicago packers’ hog 
week ending Apr. 21, 192 


Armour & Co.... 
Anglo American . 


for the 


slaughterings 
8: 








I Ed oninih cicacilekdececdnsdendah nase 
PI Nh iciien cwelevddeweclewsensiamens 
NR CRIES 5's. «: sabia Wien: 0a raves alba bk Calemewia 
ME iaica.c cle dubneveedicteeceduns's va 
DE RPC OORT CERT POT CO 
WP, NT Okc eiccccvconcvececces 9,700 
Eds 0.0 bias cers cctelecswawke 2,700 
(sn 2 LS eee 2,900 
Independent Packing Co.............ceeeee 900 
SRO WP ONINS OOS, 6 oes ccccccecctcecdse 6,200 
A PE ID Sin 05 65 oc Gavia s caencayaeas 3,200 
MI oan 6 CaS A.gih sda Weuien buknelineié-ee toaeen 22,200 
MEE 54 Ge WER aacdicwe Neidemae ee bawmee nani 73,600 
I WME. eas s Bea terusteccieserceccuns 80,300 
REO cia Saditca wiles ae Wed. cedaeeac avon cote 122,200 
ME A080 60 Gob 6064 c8ee6s senedenenennedabe 79,800 
DE. Sha S640 Ce Senda veCindéseeestocessners 102,500 
MO cise nse weqcduecas uta thu kee entetees nen 138,300 


(Chicago livestock prices on page 44.) 
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«» United’s Service 


Why? 


. . Inno case can insulating materials themselves be relied upon 


to prevent water accumulation. (Saturation of the insulation.)” 
U. S. Bureau of Standards—L.C.227 


eee is usually erected against time affect the structure of the cork itself, 


cé 


walls of Brick, Tile, or Concrete. These Eventually gradual disintegration of the insu- 
_ are porous materials, and when exposed lation follows. Therefore, these moisture at- 
to driving rains, they frequently become satu- tacks coming thru the walls from the outside, 


rated all the way through. Obviously this 
‘moisture comes in contact with the insulation. 

Many people have the impression that cork- 
board cannot be affected by water, but this is 
an erroneous idea. The granules of cork, 


must be overcome and guarded against, if 

failure of the insulation is to be prevented. 
Extensive research, carried on over a period 

of years, has developed that, if the structural 


themselves, are water and airproof, but in the surface is properly coated with a sufficiently 
application of corkboard or any other insula- heavy layer of asphalt of proper penetration, 
tion, it is impossible to make hermetically and permanent ductility, this condition will be 
sealed joints corrected. 


The process 
called “Par- 
LOCK” — one of 
the greatest im- 
provements of 
all times for 
erecting insula- 
tion and a 
““UNITED’S SERV- 
IcE” develop- 
ment, accom- 
plishes this de- 
sired result. It 
assures perma- 
nent and effici- 


and to eliminate 
all of the crev- 
ices in the insu- 
lation. The 
moisture and 
warm air filter- 
ing through the 
walls, enters 
these crevices 
and joints. In 
time it frosts, 
from contact 
with the cold 
materials or air. 


This constant 
contact of the ent service from 


water with the your insulation 
cork, an d its A. Brick Wall. B. Par-Lock. C. Crescent 100% D. Crescent Sealtite because the cork- 
fro s tin g and Pure Corkboard. Mastic Finish. board is proper- 
melting will in ly protected. 
100% Pure 
Crescent ,J*?Pee, Corkboard 


and erected by UNITED’S SERVICE in PAR-LOCK, provides the utmost efficiency in 
insulation. There is nothing better! If you are interested in modern insulation methods, 
write to us for a copy of our insulation handbook. It will possibly be of great value to you. 


UNITED CORK COMPANIES 


Main Office and Factories — LYNDHURST, N. J. 


Branch Offices in Principal Cities 














SEE UNITED’S AD NEXT MONTH 
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Ice and Refrigeration 


ICE NOTES. 


C. Hoffberger & Co., Baltimore, Md., 
are receiving bids for a cold storage 
plant to cost in the neighborhood of 
$900,000. The building will be 11 
stories high and 140 by 114 feet in 
size. 

Sale of the Pasadena Ice Co., Pasa- 
dena, Calif., one of the largest ice 
manufacturing and cold storage plants 
in Southern California, has been made 
to the California Consumers’ Co. The 
sale price was said to have been in ex- 
cess of $715,000. 

The Iola Ice, Cold Storage & Fuel 
Co, Iola, Kan., has been taken 
into a merger of ice and cold storage 
properties being formed by the Ameri- 
can Service Co., a Maryland corpora- 


tion. 

Work has started on the construc- 
tion on a new cold storage plant in 
Wenatchee, Wash. 

The Prentice Packing & Cold Stor- 
age Co., Yakima, Wash., is adding a 
large cold storage unit to its plant. 

Fire recently destroyed the cold stor- 
age plant owned by Howard Winget & 
Son at Ford City, Calif. 

I, Nicholson, owner of the Moran Ice 
& Cold Storage Co., Moran, Tex., has 
ee the Putnam Ice Co., Putnam, 

ex. 

Plans for the erection of a cold stor- 
age plant in Willow Springs, Mo., are 
being made by the Missouri Farmers’ 
Association. The plant will cost about 
$40,000. 

X. A. Kramer has let the contract 
for the erection of a cold storage ware- 
house in Summit, Miss. 

Additional refrigerating machinery 
has been installed in the plant of the 
Parkland Ice & Cold Storage Co., 
Louisville, Ky. 

George O. Smither, Atlantic, Ia., will 
rebuild his ice and cold storage plant 
destroyed recently by fire. 

The Atlantic Ice & Coal Co., Atlanta, 
Ga. is planning the construction of a 
cold storage plant in Buena Vista, Ga. 

The new ice manufacturing and cold 
storage plant of the Chico Ice & Cold 
Storage Co., Chico, Calif., is nearing 
completion. 

_ An ice and cold storage plant is be- 
ing planned by the National Ice & 
Cold Storage Co., San Francisco, Calif., 
for Hollister, Calif. 

The Urial Ice & Gin Co., Penscola, 
Fla., is planning the construction of an 
lee plant and cold storage warehouse 
to cost about $100,000. 

The Superior Ice & Cold Storage Co., 
Owensmouth, Calif., has sold its ice 
plant to the Union Ice & Cold Storage 
Co. San Francisco, Calif. 

The plant of the Blue Rapids Ice & 
Cold Storage Co., Blue Rapids, Kan., de- 
cave by fire recently, will be re- 

T. B. Craft will build a cold storage 
plant in Belzoni, Miss. 24 

ey addition will be built to the plant 
the Brooklyn Bridge Freezing Co., 

New York City, to cost $350,000. 

The Jamestown Cold Storage Co., 
amestown, N. Y., has been incor- 
porated with a capital of $150,000 by 
-L. MacPheran and Herbert Olson. 

_ A cold storage plant is to be erected 
in Cleveland, O., by the Northern Ohio 





Food Terminal Co., at a cost of ap- 
proximately $2,000,000. 

The Truckers Ice & Cold Storage 
Corporation, Norfolk, Va., is planning 
the construction of a new ice plant. The 
cost will be in the neighborhood of 
$100,000. 

a 


COMPRESSOR BEARINGS. 


It is good practice to examine com- 
pressor bearings occasionally and to 
give them a complete _ inspection 
periodically. 

When the compressor is taken down 
or given a general overhauling the 
bearings should be taken apart and in- 
spected for cracks and loose metal. All 
dirt and wire edges should be removed 
and when the bearings are reassembled 
proper clearance should be given by 
taking out shims or otherwise ad- 
justing. 

Crank pin bearings should be scraped 
so there is a clearance between the pin 
and bearing at the point where the two 
halves meet at shims. This clearance 
should be carried back towards the 
crown of bearing far enough to guar- 
antee that the bearing will not pinch 
on the points during operation. When 
fitting bearings babbitt should be used 
where possible as against brass. 

When inspecting for possible repairs, 
a check should be made for alignment, 
and thickness of metal be noted, to see 
whether there is enough to carry over 
another season. For all bearings ex- 
cept crank pin, any good grade of 
babbitt will be satisfactory. However, 
it should be a hard babbitt, to the point 
where it will crack. 

Newly babbitted bearings should be 
well tinned before babbitt is poured 
and care taken that babbitt is not 
burned in heating. For crank pins a 


special metal is desirable on account of 
shock. This metal should be a very 
tough babbitt that will stand shock 
without cracking, yet not too soft. 

Cross head pins should be flattened 
on top and bottom, the flattened parts 
being one-sixth of the circumference of 
the pin for each flat; this avoids shoul- 
ders being worn on pin. For this bear- 
ing lead bronze is used with success, 
as well as babbitt. 

—— Jo 

PACKERS’ MEAT CAMPAIGN. 

(Continued from page 23.) 

During the campaign, also, colored 
strips featuring W-B Diamond Brand 
Lambs were distributed weekly by 
salesmen of the Woodward-Bennett 
Co. for display in the shops, and oc- 
casionally an advertisement was re- 
printed for shop display purposes. 

A Profitable Investment. 

It will be noted that neither the 
Hauser nor the Woodward-Bennett 
Companies waited for a cooperative 
meat campaign. Nor did they seek 
funds from outside sources. 

Each planned and financed its own 
campaign—regardless of benefits that 
might accrue to competitors who did 
not participate—and each has profited 
by establishing its own brand name for 
fresh meats, and by increasing largely 
its volume of fresh meat sales at 
profitable prices. There was no “profit- 
less prosperity” in this merchandising. 

Getting Dealer Cooperation. 

Folders in two colors and reprints of 
newspaper ads were used by the Wood- 
ward-Bennett Packing Co. to keep deal- 
ers informed of the progress of its lamb 




















For Sausage Rooms— 


Refrigeration 


Provides a low, even temperature, 
with greatest economy and reliability. 
Used by prominent packers every- 
where, for over 40 years. 
of all sizes and types, to suit any re- 
quirements. 
bulletins. 





EEE / 
ICE MACHINERY SUPERIOR SINCE /882 —. 


Zaire 
RID 


Machines 


Write for illustrated 
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CRIGAN AVENUE 
, ILLINOIS. 
Sa. 





CAUSTIC SODA 


SODA ASH 








307 No. Michigan Ave. 


LUSE-STEVENSON CO. . 





PHILADELPHIA 


Chicago, IIl. 











LiQuID CHLORINE 
BICARBONATE OF SODA 
MODIFIED VIRGINIA SODA 


BLEACHING POWDER 
ANHYDROUS AMMONIA 
AQUA AMMONIA 


as well as utmost efficiency in service. Warehouse stocks at all 
distributing centers. Just specify EAGLE-THISTLE Ammonia. 


Che MATHIESON ALKALI WORKS Yc 


250 PARK AVE. 
CHICAGO 

Works: Niagara Falls, N. Y.—Saltville, Va. & 

Warehouse Siocks at all Distributing Centers 


SPECIFY . 
MATHIESON 
AMMONIA 


4 es complete manufacturing and 
shipping facilities of the Mathie. 
son plant at Niagara Falls, New York, 
assure every purchaser of Mathieson 
Ammonia utmost value in product 


NEW YORK CITY 


PROVIDENCE CHARLOTTE CINCINNATI 








‘“. 





oV 














Cold Storage Insulation 


All Kinds of Refrigerator Construction 


JOHN R. LIVEZEY 


Glenwood Avenue, West 22nd St., Philadelphia, Pa. 
526-530 St. Paul St., Baltimore, Md. 
902 Woodward Bidg., Washington, D. C. 


Specialties: 














WILEY & CO., INC. 


ANALYTICAL CHEMISTS 
Calvert & Read Sts., Baltimore, Md. 


Products and all Fertilizer Materials 


Analyses of Packing House | 











campaign, and to secure their coopera- 
tion. 

One of these mailing folders, written 
to inform the dealers of the campaign, 
was particularly interesting. Folded it 
measured 6% by 10% in., and open 21 
by 28 in. 

“Now you’re going to get it!” was 
printed in two colors on the first page. 
On the second fold, in two colors were 
these words: “Great Stuff!” with the 
following explanation: 

“You have always wanted a smash- 
ing local advertising campaign on fresh 
meat to offset the deluge of false prop- 
aganda against your business. Here 
it is. Now appearing in the Los An- 
geles Times. Woodward-Bennett are 
doing it in the interests of the whole 
business. That includes you. 

“Come on and get in on this. Doesn’t 
cost you acent. Support it. Talk about 
it to your customers. Display the ad- 
vertisements and posters. Let’s put this 
over to a rousing success. Read on—” 

Poster for the Shop. 

Across the third page of the folder 
—intended for posting in the shop— 
in large red type were these words: 
“The real facts are coming out.” This 
was followed by “Read these adver- 
tisements reprinted from the Los An- 
geles Times.” 

Underneath this head were two of 
the advertisements planned for use in 
the campaign. One of these, designed 
to tie up the campaign with the dealers 
handling W-B Brand Lamb, carried the 
names of the Woodward-Bennett deal- 
ers. Preceding this list the announce- 
ment of the plan of grading and trade- 
marking lamb was made to the public 
as follows: 

“Now fresh meat graded for quality 





and marked for your protection. W-B 
Diamond Brand Lamb. Here is good 
news and a direct answer to a food 
question that has been asked more 
times than any other: ‘Why doesn’t 
someone select fresh meat for quality 
and grade mark it for the customer?’ 

“It is peculiar, with housewives more 
particular about fresh meat than any 
other purchase, that in all these years 
someone hasn’t identified quality for 
the public. 


Quality Identified by Brand. 

“Now Woodward-Bennett—California 
meat packers for 35 years—have swept 
aside all difficulties and announce a 
very superior, select grade of lamb. It 
is called W-B Diamond Brand. 

“You can depend on this lamb being 
uniformly excellent, tender and of fine 
flavor. The pink texture of the meat is 
fine and firmly grained. 

“Quality in this meat goes back to 
early selection and special feeding for 
market. Out of these selected lambs 
only one out of about nine is chosen in 
the final grading as good enough to 
carry the W-B Diamond Brand. 

“The meat is carefully handled under 
rigid inspection. It is correctly ‘sea- 
soned’ or aged in cold storage. As a 
final protection it is completely covered 
with a sanitary fabric, so that it 
reaches the market in perfect condi- 
tion. 


List of Retailers Given. 


“The markets listed here carry this 
superior grade of lamb. Other markets 
can obtain it. Be sure to ask for it by 
name.” 

The other ad was typical of many of 
those directed to the public. It was 
headed “Let your palate be your guide 
—Your own good sense will tell you.” 
Underneath this was a cut of a roast 
of lamb and copy emphasizing the de- 
liciousness of lamb, its healthfulness 
and the superior qualities of W-B Dia- 
mond Brand lamb. 

The poster was so designed as to 
make an attractive display for store 
use after it had served the purpose of 
giving information to the dealer. 


DANISH BACON EXPORTS. 
Bacon exports from Denmark for the 
week ending April 21, 1928, were 5,203 
metric tons, according to cable advices 
to the U. S. Department of Commerce, 
all of which went to England. 
ee 
A. I. R. ANNUAL CONVENTION. 
The annual meeting of the Ameri- 
can Institute of Refrigeration will be 
held at the Washington Hotel, Wash- 
ington, D. C., May 10 and 11, 1928. 
ea Sa 
A. S. R. E. MID-YEAR MEETING. 
The midyearly meeting of the Amer- 
ican Society of Refrigeration Engi- 
neers will be held at Detroit, Mich, 
June 4 to 7, 1928. 
a 
CANADIAN LIVESTOCK PRICES. 
Summary of top prices for livestock 
at leading Canadian centers for the 
week ending April 19, 1928, with com- 
parisons: 
BUTCHER STEERS. 
1,000-1,200 Ibs. 


Week Same 

ended Prev. weeh, 

Apr. 19. week. 1921. 
PND, Cacisikvboanaease $10.75 10.75 $ 8.7% 
rrr rr it 11.00 10.50 8.75 
Eo s5 week sae 10.50 10.00 8.75 
OO Sere 9.75 9.50 9.00 
ee ee Peer 9.75 9.50 9.00 
Ee ME i kcswsecsdas 9.25 oe 7.00 
Moose Jaw ........000. 10.00 9.50 8.50 

VEAL CALVES. 

WEE cs sauce ssonaee $15.00 $16.00 $13.50 
eee) oo 9.50 9.50 8 
MPI Soci toa aeees 15.00 15.00 12.00 
OE eo 13.00 13.00 10.50 
SII soon cas sion 14.00 14.00 12.00 
RE. AUEt 2.2.55 c0%008 8.00 9.00 7.00 
Mo0e8 JOW ....ccs50995 14.00 14.00 10.0 


WN css ve xsancccans $10.15 $10.15 $11.% 
SS ea 10.50 10.10 1.75 
WEN. i.ccccieuecewe 9.85 9.75 1.2 
OS eer ere 9.25 9.25 11.5 
BHdmonton ..........0000 9.35 9.25 11.27 
Se |”, re 9.85 9.75 10.2 
Moose Jaw .........s00. 9.75 9.65 1a 
GOOD LAMBS. as 
NED sis sis cccsnutons 15.50 $15.50 $14 
eee re . 9.00 9.00 bry 
WHOMIIOR oc cie Nic cscenes 14.00 14.00 4 
TS Co a necate 12.50 2 
Hdmonton ....\.-.cccces 13.00 13.00 nee 
a. er inane eeee 
Moose daw |... dcccsces 12.50 


am 














ean ee a ae oe 









Be 


eRe 








| 
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When it’s open it’s 
closed like this 


The double-swing, metal- 
covered, flapper doors keep 
the opening always closed. 
They have no frail spring- 
hinge humbug to keep in 
repair—no stubborn  resist- 
ance to kill speed. Cam- 
operated, they close by the 
unfailing force of gravity. 
Doors lift a little as they 
open, making possible a 
Jevel floor for those moving 
liquids in wheeled tanks. 
With track port—as above, 
or without. 

Ideal on freezers, rids itself 
of ice. Its metal-covered 
flapper doors make it an un- 
equalled fire stop. 







Stevenson’s 


“Door That Can- 
not Stand Open” 


is the SPEEDIEST of all doors—because 
the cam-actuated flaps close before the work- 
man can turn to look. 

The unique SERVICE it renders and the 
ECONOMY it effects—of labor and refrig- 
eration—have made this door the choice of 
leading plants for all their busiest doorways. 


Our New Stock House 





LIST—FREE on request. 








makes it possible to supply immediately all standard sizes 
and types of regular Stevenson Doors listed in our STOCK 
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Going Out 


Just butt the round-nose 
truck into the metal-covered 
double-swing doors and keep 
on going. These double- 
swing flapper doors operate 
the unlatching bar on th* 
main door, releasing door 
and throwing it open. The 
instant truck and man clear 
the doorway, gravity closes 
the double-swing doors. 


(Fully protected by 
patents—all infringe- 
ments will be prose- 
cuted) 


Our Bulletin No. 48 on this door 


and our SERVICE SHEETS, saving 400 to 


500 cubic feet of money-earning storage, 


For every type of plant in which refrigera- 
tion is used, for every varied need from 


FREE 
doors. 


sharp freezers to standard cold storage, 


there is an efficient STEVENSON DOOR; 
created as a result of our long experience 
in the field. Our 1928 pocket catalogue 


FREE 


illustrates and describes these 
Ask for that catalogue. 


Or check on the coupon below your par- 
ticular need and let us suggest the most 
effective solution of your problem. 


Stevenson Cold Storage Door Company 


Manufacturers of Cold Storage Doors Since 1888 


1500 West Fourth Street 








regular door with 


warm moist air—at 
doorways. Size No. 


f. 0. b. Chester. 





Next best to the Stevenson “Door 
that Cannot Stand Open,’ is our 


Stevenson’s 1922 
“Man-Size” Door Closer 


Stops the loss—the outflow of dry Cut shows right-hand Door 
cold air, the ruinous inflow of Closer, No. 1 size, 29% 


1 


$9.50, No. 2 (2314") $8.50. Prices "st, cannot clog it. Made 


State size of doors. 
Whether door and frame are flush. 


















long. Its spring — No. 1 
unclosed gauge wire (9/32) galud. — 
(29%4") wound very open so ice and 







in two sizes, and for both 
right and left-hand doors. 


Whether right or left hand. 





N.P. 4-28 








PGAGTOOR s 00's ow ec cca 


Chester, Pa. 


—MVail Coupon Today 


Stevenson Cold Storage Door Co, 
Chester, Pa. 


Please send further information on your 





0) Door That Cannot Stand Open (Send Bulletin No. 48) 
( Standard Cold Storage Doors 

(0 Special Freezer Door for Icy Doorways 

0 Little Platform Ice Door and Ice Chutes 


Cj Send FREE your SERVICE SHEETS & CATALOG 
(Check in squares at left, items desired) 
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F. C. ROGERS 


BROKER 
Provisions 


Philadelphia Office 
Ninth & Noble Streets 


New York Office 
New York Produce Exchange 
























Cash Provisions -Beef -Etc 
Harnson ‘Uture Provisions - Grain o® Cotton 


0684 Members Chicago Board of Trade 
Daily Price List Sent on seguest am 



















J.C.Wood & Co. 
Board of Trade Bldg “BROKERS ———“Tthicaco 














Packing House Products 
Oldest Brokers in Our Line 
Tallow, Grease, Cosststone, Oils 


Ref. 
Galen Reliable Service Guaranteed 
Eight Phones Postal Telegraph Bldg. 
All Working CHICAGO 











ccm 
H. C, GARDNER F, A. LINDBERG 


GARDNER & LINDBERG 


ENGINEERS 


Mechanical, Electrical, Architectural 
SPECIALTIES, Packing Plants, Cold Storage, Manufacturing 
Plants, Power Installations, Investigations 


1134 Marquette Bldg. 





CHICAGO 




















Packing House Products Domestic 


407 Produce Exchange, New York City 
Member New York Produce Exchange 


Export 


JOHN H. BURNS CO.,Broker | 





———— 


Chas, F. Kamrath H. C. Christensen 


KAMRATH & CHRISTENSEN 


Packinghouse Architects and Engineers 
Specializing in 
Packing Plants, Cold Storage, Car Icing 























Teleph : Chel 7996-7997 





Cable Address: ‘Jonburns” : 
Codes: Cross, Kelly, Utility (Livestock Ed.) Lieber’s (5th Ed.) | 222 W. Adams St. Chicago, Ill. 
Rep., Wynantskill Mfg. Co., Stockinettes, Troy. N. Y. | 
H. P. Henschien R. J. MeLaren 
H. L. WOODRUFF, INC. 
‘ , , HENSCHIEN & McLAREN 
Live Wire Brokerage Firm Architects 
448 W. 14th St. New York City 1637 Prairie Ave. Chicago, Ill. 





PACKING PLANTS AND COLD STORAGE CONSTRUCTION 














C. W. RILEY, Jr. 


BROKER 
2109 Union Central Bidg., Cincinnati, Ohio 


Provisions, Oils, Greases and Tallows 


Offerings Solicited 








L. V. ESTES eo ae 


Industrial Engineers 


Specializing in WASTE ELIMINATION and LABOR COST 
REDUCTION without Red Tape 


4753 Broadway Chicago 


























PROVISION BROKERS 


| BEEF 
PROVISIONS 

PACKING HOUSE PRODUCTS 

TALLOWS, GREASES. OILS 








ALL CODES 








Bie Gc JAMES COMPANTT 


140 WEST VAN BUREN ST, 


We specialize in taking care 
of the requirements of buyers 
located all over the United 
States and Canada. Offerings 
telegraphed promptly on re- 
ceipt of inquiries. 

On request, our complete 
provision, fresh meat, pack- 
inghouse products, tallow and 
grease daily market quota- 
tion sheets will be mailed to 
any member of the trade free 
of charge; also our periodi- 
cal market reports. 


CHICAGO, ILL. 
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Chicago Section 


Sam Stretch, the spice man, was in 
Chicago this week calling on his many 
friends in the trade. 


Jay E. Decker, president of Jacob E. 
Decker and Sons Co., Mason City, Ia., 
was a Chicago visitor this week. 

George L. Franklin, president and 
general manager, Dunlevy-Franklin 
Co. Pittsburgh, Pa., visited in the city 
this week. 


Frank A. Hunter, president of the 
East Side Packing Co., East St. Louis, 
ll, transacted business in Chicago the 
latter part of the week. 


C. L. Harlan, livestock statistician of 
the U. S. Bureau of Agricultural Eco- 
nomics, Washington, D. C., spent sev- 
eral days in Chicago this week. 


Packers’ purchases of livestock at 
Chicago for the first four days of this 
week totaled 26,227 cattle, 15,972 
calves, 51,654 hogs and 35,460 sheep. 


Kamrath & Christensen, packinghouse 
architects and engineers, have moved 
their offices from 111 West Jackson 
Blvd. to 222 West Adams St., Chicago., 
where larger quarters will enable them 
to handle their growing business. 


Provision shipments from Chicago, 
for the week ending Apr. 14, 1928, with 
comparisons, are reported as follows: 

Cor. week, 

Last wk. Prev. wk. 1927. 
Cured meats, Ibs..13,851,000 15,550,000 11,590,000 
Fresh meats, Ibs..35,236,000 42,437,000 39,110,000 
Sits, ....... 7,938,000 6,544,000 8,093,000 


James G. Cownie, head of the pro- 
vision department of the Jacob Dold 
Packing Co., Buffalo, N. Y., was a busi- 
ness visitor in the city the latter part 
of the week. Mr. Cownje is getting 
ready to sail for Europe, where he will 
spend the summer. 


Fritz Hoechner, of the casings im- 
porting house of Gallusser & Hoechner, 
Romanshorn, Switzerland, is spending 
some time in the United States study- 
ing this end of the casings business. 
Mr. Hoechner is a faithful reader of 
THE NATIONAL PROVISIONER. 


F. §. White, well-known packing 
house machinery salesman, formerly in 
charge of the Chicago office of the 
Brecht Company of St. Louis, has re- 
cently joined the Jim Vaughan Com- 
pany as district sales manager. Fred 
Seems to enjoy it very much. 


Sol May of the Patent Casing Co., 
Chicago, sailed for Germany this week 
to be present at the celebration of his 
parents’ fifty-seventh wedding anniver- 
sary. He expects to be in Europe for 
four or five months, during which time 
he will also visit in Italy, France and 
other countries. 


A Chicago Board of Trade member- 
ship sold this week at the record price 
of $12,000. Earlier in the week a mem- 
bership was sold at $11,500, which up 
to that time was the highest price ever 


paid, the previous top being $11,100, 
paid in 1919. Active trading and 
higher prices for grains are said to be 
the basis for the advance. 


F. E. Rynert, in charge of the dry 
salt meat department of the Cudahy 
Packing Co., Chicago, was_ severely 
injured in an automobile accident the 
latter part of last week. He was taken 
to the Oak Park hospital, Oak Park, 
Ill., where he is confined at the present 
time. The latest reports are that he is 
progressing nicely, but that it will be 
some time before he will again be at 
the office. 

Fred H. White, formerly. provision 
inspector for the Chicago Board of 
Trade, celebrated his 75th birthday on 
April 19 at his home at Pacific Grove, 
Calif., and reports having received a 
bale of congratulatory telegrams from 
such old friends as the executives of 
the Brennan ‘Packing Co., Hately Bros., 
Cross, Roy, Eberhart & Harris, W. L. 
Gregson and many more. He says it 
made him ten years younger. 


ee 
MIX CANADIAN MEAT PACKERS. 


In the last issue of THE NATIONAL 
PROVISIONER, in the article by S. E. 
Todd reviewing the history and growth 
of the meat packing industry in 
Canada, through a mechanical error 
the name of George Matthews, founder 
of Matthews-Blackwell, Ltd., was made 
to appear beneath the portrait of Wil- 
liam Davies, founder of the Wm. 
Davies Co., and vice versa. Those 
familiar with the early days of the 
industry recognized the transposition 
and could put the name and face to- 
gether as they should have been. 








R. T. KEEFE. 
Arkansas City packer who celebrates 
the silver anniversary of his company 
this month. (see page 31.) 


CUTTEN BUYS ARMOUR STOCK. 


Confirmation of rumors that Arthur 
W. Cutten, well-known in Chicago and 
New York financial eircles, had nego- 
tiated for the purchase of a large 
block of Armour and Company class 
“B” stock, was given by Mr. Cutten 
this week. He stated that he was will- 
ing to buy “as much as they will sell” 
from the approximately 1,000,000 
shares of class “B” stock which will 
be turned over to the company by the 
estate of J. Ogden Armour, if the nego- 
tiations now under way for the settle- 
ment of the estate are consummated. 

Mr. Cutten also expressed a willing- 
ness to purchase class “A” common, 
of which it is said about 300,000 shares 
will be turned over to the company by 
the Armour estate. 

It is expected that the settlement of 
the Armour obligation to Armour and 
Company when finally arranged will 
enhance the working capital of the 
company by a_ substantial sum of 
money, but at the moment it is not 
possible to state just how much is in- 
volved. Negotiations have been under 
way for some weeks past, and are 
rapidly nearing a conclusion. 


$e — 
ALEXANDER IRWIN DIES. 


Alexander C. Irwin, president of Ir- 
win Brothers, meat packers, Chicago, 
Ill., died April 25 at his home after a 
long illness. Mr. Irwin was 70 years 
old and a native of Ireland. He came 
to Chicago more than 50 years ago. © 

In addition to his meat packing busi- 
ness, Mr. Irwin was interested in the 
hotel business in the city. He was a 
director of the Congress Hotel and had 
resigned recently as vice president of 
the Great Northern Hotel. Funeral 
services were held on April 27. 


4 
SAVING WASTE IN THE PLANT. 


The plant operations section of the 
Commission on Waste Elimination, In- 
stitute of American Meat Packers, met 
on April 24 at Chicago to put forward 
the work of this committee in develop- 
ing a survey of the possibilities of 
waste elimination in plant operations 
throughout the entire industry. Mem- 
bers of the committee include H. P. 
Henschien, architect and engineer; Dr. 
R. F. Eagle of Wilson & Company and 
H. J. Koeni~ of Armour and Company. 


re 
SAVING MONEY FOR PACKERS. 


H. L. Osman, director of the Depart- 
ment of Purchasing Practice of the 
Institute of American Meat Packers, 
during the last ten days has been call- 
ing on member companies in St. Louis, 
Cincinnati, Cleveland, Pittsburgh and 
Detroit. In several of the cities meet- 
ings were held of representatives of 
member companies to discuss money- 
saving price arrangements secured by 
the Institute’s equipment and supply 
company. 
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Chicago Provision Markets 
Reported by THE NATIONAL PROVISIONER DAILY 


CASH PRICES. 





MARKET 


Based on Actual Carlot Trading, Thursday, 
April 26, 1928. 
Regular Hams. 
Green. Ss. P. 
17 17 
16% 15% 
16% 15% 
16% 15% 
16% 15 
16% 15 
RANGA ccccrcccsees 16% — 
Range ..-ceseceeee 16% 
8S. P. Boiling Hams. 
H. Run. Select. 
5 15% 
15% 
154% 
8. P. 
1614 
16% 
16 
15% 
15% 
15 
1414 
14 
12% 
Green. 8. P. 
sw bebes ewes senescnnc 10% 10% 
papas SeRSS ees bese es 10% 10 
Neen cee nines wikia 10 9% 
(Pope ose ee eines ened 10 9% 
a weisee sen eense eu eee 10 9 
Bellies.* 
Green. S. P. 
(Reve biaspsGaneeunns 17% 17% 
-caWnéedeensaeweens 7 17% 
RAP er eee Pree 16% 174 
cba sh eeuhuast anaes © 16 16% 
Pere eT Ter TET TL 15 15% 
ena heun cn nhenar bee 141, 15 
*Square Cat and Seedless. 
D. S. Bellies.* 
Clear. Rib. 





Other D. S. Meats. 
Extra Short Clears ........ 35-45 2 
Extra Short Ribs.......... 35-45 11% 
Regular Plates ............ 6-8 914 
Clear Plates ...........20.. 4-6 9% 
SOW WRB 2... cccccccccccss 8% 
Lard 
Prime steam, tierces ...........++see0+ 12.20 
Prime steam, 0OS8E ......cccccccccveces 11.27% 


PURE VINEGARS 


A. P. CALLAHAN & COMPANY 


4 LA SALLE 


STREET 














SERVICE 
FUTURE PRICES. 


Official Board of Trade Range of Prices. 


























SATURDAY, APRIL 21, 1928. 
Open. High. Low. Close. 
LARD— 
May . 12.05 12.05 11.95 11.97} 
July ... 5 12.37% 12.25 12 ‘O74 
Sept. ..12 3 12.67% 12.57% 12.60 
CLEAR BELLIES— 
May ...13.12% 13.12% 13.07% 13.07% 
July ...13.47%4 13.50 13.4214 13.4214 
Sept. ..13.87% 13.87% 13.80 13.82% 
SHORT RIBS~ 
De cas eens saa case 11.5744 
July 11.92% 11.92% 11.90 11.90 
Sept. ..12.30 12.30 12.25 12.55 
MONDAY, APRIL 23, 1928. 
Open. High. Low. Close. 
LARD— 
April .. ... eee i 12.05n 
May -11.97%4-12 12.20 11.97% 12.15ax 
July ...12.27 ig- -30 12. 52% 12.27% 12.45ax 
Sept. ..12.60 12.82% 12.60 12.75 
Oct. 12.87% 12.8734 12.8744 12.87 %4ax 
CLEAR “BELLIES— 
May -13.10 13.40 13.10 13.40 
July ...13.45 13.80 13.45 13.75 
Sept. ..13.80 14.15 13.80 14.15 
SHORT RIBS— 
May 11.70 11.55 11.70 
July 12.07% 12.00 12 ye 
Sept 12.42% 12.30 13 m+ 
Oct. 12.45 12.45 12. 
TUESDAY, APRIL 24, 1928 
Open. High. Low. Close. 
LARD 
eee 
May 
July 
Sept 
Oct. 
CLEAR 
May 
July 
Sept. 
SHORT RIBS— 
May ...11.70 
July 12.15 
Sept. 12.47% 2. 474 7} 
Oct. 22 veces os 
WEDNESDAY, APRIL 25, 1928. 
Open. High. Low. Close 
LARD— 
AGUS 2. sess ‘. 
May 12,2714 12.35 
July 12.60 12.70 
Sept. ..12.90 13.00 
Oct. ...18.38 13.10 
CLEAR BELLIES— 
May ...13.40 13.40 
July ...13.80 13.85 
Sept. ..14.20 14.25 
SHORT RIBS— 
May | 1. 80 11.95 
July 2. 12.40 
Sept. 2.70 
Oct. oe 2008 
THURSDAY, APRIL 26, 1928. 
Open. High. Low. 
LARD— 
April Pade cabo 
May 2.3 12.27% 
July 7 12.60 2 
Sept. A 3.0% 12.90 12 3 ‘90b 
Oct. 13. 07% 13.12% 13.05 13.05ax 
CLEAR BELLIES— 
May ...13.42% 13.6214 13.42% 13.60b 
July 3.821 13.97% 13.8214 13.90 
Sept. ..14.30 14.3714 14.30 14.35ax 
SHORT RIBS— 
May rr 11.90n 
July ae he 12.2744n 
Sept. 12.70 12.65 12.65ax 
Oct. owe >ee 12.65n 
FRIDAY, APRIL 27, 1928. 
Open. High. Low. Close. 


12.20b 
12.22%4b 


12.17% 









12.50 2. 

12.80 12.87% 

13.00 13.021%4ax 

13.65 13.65 

13.85 14.021%4b 

14.35 14.45ax 
11.97% 11.85 11.97% 
12.32% 12.32% 12.32% 
12.77% 12.75 12.77%ax 

seen se 12.7744n 


April 28, 1928 
CHICAGO RETAIL MEATS 







Beef. 
° Week 
ended Apr. 21. Cor wk., 1 
Yo. No. No. No. No, ~ 
1. 2. 3. 1 Se 
Rib roast, hvy. end.35 22 16 25 99 2 
Rib roast, It. end..45 28 20 36 28 
Chuck roast .......26 20 14 22 18 
Steaks, round ...... 5 30 20 40 30 2% 
Steaks, sirloin 1st 

GUE acccscescececs 60 40 22 40 82 
Steaks, porterh 75 45 29 50 87 95 
Steaks, flank ......2 2 18 2 25 18 
Beef stew, chuck...20 18 12% 20 18 12% 
Corned briskets, 

DOMENONS:  ccevcdnce * 22 18 24 22 4 
Corned plates ...... 12 10 16 12 9 
Corned’ rumps, bnls. 35 28 3 2 & 

Lamb. 
Good. Com. Good. Com, 
_-paaaanaaed eeeees 35 25 45 25 
cuebdeoesesanes 38 30 45 30 
Stews ocecsecencees 25 15 20 15 
Chops, shoulder ....25 20 25 20 
Chops, rib and loin.55 25 45 25 
Mutton. 

EASE cccvsesccccces 26 26 

DO wosvccecsescen 10 10 

Shoulders .......... 16 os 16 

Chops, rib and loin.35 sie 35 

Pork. 
Loins, 8@10 av..........32 @36 28 @30 
Loins, 10@12 av. 25 @27 
Loins, 12@14 av.. 24 @% 
Loins, 14 and over. 24 @2%6 
RENEE. scntes baevensaeees 28 @32 
Shoulders .......++++-e0+ @2 
Butts ....ccscccccccccce 2% @2%6 
Spareribe ......csscsesee anes @21 
ea @14 @14 
ee ee ee ae @12% @15 
Veal. 
Hindquarters ..........- 32 @36 32 @36 
Forequarters ......cccce. 18 @24 18 @%4 
PES ee: 32 @36 
ORME oacccndeceessesos 14 @18 14 @I18 
Shoulders ........seeceee 12 @24 12 @u4 
TR cv cnem neaae eee we:s @40 @40 
Rib and loin chops ...... @35 @35 
Butchers’ Offal. 
PME ccccnecnawaundeeeens @ 5% @ 6 
| err iene @ 3 @3 
Bone, per 100 lbs........ @50 @50 
Calf .wkine ....<cccscucss @22 @15 
rar @21 @13 
ee eer eee @12 @l2 
a 


What is the emulsion method of pre- 
paring sausage meats to increase bind- 
ing qualities? Ask the “Packer’s En- 
cyclopedia,” the meat packer’s diction- 
ary and guide. 








CURING MATERIALS. 


Bbls. Sacks. 
Nitrite of Soda, 1. c. 1. Chicago..... 9% 
Double refined saltpetre, gran. l.c.l.. 6% 5% 
CREA onc ccncsessensncsvenncyeas 8 h 
Double refined nitrate = soda, f. o. b. 
NM. Y. B. G., GMTIORGS, «25. .00.0000 8% 4% 
Less than carloads, canted... . 4% 2 
Crystals ...cccccccccccccccccccccce 5y%iSC«*S 
Kegs, 100@200 ibs., le more. 
Boric acid, carloads, powd., bbls..... 8% 8y 
Crystals to powdered, in bbls., in 
5-ton lots OF MOFe.......-.eeeees 9% 
In bbls. in less than 5-ton lots..... 8% g 
Borax, carloads, powdered, in bbls... 5 44 
In ton lots, gran. or pow., bbls... 5 4 
Salt— 

Granulated, car lots, per ton, f.0.b, Ohi 
CAGO DUIK ...cecceeeececccesenscecsers 
—. car lots, ‘per wan, f.0.b. Chicago, an 
Rock, carlots, per ton, f.0.b. Chicago ‘6 

Sugar— 
Raw sugar, 96 basis, f. o. b. New 
CONFORM cc cc ck consccunseucveveseuen @i.s 
Second sugar, 90 basis...........++++ None 
Syrup, testing 63 and 65 combined su- 
crose and invert, New York...... @e4# 
Standard gran. f.o.b. refiners (2%).. @6.0 
Packers’ curing sugar, 100 Ib. bags, 
f. 0. b. Reserve, La., less 2%....-- @5.0 
Packers’ curing sugar, 250 Ib. aes 3 ” 
f. 0. b. Reserve, La., less 2%.. @. 
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April 28, 1928. 


Carcass Beef. 
Week ending 
Apr.25, 1928. 


i ative steers......2 @22 
a ative steers.....-. 19 @21 
Medium StUOTS ..-ccceces 18 @19 
BOON seeeeeeees 18 22 

CPR 15 @1s 


uarters, choice....26 @27 
ind quarters, choice....17 @18 


Beef Cuts. 
@42 


steer Loins, NO. L.wcccce 







Loins, No. 2.....-- @36 
or Short Loins, No. 1. @55 
steer Short Loins, No. 2. @43 
steer Loin Ends (hips). @30 
Steer —_ Ends, No. 2... @29 
Cow LOIS «+++ +-eereeeee @28 
Cow Short eS Marre @36 
Cow Loin — may 5 @20 
Steer Ribs, No @2 
Steer Ribs, 

Cow Ribs, 
Cow Ribs, 
Cow Ribs, 


eer Rounds, 
+e Rounds, No. 
Steer Chucks, No. 
Steer Chucks, No. 
Cow Rounds ....- ? 
Cow Chucks ...-++++eeee 
Steer PlateS ....--+++ees 


at Loins, No. 1, bnis. @60 


Strip Loins, No. 2......- 55 
Sirloin Butts, No. 1..... @35 
Sirloin Butts, No. 2.. @32 


Beef Tenderloins, No. 1 @75 
Beef Tenderloins, No. 2.. @70 


Rump Butts ........+++- 20 @25 
Plank Steaks .......+++. @2 
Shoulder Clods ......... @17 


Hanging Tenderloins .... @l7 
Beef Foednme. 








Brains (per Ib.).......+++ 
SET ais 500s cn ese ceels g % 
ee OOo D 
Sweetbreads .......-.0+% 
Ox-Tail, per Ib........006 
Fresh Tripe, plain 
os Tripe, C.. 
Kidneys, BOE ID: 0 ccvccee 
Choice Carcass ......... 2 
Good Carcass .. 
Good Saddles . 
Good Backs 2 
Medium Backs .......... 
Brains, each 
Sweetbreads 
Calf Livers 
L 
Choice Lambs .......... @33 
Medium Lambs ........ @32 
Choice Saddles ‘ : @37 
Medium Saddles @35 
Choice Fores @26 
Medium Fores @25 
Lamb Fries, per Ib...... @33 
lamb Tongues, each..... @15 
Lamb Kidneys, per lb. @30 
Mutton. 
Heavy Sheep ........... @17 


Light Sheep ............ @20 


Heavy Saddles .......... @20 
Light Saddles ........... @23 
Heavy Fores ............ @14 
Light Fores ............ @17 
Mutton Legs ............ @25 
Mutton Loins ........... @21 
Mutton Stew ............ @14 
Sheep Tongues, each..... @15 
Sheep Heads, each ...... @10 


Fresh Pork, Ete. 
Pork Loins, 8@10 lbs. av.25 @26 
aaa 11 @12 








THE NATIONAL PROVISIONER 


CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS. DOMESTIC SAUSAGE. 
Fancy pork sausage, in 1-lb. carton.... 
Country style sausage, fresh in link.... 
Country style sausage, fresh in bulk.... 
Country style —- smoked 
Frankfurts in sheep casings 

Frankfurts in hog casings 
Bologna in beef bungs, choice 
Bologna im cloth, paraffined, choice 
Bologna in beef middles, choice 
Liver sausage in hog bungs... 
Liver sausage in beef rounds 
New England luncheon specialty 
Minced luncheon specialty. 


DRY SAUSAGE. 
Cervelat, choice, in hog bungs......... 
Thuringer Cervelat ° 


B. C. Salami, choice 
Milano Salami, choice, in hog bungs.. 
B. C. Salami, new condition 
Frisses, choice, in hog middles...... eee 
Genoa style Salami........... Tsweves . 


Mortadella, new condition 


Italian style hams. if 


SAUSAGE IN OIL. 
Bologna style sausage in beef rounds— 
Small tins, 2 to crate 
Large tins, 1 to crate. 
Frankfurt style sausage in’ sheep casings 
Small tins, 2 to crate.......s.00- venceede a 
Large tins, 1 to crate 
Frankfurt style sausage in pork casings— 
Small tins, 2 to crate 
Large tins, 1 to crate......ccecccccee pre fT 
Smoked link sausage in pork casings— 
Small tins, 2 to —** ececescesoscesove 


AGE. “MATERIALS. 

Regular = perenne ad 
Special lean pork trimmings 
Extra lean pork trimmings 
Neck bone trimmings 
Pork cheek meat 


Native boneless bull meat (heavy)... 


Beef cheeks (trimmed) 
Dressed canners, 300 lbs. and up 
ressed canners, 350 lbs and up 
Dr. bologna bulls, 500@700 lbs 
Cured pork tongues’ (can. trim.) ..... 
(These are prices to wholesalers, 
packed in new slack barrels for shipment.) 
SAUSAGE CASINGS. 
&. 0. B. CHICAGO) 


Pimenee round, 180 pack 
Domestic round, 140 pack 
Wide export rounds 
Medium export rounds 





No. 1 domestic ‘pungs pas naentieese. 


Selected wide middles. ee 


@l. 
9:0 9'0 16:60 's 46-6 be sisee base teeee 1.15@1. 35 


Wenweee, per 100 yds 3.25 
Narrows, meds., per 100 yds ....... 2.50@2.65 
Mediums, Ps | ae 1.50@1. ba 


Large prime bungs ...........s0.6 + 
Medium prime bungs.............. ‘ 
peor prime bungs............+e0% 


Quotations for large lots. 
VINEGAR PICKLED Pawn 


Tienapactab tripe, 206-10 
Pocket —_———- tripe, 
BEN 63 cack Cdeeeeen 17.50 

Pork tongues, 200-Ib. bbl -00 
Lamb tongues, ee A, "> —— 


BA RRELED “PORK AND BEEF. 

Mess pork, regular 28.00 
Family back pork, 20 to 34 pieces. 
Family back pork, 35 to 45 pieces.. 
Clear back pork, 40 to 50 pieces 


-06@ .08 
Smaller quantities at 


804 
ane 
Comat 


888 
moo eo 


mrt bl 


add9 
sahousas 


_ 


an ng 

<3 
@95589559 
Seooma a 


Brieket pork .cccccccccccsccccvcccccccce 


beef . 
Extra plate beef, ‘200 ‘Ib. bbis. . 


ao 
= 
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COOPERAGE. 
Ash pork barrels, black iron hoops.$1.55 @1. or 
Oak pork barrels, black iron hoops. 1.80 @1.85 
Ash pork barrels, galv. iron hoops. 1.75 @1.77% 


White oak ham tierces............ @3.124 

Red oak lard tierces..........se00- 2.2214 @2.25 

White oak lard tierces............. 2. 2.4214 @2.45 
OLEOMARGARINE. 


Highest grade natural color animal fat 
margarine in 1 lb. cartons, rolls or 
WRImeD, £.0.0: CORRE cnc ccccccccess @23 
White animal fat margarine in 1 lb. 
cartons, rolls or prints, f.o.b. Chicago @20% 
Nut, 1 lb. cartons, f.o.b. Chicago.... 
(30 and 60 Ib. solid packed tubs, 






le per Ib. less.) 
Pastry, 60-lb. tubs, f.0.b. Chicago..... @15 
DRY SALT MEATS. 

Mixtra Sheet CIORES... 0. ose ccsccccdsovees @12% 
WN SEG FO ond vndcc tact vescesiecas @12% 
Short clear middles, 60-lb. avg......... @12% 
Clear bellies, 18@20 lbs..... Pre @13% 
Clear bellies, 14@16 lbs a @14% 
Rib bellies, 20@25 Ibs. @13% 
Rib bellies, 25@30 lbs ¢ @13% 
Fat backs, 10@12 lbs.......... waie @10% 
WEG WRONG, BEGINS WGi ocd cesiccesecsts @i1 
po a Pree rere reer @ 9% 
Butts 2. ccccccdccrecvcccccscvcccccsvces @ 8% 

WHOLESALE SMOKED MEATS. 
Fancy reg. hams, 14@16 Ibs........... @21 
Fancy skd. hams nay a re @22% 
Standard reg. hams, 14@16 lbs......... @20% 
Standard skd. hams, 12@16 lbs......... 
i ES 8 See 154% @16 
Fancy bacon, 6@8 Ii es. RAN aginemaRed ‘ 
Standard bacon, 6@8 Ibs...........4... 25 
Fancy bacon strips, eat wien cacoweee 22% 
Cooked hams, choice, skin on, fatted.. 30 


Cooked hams, choice, skinned, fatted.. @31 
Cooked hams, choice, skinless, fatted.. @4u 










Cooked picnics, skin on, fatted........ @24 
Cooked picnics, skinned, fatted ........ @25 
Cooked loin roll, smoked..............+ 38 
ANIMAL OILS. 
Prime lard off) . és 92 seal at tela co a ule « @15% 
Extra winter eae eererir rir ork @12% 
Wxtra lard Ol] .....cssccvccccccccscsoce @li 
Extra No. 1 iard os @l1 
No. 1 lard oil.. 21 
No. 2 lard oil...... 10% 
Acidless tallow oil *, @10% 
Pure neatsfoot oil .. /(@b 
Extra neatsfoot oil.. decwe sae @11% 
No. 1 neatsfoot oil........ Eveenecesece @11% 
20 deg. CT neatsfoot - ROAR eae @1T% 
LARD (Unrefined). 
Prime steam, cash tierces........... @12.20 
le. ge) er ere eer @11.27% 
BEEFY Ai Sy aapatscsthedtacucewecs @10.87% 
WRCUTS TARE 6c cs cccccsiesescuccssces @13.50 
LARD (Refined). 
Pure lard, kettle rendered, per Ib....12.00@12.10 
Pure lard, theres... sc. cseciiccccscce @12.25 
CONN, «We se eeseenwassdcsstewancces @12.50 
OLEO OIL AND STEARINE. 
Oleo oil, extra, in tierces........../... @14 
Oleo stocks cessecscaedes ..12%@12% 
Prime No. 1 oleo oil.. 124%4@12% 
Prime No. 2 oleo oil. . 114@2 
Wes, BF ONE lag cic deca ccnciecceceusdess 9%@10 
Prime oleo stearine, edible............ @11 
TALLOWS AND GREASES. 
Edible tallow, under 1% acid, 45 titre. 94@ 9% 
PRES POGNOS THN ss ccs cc ccs cv icenes 85%@ 8% 
W0Oy 2 SRMNOW, DUE Nellie ccvcsvcectceee 8%@ 8% 
No. 2 tallow, oe eS errr 7 
B-White grease, max. re Seer @ 8 
Yellow grease, 10@15 f.f.a............ @ 7% 
Brown grease, 40% f.f.a........sceeeee @7 
VEGETABLE OILS. 
Crude cottonseed oil in — f.o.b. 
Valley points, nom., prompt......... 

White, deodorized in bbls. bx Ce oF f. Chgo. 10% @10% 
Yellow, deodorized, in bbls............ 104% @10% 
Soap stock, 50% f.f.a., f.0.b........0- 3 
Corn oil, in tanks, f.o.b. mills......... 9%@ o% 
Soya bean, seller’s tank, f.0.b. coast. 94@ 9% 
Cocoanut oil seller’s tanks, f.0.b. coast. 8%@ 8% 


Refined in bbls., c.a.f., Chicago, nom. .1054@10% 









FERTILIZERS. 
Blood, unground and ground......... $ 4.50@ 4.60 
RIMM cc. sad cncnas ckCea cece “aus @3.50n 
Ground fertilizer tankage, yn Pala aie a 4.25@ 4.50 
Ground fertilizer tankage, 6 to 9%.. 4.00@ 4.25 
Ground raw bone, per ton..........+. x 32.00 
Ground steam bone, per ton. 28.00@30.00 
Unground steam bone, per ton.. . 26.00@28.00 
Unground bone tankage, per ton.... 23.00@25.00 
HORNS, HOOFS AND BONES. 
No. 1 horns, 75 Ib. average per ton.$185.00@200.00 
No. 2 horns, 40 lb. average, per ton = 00@135.00 
No. 3 horns .........00- Cetbaentee 0.00@ 80.00 
Hoofs, black “and ee saaeeos 38. 45.00 
Hoofs, white .......... -. 175.00@ 80.00 
Round shin bones, *heavi 80.00@ 90.00 
Round shin bones, lights and med.. 55.00@ 65.00 
Heavy flats ....ccccccccccccvcccees ae 65.00 
Tg GA So cdccpcccvcbccccccces GE 55.00 
Thigh bones, heavies.............-+ 90.00@100.00 
Thigh bones, light and o- giiecen -- 85.00@ 90.00 
Buttock bones .......... eeeeee 50.00@ 55.00 
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Retail Section 


How One Dealer Uses the Telephone to 
Collect Slow Accounts 


Collecting overdue accounts is 
one of the disagreeable but very 
important details of a retail meat 
business. It consumes much time 
and some labor and requires di- 
plomacy of a high order if results 
are to be obtained and good will 
retained. 

Every retailer has his pet meth- 
od of handling this detail of his 
business. Some of them are bet- 
ter than others, but probably none 
of them are so successful that 
their users would not be pleased 
to see them improved or to find a 
better method. 

Here is a plan for collecting 
overdue accounts used with good 
results by a successful retail meat 
dealer subscriber of THE NA- 
TIONAL PROVISIONER. 

He was asked about his system 
recently, and his comments on his 
collections methods are set down 
here for the information of others 
who are having trouble getting in 
their money and looking for a bet- 
ter plan for keeping their books 
clean. 


System in Collections 
By Fred E. Kunkel. 


“Do you have any trouble collecting 
your overdue accounts?” a successful 
retail meat dealer was asked recently. 

“No, not much!” he replied, “You see, 
I’ve a regular system of persistent fol- 
low-up. When an account boils over, 
and the debtor seems to pay no atten- 
tion to my monthly statements, along 
about the third statement sent out I get 
busy on the telephone and find out what 
the trouble is. They usually give some 
excuse or other, but generally wind up 
by promising to send in a check, or to 
drop in with the cash. 

“If neither event happens as promised, 
and on scheduled time, I get busy and 
burn up the wires again. I never let 
an account grow old. Of course, it is 
all done in a friendly vein, but persist- 
ence wins out every out. I seldom come 
to blows with any of my debtors about 
their bills.” 

“But, is it better and more economi- 
cal than the ordinary collection letter?” 


Personal Contact Valuable. 


“In comparison with the personal let- 
ter, the telephone call has many pe- 
culiar advantages, the greatest of which 


is personal contact with the debtor. 
While you can’t see them face to face, 
you can talk as if they were right in 
front of you—sometimes to even bet- 
ter advantage than if you actually had 
them before you. And then again, no 
one can outguess the purport of a tele- 
phone call and you can always get your 
man,” he replied. 

“And I never figure the cost,” he 
said. “I am interested in getting the 
desired results in the minimum time— 
bringing in cash on the overdue ac- 
counts and getting them settled as 
quickly as possible. Cost is immaterial, 
unless it be final cost, which is legal 
cost, and that is frequently too expen- 
sive.” 

It is logical that using the telephone 
is a most effective way of bringing 
home the bacon, for next to meeting 
the debtor face to face and asking him 
point blank for payment, or gently re- 
minding them of the delinquency, it 
gets a better individual contact and 
forms an actual talking basis, which 
gives you something tangible to work 
on for the future. 

One can send out letters and state- 
ments and dunning epistles, and the 








To Get Better 
Collection Results 


Have you tried the telephone, 
Mr. Retailer, to collect your over- 
due accounts ? 

If you have not this method is 
worth a trial. 

It stands to reason that if you 
| could call on all of your delin- 
| quent customers personally and 
| talk out the matter with them 
| many of your collection problems 
| would be solved. The personal 

contact would bring results that 

even the best of collection letters 
| fail to get. 
While the telephone does not 
bring you face to face with your 
customer it puts you in actual 
contact with him, which is the 
next best thing. By using the 
telephone you can reason with the 
customer and adopt tactics to fit 
each individual case. 
One retailer is using the tele- 
| phone to collect accounts with 
good results. He finds that it not 
only brings better results but that 
by talking with the customer he 
| can form a better opinion of the 
| case and retain many accounts 
on his books that might other- 
wise be lost. 


























debtor can ignore them, but when one 
gets face to face with him on the tele. 
phone, he can exact some definite prom- 
ise. And when an honest debtor makes 
a promise he generally aims to keep it, 
If he is dishonest, his failure shows 
him up. 
Phone Saves Time. 

The several advantages of telephone 
collections might, therefore, be summed 
up as follows: 

It saves time, because it brings jp 
quicker returns. 

It saves money, because it extracts 
overdue coin more readily from delin- 
quent accounts. 

It is more definite and certain, be- 
cause it exacts promises to pay which 
are frequently kept. 

It is more effective generally, because 
the sum total of net results is much 
better. 

It permits of personal contact with 


the debtor, which has a psychological 


infiuence on his subsequent behavior in 
bill paying. 

“Tt all comes down to a matter-of- 
fact and business-like-way of handling 
the telephone at the proper time and in 
the proper manner,” this meat dealer 
contends. “Telephoning a debtor re- 
quires superb tact, however, so as not 
to develop sores and boils which won't 
heal. A blunt approach is seldom ef- 
fective. The treatment must be silk- 
gloved. In fact, the treatment must 
be as diversified as human nature it- 
self. Every account may require the 
employment of different tactics. 

“The trouble with most men is that 
they have vinegar in their veins, when 
an account boils over. They can’t dis- 
tinguish between those who are slow in 
paying and those who try to get out of 
paying. The result is they apply the 
same remedy as a cure-all. My method 
sifts out the two, since the debtor who 
finally fails to answer the telephone 
is the one who intends to beat me out 
of my money, or to put me off as long 
as possible, or ultimately to the expense 
of a law suit. 

Don’t Let Accounts Get Old. 

“So long as the debtor keeps on an- 
swering the telephone and makes 
promises, plus partial payments, if not 
in toto, I know that person is honest 
and all right. 

When they get evasive or won't an- 
swer the telephone, I immediately write 
a letter and mail it special delivery, 
outlining the facts and stating that if 
a check does not come within the next 
few days, mentioning the actual date, 
I will turn the account over to my 
lawyer for immediate suit. And I al- 
ways keep my: word. 


ARS 


April 28, 1993 
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“Another thing,” he said, “I never let 
an account grow whiskers. This is a 
secret in prompt collections. 

“At the end of every month I send 
out my bills. If nothing is paid, the 
second month another statement goes 
out with a typewritten notice across the 
face of the bill: “Can’t you please pay 
something on this—if not all of it right 
away?” or such words as “I would 
greatly appreciate your giving this 
statement early attention, with a par- 
tial payment at least,” or some other 
friendly approach. 

‘J never use a blunt, “Please Remit,” 
or “Kindly Send Check,” because I 
found that some people don’t like that. 
It sounds too much like a command 
to them, and they frequently balk. Peo- 
ple like to be coaxed, reasoned with, not 
bullied into paying. So I always try 
to make it friendly, yet insistent. And 
if this gets no response, and the third 
monthly statement comes into my 
hands, I don’t mail it out. Instead I 
pick up the telephone and talk it out. 

“All you have to do with slow pay- 
ing accounts is to keep continually and 
eternally after them in a friendly vein, 
until they are paid up in full. I have 
learned that these kind of debtors al- 
ways pay their most insistent creditors 
frst. So I am persistent, consistent 
and insistent. But my conversation is 
always tempered with mild-scented tact, 
and I find that this method invariably 
gets the desired results. 

Is Careful Not to Lose Account. 


“T always figure that those who have 
sufficient honesty will pay their bills 
eventually, if not sooner. All of these 
slow paying accounts have potential 
sales possibilities for the future, and I 
intend to be in business a long, -long 
while. I figure there is no use scratch- 
ing them from the ledgers simply be- 
cause they are a little slow in paying 
or don’t pay as promptly as I would 
like to have them. 

“There may be some reasonable ex- 
cuse, so I find out first if there is. It 
costs something to get good accounts 
on the books, so I keep them there un- 
til I am satisfied they are no longer 
entitled to credit. 

“I frequently find that if you can get 
the debtor to explain the delinquency 
that you’ve got a strangle hold, not 
only on future business but also on that 
debtor's pocketbook. You can maintain 
his personal friendship thereafter by 
diplomatic forbearance. 

“You get the money eventually any- 
how and by keeping constantly after 
those overdue accounts and knowing 
each debtor personally in this way, and 
then handling them so adroitly that 
they cannot take offense, they will not 
only pay up but become good pay cus- 
tomers afterwards, when their financial 
stringency is relieved.” 

The sum and ‘substance of the tele- 
Phone system might, therefore, be said 
to consist of the element of frequent 
and periodical personal contact, which 
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the telephone call alone makes possible. 
Conversation can also be made much 
more forceful than in a letter, if need 
be, and one can insist on a definite 
promise as to when payment will be 
made, if it becomes necessary, where- 
as a letter reply so often merely states 
that payment will be made soon or on 
such and such a date, after which the 
delinquent promptly forgets his bill and 
his promise, which he won’t do if he 
knows he is likely to be called up again 
about it. 

It is also obvious that a letter can- 
not demand the same immediate, per- 
sonal attention that a telephone con- 
versation can command. Sometimes a 
debtor will disclose the real reason for 
the delinquency, or broach a confidence, 
which might not be done if they had 
to put it in writing or tell their secret 
in public. 

Often in a conversation you can learn 
the real reason for the debtor’s diffi- 
culty and so suggest a suitable means 
of settlement then and there. In this 
way you can often keep an account 
which is very profitable and dependable 
for business producing. Then also, a 
mutual understanding can be effected 
most easily and satisfactorily over the 
telephone, which might not otherwise 
be achieved. 








Tell This to 
Your Customers 


Under this heading will appear informa- 
tion which should be of value to meat 
retailers in educating their customers and 
building up trade. Cut it out and use it. 




















BACON FRAZE. 


Bacon for breakfast is always a treat 
and is a meat one seldom grows tired 
of regardless of the regularity with 
which it is served. Housewives, how- 
ever, should know more ways of pre- 
paring it. Here is a bacon recipe that 
is different and that many of your cus- 
tomers will no doubt be glad to know 
about: 

Beat two eggs to a stiff froth. Add 
one-half cup of milk and one table- 
spoon of flour well rubbed together. 
Put thin sliced, good quality bacon 
in a frying pan and when slightly 
brown add the above batter. Brown 
both sides and serve at once. 

ee 


NEWS OF THE RETAILERS. 


Carl St. George, Decatur, Ill., will 
open a grocery and meat market. 

The Seventh Street Meat Market has 
opened at 607 Seventh St., Rockford, 
Ill. John G. Sundberg is manager. 

Walter Mathers will open a grocery 
and meat market in Charles City, Ia., 
in the location formerly occupied by 
J. F. Beardmore. 

W. E. Walters has opened a retail 
meat business in Rodman, Ia. 

A. J. Carbonati, Laurium, Mich., has 
sold his meat market to Tony Rolando. 

H. N. Rebney has sold his market 
at 1827 East Lake St., Minneapolis, 
Minn., to Henry A. Hendrickson. 

Bushler Brothers, Watertown, Wis., 
have opened a retail meat market at 
108 Main St. 


55 


Beck’s Butcher Shop, Norcross, 
Minn., was destroyed by fire recently. 

The Atlas Grocery and Meat Market 
has opened for business in Mason 
City, Ia. 

Louis W. Noble has opened a retail 
meat business at 2902 First Ave., Cedar 
Rapids, Ia. 

Guy Hook has purchased the Hates 
Meat Market at Auburn, Ind. 

The Kiefer Grocery and Meat Market 
has opened for business at 135 S. Ran- 
dolph St., Quincy, IIl. 

J. E. Erbacher has opened a meat 
market in Conway, Ark. 

Chas. Mahler and C. O. Vetleson have 
engaged in business as the Quality 
Market at Tekoa, Wash. 

C. M. Graham has purchased the 
meat business of S. A. Casey in Seattle, 
Wash. 

C. E. Johnson has sold his retail meat 
gna in Spokane, Wash., to P. E. 

u 


J. E. Glasby has purchased the in- 
terest of Wm. Niemeyer in the City 
Meat Market, Cambridge, Ida. 

L. A. Eiseumenger has opened a re- 
tail meat business on Green St., Mc- 
Henry, Ill 

John Lilja has opened a retail meat 
business in Vinton, Ia. 

Otto Hahman will open a meat mar- 
= at 275 Royal Place, Milwaukee, 

is. 

Paul Radley and Donald Weston have 
taken over the management of the 
Central Market, Tuolumne, Calif. 

John Collett has purchased the City 
Meat Market, Guthrie, Okla. 

L. T. Harrison has engaged in the 
meat business at 138th and Washington 
Sts., Junction City, Kan. 

Carl Nelson has sold his interest in 
the Maple Tree Meat Market, McPher- 
son, Kan., to Paul Smith. 

George Long is opening a meat de- 
partment in his grocery store at 
Galena, Kan. 

R. Grablenhas has purchased the 
City Meat Market at Westmoreland, 
Kan. 

Harry Slominske has sold his meat 
market at 1120 Market St., Tacoma, 
Wash., to the Carstens Packing Co. 

The S. & K. Meat Market has opened 
for business at 215 Michigan Ave., 
East, Jackson, Mich. 

Joe Bensman’s Grocery Co., Sheboy- 
gan, Wis., has added a meat depart- 
ment. 

George Dye has opened a new meat 
-nagoaaee at 2890 Central Ave., Dubuque, 

a. 

The H. A. Swanson Grocery Co., 
Janesville, Wis., has added a meat de- 
partment. 


aan eee 
MICHIGAN DEALERS ELECT. 


Hans Johnson, Muskegon, was elect- 
ed president of the Retail Grocers and 
Meat Dealers Association of Michigan 
at the thirteenth annual convention of 
the organization held at Lansing re- 
cently. Other officers elected were as 
follows: 

First vice president, A. J. Faunce, 
Harbor Springs; second vice president, 
G. Van Der Honing, Grand Rapids. The 
board of trustees selected were, Grover 
Hall, Kalamazoo; F. Burk, St. Johns; 
W. Schults, Ann Arbor; O. L. Brainard, 
Elsie and Ollie Peterson, Muskegon. 

Grand Rapids was selected as the 
meeting place for the next conven- 
tion. 
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lyn) Branch, Cudahy Packing (Com, 


° pany, who is known in the Bronx as 
CW or oc. on . “our Nick,” rendered several yoga} 
selections. 
AMONG RETAIL MEAT DEALERS. Bronx Branch Celebrates. As usual, the Westchester Market 


At the annual meeting of the Butch- Even the weather, which staged a ~ ~?- “ = Were sented, 
, combined rain, sleet and hail storm for mea — = e Westchester 
ers Mutual Casualty Company of New : Branch, with Mrs. Papp; Ch 
6 B P last Sunday evening, could not dampen ; teh arles 
York, held in their offices, 250 West : . : Hembdt of the Washington Heigh 
the ardor of the Bronxite. This refers B a a ghts 
57th street, the following members to the members of the Bronx Branch, t ving callie ith Mrs. wager and daugh. 
were elected to serve on the board of +d ie State Association of Retail ‘tS: Were among the visitors, 
: 5; : eat Dealers, who mark the date on i 
ee —— —, a — inchs aed “hen os eed la en RA and ae rome Lowentha 
ris hoesel, August Anselm, John nounced, and then do not allow any- Wl! Known throughout the trade, yijj 
Borchers, William Steiger, Louis thing else to interfere with their celebrate the thirtieth anniversary of 
Bender and Rudolf Schumacher. attendance. This is due to the con- er ok on — 28th. On 
The financial statement for the past nial and home-like atmosphere of all | Cunescey, S semnaun. die , Lowenthal 
sich anes elena taht tants these affairs, and April 22nd was no pape oe tif , ft adies’ Auxiliary 
y ' by the accountants exception to the rule, when more than W!th a beautiful gift as a memento of 
to the board of directors, and showed two hundred braved the storm, and the occasion. 
the company to be in an exceptionally they were more than repaid by a won- 
good financial condition, showing a net derful time, which lasted until 2 a. m. 
income for that period of 55 per cent. Monday. 
After rendering this statement to the The costumes were beautiful and 
state insurance department, permission many of them would have graced the 
was requested to pay a 25 per cent New Orleans carnival or like affairs. 
dividend and this was granted. This Some of these costumes were worn by id 
is an increase of 5 per cent over last the daughters of Mr. and Mrs. Charles _.Mr. and Mrs. George Anselm, both 
year’s dividend. An application was Hembdt, Mrs. Julius Reinhardt, Arthur of whom are taking a lively interest 
also made to the state insurance de- Sigwanz, the daughter of E. Ritzman, im the activities of the National Retail 
partment to amend the charter to take etc. During the evening Nick Garu- Meat Dealers Association, celebrated 


in plate glass insurance. fola of the North Sixth Street (Brook- the twentieth anniversary of their 
wedding on last Sunday by a large 


family dinner at Trommers, after 
which all the guests returned to the 
WHOLESALE DRESSED MEAT PRICES. Anselm home for the rest of the eye- 
Wholesale prices of Western dressed meats were quoted by the U. S. ning. Among the guests was the 
Bureau of Agricultural Economics at Chicago and three Eastern markets on mother of Mr. Anselm, now in her 82nd 
April 26, 1928, as follows: year, who journeyed from Staten 
Island to be with the happy couple on 

Fresh Beef: CHICAGO. BOSTON. NEW YORK. PHILA. their anniversary. 

STEERS (Hvy. Wt., 700 lbs. up): 


Mrs. George Kramer, the first preg. 
dent of the Ladies’ Auxiliary, cele 
brated a birthday, which occurred op 
the 21st, by a family dinner at her 
home in Far Rockaway on Sunday. 








. $20.00@21.50 $21.00@22.00 $21.00@23.00 —$22.00@23.00 Wn 
18.00@20.00 20.00@21.00 —:19.50@22.00 —-20.50@ 21.50 The many friends of Al Haas of the 


inte Eastern District Branch, whose hearty 
20.50@22.00 21.00@23.00 22.00@23.¢ : 2 
18.50@20.50  19.50@20.00 19.00@22.00 —-20.50@21.50 laugh has livened aD many meetings 
STEERS (All Weights): and conventions, will regret to leam 
Medium 18.00@19.00 —19.00@19.50 17.50@19.50  19.00@20.00 that he has had a relapse and is seri- 
16.00@17.50 16.50@17.00 ously ill. 
a Xs 
16.00@17.50  18.50@19.00  17.00@18.00 —18.00@19.00 
15.00@16.00 17.50@18.50 15.50@17.00 16.00@17.00 KERN TAKES B. MEIER & SON. 
Common 14.00@15.00 16.50@17.50 14.50@15.50 14.50@15.50 B. Mei a 
. Meier & Son, provision dealers of 
h Veal (1): 
eee , 516 Westchester Avenue, has been 
— Seb RES SEED EO HbS Sh E0bS0 ws 050 05% 21.00@ 23.00 22.00@ 25.00 23.00@25.00 22.00@23.00 taken over by George Kern, Inc., of 


19.00@21.00  19.00@21.00  20.00@24.00 — 20.00@ 22.00 : : ; - eta 
17.00@19.00 16.00@18.00 —17.00@21.00 —16.00@19.00 which Frank M. Firor is president. The 


5.00@16.00 14.00@16.00 5.00@18. 3.00@16.00 7. e 

— acta - et ee firm of B. Meier & Son was started 
Fresh Lamb and Mutton: some fifteen years ago by Bernhard 
— eee PF i) glad iit a joined by his son 

Good-choice 34.00@ 37. 34.00@36.00 35.00@38. 34.00@36. 2 4 
on co deb bus ceuce sco ene 33.00@34.00  33,00@35.00  32,00@34.00 Edwin. The latter was the president 
° of the company at the time of the 
LAMB (30-42 Ibs.) : ia daca pails merger. They carry a full line of pro 
---+-- 31.00@% 32.00@33.00 32.00@34. 32.00@33.00 * 43 . baco! 
30.00@31.00 31.00@32.00 31.00@33.00 31.00@33.00 Visions, manufacturing hams, wih 

LAMB (42-55 Ibs.) : bologna and sausages. The plant 
Choice .........ceeeceeseeseeeseseees 29,00@31.00  30.00@32.00  31.00@33.00 —31.00@32.00 be continued under the present man- 





AOE ccccncccccccscccsscceccoescosece 27.00@30.00 29.00@30.00 30.00@32.00 30.00@31.00 agement. 
LAMB (All Weights): R 
Mediym ......... eeccescccccvcccccoss 26.00@30.00 28.00@30.00 30.00@31.00 
m NEW YORK MEAT SUPPLIES. 


MUTTON (Ewes): ‘ 
ressed meats 
Good 17.00@19.00 21.00@ 22.00 20.00@ 22.00 19.00@ 20.00 Receipts of western d : 

15.00@17.00 — 19.00@20.00 —_17.00@19.00 —16.00@18.00 and local slaughters under federal m- 


Fresh Pork Cuts: ical al ale spection at New York City, N. Y, ate 
LOINS: officially reported for the week ending 


8-10 IDS. AV.......00.-.eeeeeeeee+ee. 25.00@27.00  28.00@30.00 —27.00@31.00 27.00@30.00 April 21, 1928, with comparisons, # 
p BPaccvcncsecessccccsesssces 24.00@ 26.00 28.00@30.00 26.00@30.00 27.00@29.00 . 
26.00@ 28.00  25.00@28.00 25.00@27.00 follows: Oor. 
19.00@22.00 25.00@26.00  24.00@27.00  23.00@25.00 au a 
16.00@19.00 22.00@25.00 22. 25. 21. 24. : " 
; = aes —- 1. C0@24.00 Western drsd. meats: April 21, 
- . P sy Steers, carcasses. . 6,823 34 
N. Y. Style—Skinned 14.00@16.00 13.00@16.00 16.00@18.00 Cows, carcasses .. 464 
PICNICS: Bulls, carcasses .. od 
x Veals, carcasses . 10,32 
eis ste ret San Lambs, carcasses. 19,290 
ae ni sis Mutton, carcasses. 1,391 
18.00@20.00 18.00@20.00 Beef cuts, Ibs... 109,530 
13.00@15.00 Pork cuts, Ibs... .1,122,545 
Local slaughters: 
13.00@14.00 Aoi aks Cattle 4 8,518 
Lean COSCO CCo Lee See LeeLee eeeecesece®S 16.00@17.00 Calves P ye 
<a J 52, 
(1) Includes ‘‘skin on” at New York and Chicago. : 39,782 
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Tel. Gramercy 2950 


_ The American Casing Co. 


Importers and Exporters 


SAUSAGE CASINGS 
314 East 21st St. New York City 


THE 


CASING HOUSE 
Bearn. Levie Co.,Inc. 


ESTABLISHED 1882 











—— 


SAYER & COMPANY, INC. 


Successors to WOLF, SAYER & HELLER, INC. 
SAUSAGE CASINGS 


Main Office: 437-439 W. 16th St., New York City 





NEW YORK 
BUENOS AIRES 


LONDON 
WELLINGTON 





Phone—Watkins 6964-6965 














Import 
336 Johnson Ave. 


THE DRODEL CO., Inc. 
SAUSAGE CASINGS 


Brooklyn, N. Y. 





Mortadella, 


Export 


Meat 
schweiger, Etc., are not complete without ZENOBIA 
Fancy Green Shelled 


PISTACHIO NUTS 


Write for Sample, Price and Formula for Use 


ZENOBIA CO. 


Loaves, Liver Sausage, Braun- © 


40 Hudson St., New York 
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New 


513 Hudson St. 





ork Butchers’ Supply Co., Inc. 
SAUSAGE CASINGS AND SUPPLIES 


NEW YORK, N. Y. 














THOMSON & TAYLOR 
COMPANY 


Recleaned Whole and Ground 
Spices for Meat Packers 


CHICAGO, 


ILLINOIS 

















NEW YORK NEWS NOTES. 

J. P. Sprang, Swift & Company, 
Chicago, was in New York this week. 

L. J. Fluckiger, beef department, 
Swift & Company, New York, is spend- 
ing the week in Chicago. 

J. A. Graf, of the general superin- 
tendent’s office, and R. Mawer, 
canned food department, Armour and 
Company, Chicago, were visitors to the 
city this week. 

G. A. Hess, president of Oswald & 
Hess, Pittsburgh, Pa., made quite an 
extensive visit to New York last week, 
visiting a number of plants in the city 
and nearby places. 


Theresa Trunz, the second daughter 
of Mr. and Mrs. Max Trunz, will be 
married on May 1st to Dr. Joseph Stahl 
at St. Malachy Church, Brooklyn. The 
ceremony will be followed by a wedding 
breakfast at the Hotel Bossert, after 
Which the young couple will take a 
honeymoon trip of a month through the 
Middle West. 


a fe 
NEW YORK LIVE STOCK. 
Receipts of live stock at New York 
for week ended Apr. 21, 1928, were re- 
ported officially as follows: 


Cattle. Calves. 
. 4,360 9,689 4,732 

658 5,366 22,295 
-+-. 3,836 1,854 87 


Hogs. Sheep. 
17,934 

8,531 
13,524 


Jersey City ....... 
New York 
Central Union .. 


16,909 
16,660 
15,736 


27,114 
30,282 
30,130 


39,989 
32,388 
36,767 


wee 1441 
.. 471 


MEAT FOR INSTITUTIONS. 

A new and interesting series of lec- 
tures were given at Teachers College, 
Columbia University, during the week 
of April 17-21. The series consisted 
of lectures on the selection of meat for 
institutions and a demonstration of 
institutional cuts by Miss Gudrun Carl- 
son of the Institute of American Meat 
Packers, with the cooperation of the 
office of institution management. 

The first lecture was on April 17th, 
and the subject was “Selection of Beef 
for Institutions.” The speakers were 
B. F. McCarthy, marketing specialist 
of the U. S. Department of Agricul- 
ture, Bureau of Agricultural Econom- 
ics, and M. P. Chapin, president of the 
Gotham Hotel Supply Company. On 
April 18th the subject was “Selection 
of Pork, Veal and Lamb for Institu- 
tions.” At this lecture the speakers 
were T. E. Ray, Swift and Company, 
and I. Booth of the New York Retail 
Meat Dealers Association. April 19th 
was “Meat Buying Practices,” at which 
the speakers were Charles Rich, gen- 
eral steward of the Pennsylvania Hotel, 
and J. O. Dahl of the Ahrens Publish- 
ing Co. Friday evening was devoted 
to round-table discussion of recent 
advances in meat cookery and use of 
meat in institutional dietaries. 

The meat used for the demonstration 
was supplied by Rohe & Brother, Swift 
& Company and Wilson & Company. 

The series were attended by staff 
and classes of Teachers College, dieti- 
cians from New York and vicinity, stu- 
dents from Pratt Institute and other 
New York schools giving courses in 


institutional buying and cooking; also 
local tea room and restaurant operators. 


ee ee 
BOSTON MEAT SUPPLIES. 


Receipts of western dressed meats 
and slaughters under federal and city 
inspection for the week ended April 
21, 1928, with comparisons are officially 
reported as follows: 


Week 
ending Prev. 
April 21 week. 
1,554 
1,895 
49 
1,442 
11,701 


261 
483,970 


Cor. 
week, 
Western dressed meats: 1927. 
Steers, carcasses 
Cows, carcasses 
Bulls, carcasses 
Veals, carcasses 
Lambs, carcasses 


* 10,889 
Mutton, carcasses 185 
i. a ere 303,502 
focal slaughters: 
Cattle 


962 
2,684 
10,468 


Sheep 3,617 


PHILADELPHIA MEAT SUPPLIES. 


Receipts of western dressed meats 
and local slaughters under city and 
federal inspection at Philadelphia, Pa., 
for the week ended April 21, 1928, with 
comparisons, were as follows: 

Week 


ending 
April 21, 


Prev. 
Western dressed meats: week. 
Steers, carcasses 

Cows, carcasses 

Bulls, carcasses 
Veals, carcasses 
Lambs, carcasses 
Mutton, carcasses .... 
Pork, Ibs. 


Local slaughters: 


471,914 


1,520 
2,408 
17,972 
3,767 





THE NATIONAL PROVISIONER 


NEW YORK MARKET PRICES 


LIVE CATTLE. 
Steers, 
Cows, 
Bulls, 


good 
medium 
light to medium 


LIVE CALVES. 


good and ch -.50@16.00 
per 100 Ibs..... 2 2.00@ 13.50 


3.50@13.85 
7.25@ 8.50 
75@ 9.50 


Calves, 
Calves, 


veals, 
com, to med., 


LIVE SHEEP AND LAMBS. 


good to choice........$20.00@21.00 
15.50@ 16.00 


Lambs, 
Lambs, 


spring. 
mixed 


Hogs, heavy 

Hogs, medium 
Hogs, 120 Ibs 
Roughs 

Good Roughs 


@l4 
@144 
@l14 
SPRED BOB... 5. 2 cn cc wccccessccsace» 14%@15% 


DRESSED BEEF. 
CITY DRESSED. 


Choice, native heavy 
Choice, native light 
Native, common to fair 


WESTERN DRESSED BEEF. 


600@800 Ibs @23 
Native choice yearlings, 400@600 Ibs..20 @22 
Western steers, 600@800 Ibs........... 1 @18}4 
Good to choice heifers 17 @18 
ThOOR GO GROIOE GOES... ..ncssccccescases @1s 
Common to fair cows..........0..++.0- 154%@1i 
Pires WebewnA WTIS. «2... sc ccicscccciinsic 13144 @13% 


BEEF CUTS. 


Western 


@25 
@23 


Hogs 
Hogs, 
Pigs, 
Pigs, 


heavy 
180 


Native steers, 


hinds and ribs.. 
hinds and ribs....22 
hinds and ribs... .2 


. 2 
3 
art 
-) 
. 8 
fs 


rounds 

rounds 

chucks. 

chucks 

No. chucks 
SS ry 
Rolls, reg., 6@8 lbs. avg 
Rolls, reg., 4@6 lbs. avg. 
Tenderloins, 4@6 Ibs. avg. 
Tenderloins, 5@6 lbs. avg 
Shoulder clods 


Ctl CORO oo 


DRESSED CALVES. 


@19 


DRESSED SHEEP AND LAMBS. 


Lambs, choice 
Lambs, good 
Sheep, 

Sheep, 

Sheep, 


@37 
@35 


spring 


SMOKED MEATS. 


Hams, 8@10 Ibs. z iseaee 
Hams, 10@12 Ibs. 
Hams, 12@14 Ibs. avg 
Picpice, G06 Wes. OVE... .. 2.2 cccccvcce 7 
See eee 2 
Rollettes, 6@8 lbs. avg 

Beef tongue, — 


Bacon, boneless, ~ 
Bacon, boneless, city 
Pickled bellies, 8@10 Ibs. avg 


@21 


FANCY MEATS. 


Fresh steer tongues, untrimmed.. 
Fresh steer tongues, 1. c. trm’d... 
Sweetbreads, beef 


a pound 
a pound 
a pound 
a pair 
a pound 
each 

a@ pound 
a pound 
a pound 
a pair 


FRESH PORK CUTS. 


Pork loins, fresh, Western, 10@12 Ibs. 
average 

Pork tenderloins, 

Pork tenderloins, 

Shoulders, city, 10@12 Ibs. c 

Shoulders, Western, 10@12 Ibs. avg... .15 

Butts, boneless, Western 20 

Butts, regular, Western 1 

Hams, Western, fresh, 10@12 Ibs. avg.. 

Hams, city, fresh, 6@10 lbs. avg 2 

Picnic hams, Western, fresh, 6@8 lbs 
average 

Pork trimmings, extra lean 

Pork trimmings, regular, 50% lean. 

Spareribs, fresh 


BONES, HOOFS AND HORNS. 


Round shin bones, avg. 48 to 50 Ibs. 

per 100 pcs 95.00@100.00 
Flat shin bones, avg. 40 to 45 Ibs., 

per pes @ 75.00 
Black hoofs, per ton 50.00 
Striped hoofs, per ton f 50.00 
White hoofs, per ton 85.00 
Thigh bones, avg. 85 to 90 lIbs., per 

100 pieces @100.00 
Horns, avg. 7% oz. and over, No. 1s.300.00@325.00 
Horns, avg. 7% oz. and over, No. 2s.250.00@275.00 
Horns, avg. 7% oz. and over, No. 3s.200.00@225.00 


BUTCHERS’ FAT. 


Shop fat 
Breast fat 
Edible suet 
Cond. suet 


Allspice 
Cinnamop 
Cloves 


Pepper, black 
Pepper, Cayenne 
Pepper, red 
Pepper, white 


GREEN CALFSKINS. 


5-9 91%4-12% 1214-14 14-18 18 up 
Prime No. 1 Veals. .34 3.70 4.05 4.25 5.40 
Prime No. 2 Veals..32 3.50 3.80 4.00 93,15 
Buttermilk No. 1...31 3.35 3.70 3.90 
Buttermilk No. 2...29 3.15 3.45 3.65 ve 
Branded Gruby ....20 2.20 2.45 2.65 3.40 
Number 3 At Value 


CURING MATERIALS. 


In lots of less than 25 bbis.: Bbls. 
Double refined saltpetre, granulated.. 6c 
Double refined saltpetre, small crystal 73c 
Double refined large crystal saltpetre. sic 
Double refined nitrate soda 


In 25 barrel lots: 


Double refined saltpetre, granulated.. 5%c 
Double refined saltpetre, small crystal 74c 
Double refined saltpetre, large crystal 8i4%c 
Double refined nitrate soda, granulated 3%c 


DRESSED POULTRY. 
FRESH KILLED. 


Fowls—fresh—dry picked—12 to 4 Me to good: 
Western, 60 to 65 Ibs. to dozen, Ib...28 @31 
Western, 48 to 54 lbs. to dozen, ib, --28 @31 
Western, 43 to 47 lbs. to dozen, @30 
Western, 36 to 42 lbs. to dozen, @29 
Western, 30 to 35 lbs. to dozen, lb...24 @27 

Fowls—fresh—dry pkd.—prime to to box: 
Western, 60 to 65 Ibs to dozen, @32 
Western, 48 to 54 Ibs. to dozen, @32 
Western, 43 to 47 lbs. to dozen, @31 
Western, 36 to 42 Ibs. to dozen, @30 
Western, 30 to 35 lbs. to dozen, ° @28 

Fowls—frozen—dry pkd.—fair to outa 
Western, 60 to 65 Ibs., lb 
Western, 55 to 59 Ibs., 

Western, 43 to 47 Ibs., 
Western, 30 to 35 Ibs., 

Ducks— 

Long Island, 


@29 
@29 
@28 
@25 


@20 


@50 
@50 


prime, frozen, bbls..... 19 


Squabs— 
White, 11 to 12 lbs. to dozen, per lb. 
Squabs, 9 to 10 Ibs 


to box: 


April 28, 1 


LIVE POULTRY. 


fowls, colored, per lb., via express. ... 
Turkey hens, via express 

Geese, swan 

Pigeons, per pair, via freight or express .49 


BUTTER. 
extras (92 score) 
firsts (88 to 91 score).. 
seconds 


Creamery, 
Creamery, 
Creamery, 
Creamery, 


Checks iy 
FERTILIZER MATERIALS, — 
BASIS NEW YORK DELIVERY. 
Ammoniates. 
yr yy sulphate, bulk, delivered per 


Ammonium sulphate, = bags, 
100 lbs. f.a.s. New Y 


Blood, dried, 15-16% per unit 


Fish scrap, dried 11% ammonia. 10% 
B. P. L. f.0.b. fish factory 

Fish guano, foreign 13@14% ammonia, 
10% B. P. L 4. 


Fish scrap, acidulated, 6% ammonia, om 
A. P. A. f.0.b. fish factory 


Soda Nitrate, in bags, 100 lbs. spot.. 


Tankage, “4 .10% ammonia, 
B. 4, bulk 


Tankage, unground, 9@10% ammonia. .4.25 


Phosphates. 
Bone meal, steamed, 8 and 50 beg, Bar 
ton 


ton 


Acid phosphate, bulk, 
more, per ton, 16% flat 


Manure salt, 20% bulk, per ton 

Kalnit, 12.4% bulk, per ton 

Muriate in bags, basis 80%, per ton.. 

Sulphate in bags, basis 90%, per ton.. 
Beef. 

50% unground 

60% wunground 


Meat Scraps, Ground. 


Cracklings, 
Cracklings, 








Calfskins 


Specialists in skins of quality 
consignment. Results talk! I: 
mation gladly furnished. 
Office and Warehouse 
407 East 31st St., 


NEW YORK, N. Y. 
Caledonia 0113-0114 














Lincoln Farms Produ 
Corporation 


Collectors and Renderers of 


Bones FAT si 


Manufacturer of oe Feeds | 


Office: 407 E. 
NEW YORK CITY 
Phone: Caledonia 0114-0124 © 


Factory: Fisk St., Jersey City, Ned 
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